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Hatchery Output Shows Slight Gain 





High Freight Rates 
Hit at California 
Feed Meeting 


LOS ANGELES—Handicaps pro- 
vided by high freight rates are up- 
setting the balance of farm economy 
on the West Coast, Ralph Boone of 
San Diego, president of the California 
Hay, Grain & Feed Dealers Assn. 
told the opening session of that or- 
ganization’s annua! convention in Los 
Angeles April 20. The convention, at- 
tended by almost 1,000, continues 
through April 22. 

Mr. Boone said that freight rates 
on feed ingredients which have to 
be shipped in from states farther 
east, have risen more than 20% in 
the last four years. To this is added a 
federal excise tax. 

The association president also de- 
nounced “screwball farm programs.” 
He said supply and demand should 
rule the agricultural industry. The 
Brannan farm plan, he declared, is 
contrary to the economic principles 
on which the country was founded 
The soundest plan, he maintained, is 
for farmers to regulate production 
themselves, with no guarantee of 
profit and with expenses only partly 
guaranteed by the government 

(A complete report of the conven- 
tion will appear in next week's issue 
of Feedstuffs.) 


DAVID S. LEVIN HEADS 
GRAIN SHIPPERS’ GROUP 


MINNEAPOLIS —- David S. Levin 
Continental Grain Co. was chosen 
president of the Minneapolis Grain 
Shippers Assn. at the recent annual 
election. F. H. Murrin, Searle Grain 
Co., was named vice president, and 
Robert B. McWhite, Russell-Miller 
Milling Co., secretary, 

Elected to the board of directors 





were Robert B. Parrott, Cargill, Inc.; 
Daniel T. McLaughlin, Russell-Miller 
Milling Co.; John T. Henry, Victoria 
Elevator Co. and John M. Scrog- 
gins, Scroggins Grain Co 


U.S. PLANT SCIENTIST 

GOES TO PHILIPPINES 
WASHINGTON —Dr. O. A. Rein- 
king of Cornell University recently 
went to the Philippines as a repre- 
sentative of the U.S. Department of 
Agriculture to become advisor on 
plant disease problems to agricul- 

tural authorities there 

ised 


Dehydrators Hold 
Regional Meeting 
at Los Angeles 


LOS ANGELES-—A regional meet- 
ing of the American Dehydrators 
Assn. was held in Los Angeles April 
19, attended by about 60 West Coast 
producers 

One of the things reported on by 
University of California and West- 
ern Research Laboratory specialists 
was progress in isolating the factor 
or factors in alfalfa meal that are 
believed to reduce its efficiency when 
used at extraordinarily high levels 
More complete understanding of this, 
it was said, should lead to remedial 
measures 

Jack Schiller, Oak Harbor, Ohio, 
president of the ADA; Joseph Chris- 
man, Kansas City, vice president, and 
Lioyd Larson, secretary, Chicago, at- 
tended the meeting, which was in 
charge of Jerry Fielder, California 
member of the board of directors 
Also appearing on the program were 
Dr. Jerry Sotola, Armour & Co., Chi- 
cago, and Harvey E. Yantis, editor 
of Feedstuffs, Minneapolis 





Warehouse Rates Under Storage 
Agreement to Remain Unchanged 


WASHINGTON—-Warehouse rates 
under the Uniform Grain Storage 
Agreement for the coming year will 
be the same as those in effect un- 
der the old document. This decision 
was reached this week by the Com- 
modity Credit Corp. board of direc- 
tors, and formal approval by the 
Secretary of Agriculture is consid- 
ered certain. 

The document as approved by the 
CCC beard is basically the same 
document that was finally discussed 
by CCC officials and warehousemen 
at Chicago. No substantive changes 
have been made except to allow a 
uniform 1%¢ bu. for direct transfer 
of grain. In the past, allowances for 
direct transfers of grain have varied 
between regions. 

In line with an effort to establish 
uniform policies in regard to the 


storage agreement, officials here say 
that all interpretations of the provi- 
sions of the uniform storage agree- 
ment will be made at Washington 
and not by regional offices as in the 
past 

After the agreement has been 
finally approved by the Secretary of 
Agriculture, the transportation and 


| storage branch of the US. Depart- 


ment of Agriculture plans to issue 
a handbook on the subject for use 
by grain warehousemen 
—E 
JOINS FEED FIRM 
MAPLETON, MINN.—M. L. Burn- 
ham, for the past 14 years with 


Northrup, King & Co., Minneapolis, 
| and previously associated with West- 


| 


ern Weighing & Inspection, has 
jeined the Supersweet Feed Co. here 
as head of the traffic department. 








MARCH PRODUCTION IN 1950 
1% GREATER THAN IN 1949 


Demand Fairly Strong for Broiler Chicks, Weak for Flock 
Replacements—April Hatch Expected to Be 
Smaller Than Year Ago 
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Inspection Fee 
Payment Revised in 
Virginia Feed Law 


RICHMOND, VA.—At the recent 
session of the Virginia legislature the 
Virginia Feeding Stuffs law, which 
is enforced by the Division of Dairy 
& Foods of the Department of Agri- 
culture & Immigration, was amended 
to include a new section which will 
permit the manufacturers and dis- 
tributors of commercial! feeding stuffs 
an optional method of paying the in- 
spection fee required by this law 

Previous to this time all commer- 
cial feeding stuff ‘vied the State 
Inspection Stam; er : a fee 
of 15¢ a ton. The » sect which 
will become effecti.v Juiy 1950, 
will permit manufacturers and dis- 
tributors to make application to the 
Commissioner of Agriculture & Immi- 
gration for permit to report the ton- 
nage of feeding stuffs sold in Virginia 

The commissioner in his discretion 
may grant such permit, the section 
states, provided, the manufacturer or 
distributor can show that he keeps 
adequate records to make an accurate 
report covering the tonnage sold 
The manufacturers and distributors 
granted permission to use the report- 
ing system will be required to make 
report and pay the fee required on 
the first day of January, April, July 
and October of each year covering 
the tonnage of commercial feeding 
stuffs sold during the preceding 
months. 

This bill was sponsored by feed 
manufacturers and distributors, and 
had the approval of the Department 
of Agriculture. 





WASHINGTON — The number of 
chicks produced by commercial 
hatcheries during March was slight- 
ly larger than the total for the same 
month last year, the Bureau of Agri- 
cultural Economics reports. 

Output during March this year was 
estimated at 265,092,000 chicks, com- 
pared with 263,667,000 in March last 
year. This represents an increase of 
about 1%. The 1944-48 average for 
March was 259,440,000. 

The demand for chicks continues to 
vary considerably over the country, 
being fairly strong for broiler chicks 
and on the weak side for flock re- 
placements. The output of chicks was 
the highest of record for the month 
in Delaware, Maryland, West Vir- 
ginia, North Carolina, South Caro- 
lina, Georgia, Florida, Mississippi 
and Arkansas, where commercial 
broiler production is important 

Demand for chicks for all purposes 
was strong in the mountain states, 
where the hatch was the second high- 
est of record. The demand for chicks 
for flock replacements has slackened 
considerably since the first of the 
year and is below that of last year, 
particularly in the New England and 
north central states. 

Present indications are that the 
April hatch will be smaller than that 
of last year. The number of eggs in 
incubators April 1 was 10% less than 
on the same date last year. The num- 
ber of chicks booked on April 1 for 
May delivery was 37% less than the 
number booked a year ago 

(For comment on the reduction in 
page & 


Sales of Formula, 
Mineral Feeds 
in Arizona Dip 

TUCSON—The volume of formula 
and mineral feed sales in Arizona in 
1949 showed a 5% decline from the 
1948 total, according to the annual 
report of the state's Feed Control 
Office. 

Sales of formula and minera! feeds 
in 1949. were estimated at 85,038 tons 
on the basis of tag and stamp sales 
This compares with a total of 89,943 
toms in 1948 and a record peak of 
102,234 tons in 1944 

Cottonseed oi] meal sales, the re- 
port showed, jumped to 73,181 tons 
in 1949 for @ new high. Tonnage in 
1948 was reported at 29,498, consid- 
erably less than half the 1949 total. 
The previous high was 35,000 tons 
in 1939. 


Continued oo 
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Farm Mixing Units 
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New Gains Recorded 
in Northwest Feed 
Sales Volume 


Further expansion in formula feed 
sales was noted in the Northwest 
with the advance in ingredient mar- 
kets apparently responsible for part 
of the greater buying interest 

Chick starters continue to lead 
other types of feed in sales, and dairy 
business picked up for some manu- 
facturing concerns, particularly for 
the lower protein rations. Hog feed 
sales remained only moderate 

Reaction to the government's deci- 
sion last week to withhold price sup- 
port on turkeys and poultry was 
rather mixed, although it appeared 
that the weight of opinion tended to 
accept the step in the 
right direction some grum- 
bling from feeders noted by 
dealers 

The government's report on cattle 
numbers as of April 1 shows more 
cattle on feed in Iowa and Wisconsin 
However 


move as a4 
However 
was 


than at this time last year 








The index of wholesale feed- 
stuffs prices for the country as 
a whole, compiled by the Pro- 
duction and Marketing Admin- 
istration, stood at 224.2 as of 
April 18, up 5 points for the 
week. The feed grain index was 
201.6, unchanged from the pre- 
vious week. 











numbers are down in Minnesota and 
South Dakota 
this week 


unchanged in 

The spurt in sales 
resulted in additional overtime 
at feed manufacturing plants, 
even scheduling Sunday 
duction 


Ingredients are 


has 
runs 
with 
some pro 
firm, led by mill 
advance of $3@4 ton during 
the past week. Limited supplies dur- 
ing the current period of heavy de- 
mand has produced the strong mar 
ket. Alfalfa meal also is quoted high- 
er, while the protein meals are firm 
meal is about unchanged 
meal is $2 higher 


Processors are ex 


feed's 


Linseed oil 
and 
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soybean oil 
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, good demand for oat prod- 
prices are unchanged. Fish 
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‘ ‘ 
Strong Spot Demand 
Noted for Formula 
Feed in Southwest 

A strong spot demand for formula 
feeds was experienced by manufac 
turers in the Southwest during the 
forepart of this week, but later busi- 
ness slowed down somewhat. The 
slightly reduced sales pace was at- 
tributed to a normal reaction of the 
trade to removal of price supports on 
poultry and turkeys, and also to the 
steady advance in formula quotations 

Some mixers are puzzled this year 
by the fact that sales volumes are 

nsiderably above a year ago and 
et orders on the books are not large 
apparent that most buying is 
hand-to-mouth, yet the volume of 
buying is on a scale which is 
than the term would seem to 
indicate. Manufacturers have _re- 
marked many times that they have 
had to scrape around for orders to 
fill the next day's operating sched 
ules, yet by the end of the week 
overtime is required to satisfy last- 
minute sales 

Chick starter and builder feeds 
save been selling at a rate in excess 
of a year ago. Broiler feed demand 


T - 
it is 


such 


larger 


has been good, as well Hog feed 
sales are good, especially with the 
improved market prices for hogs 
Some slowness is being encountered 
in the dairy feed business 

Formula feed prices advanced as 
much as $2 ton this week. Millfeed 
costs are sharply higher, and the 
feed grain markets are firm. Soybean 
oil meal prices have risen about $2 
ton this week and alfalfa meal is $2 
#3 ton higher. Linseed oi! meal and 
cottonseed oj] meal quotations are 
steady 


Cold Weather, Rain 
Limit Pacific N.W. 
Feed Activity 

Formula feed prices were un- 
changed during the week in the Pa 
fic Northwest, with continued cold 
rainy weather curtailing operations 
all down the line, from the retailer 
level to the feed manufacturer 

Corn was steady at approximately 
the loan level of $64 Seattle 
und the other grains were unchanged 
from a week ago. Oats and barley 
were running between $56 and $58 
ton, bulk, Seattle 

Millfeed appeared to be tightening 
up rapidly, although quotations had 
not moved very much. Earlier in the 
week it was reported that some quick 
shipment was available at $47.50, de- 
livered transit points, but 
at the week 
tations dried up and prices seem to 
be stabilizing at a level of $50 or 
A continued good demand and 
curtailed flour milling op 
given as reasons for the 
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Decatur bulk price 
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We offer the following grains and feeds at prices listed below, in either 
straight or mixed cars, subject to market change and our confirmation 


MIXED FEEDS MISCELLANEOUS FEEDS 


P.ob. Mpls 
rROTEIN ren TON 


KELLOGG POULTRY FEEDS cached 
vob. Mele Linseed Oil Meal WX $75.00 

PROTEIN PER TON Linseed Oil Meal ON 72.00 

encined Soybean Oil Meal 74.00 


Poultry Concentrate . vmuveeee 32% $83.00 7 ' ; : , oe 
Poultry Concentrate, with Oil 32% 87.00 Steck Gut Dey Ne. . Yel. (arm hen cine 57.58 
Chick Starter Mash SE ¢ 18% 74.00 Ground Dry No. 2 Yellow Corn 55.50 


Chick Grower Mash 17% 69.00 Ground or Pulverized Barley 52.00 
Laying Mash snbeniiiets a 72.00 Pulverized White Oats 55.00 
Hen Size Scratch Feed - 64.00 42-44 lb. Double Recleaned Fancy 

Grower Scratch Feed a 67.00 Canadian Racehorse Oats, bulk 1.06 
Chick Scratch Feed 69.00 Secked—New burlaps 115 


40-Ib. No. 2 White Oats, bulk 54.00 
KELLOGG TURKEY FEEDS 40-lb. No. 2 White Oats, sacked 58.00 


rurkey Starting Mash omens Ge 78.00 36-Ib. White Oats, bulk 53.00 

Turkey Growing Mash 2% 74.00 %-Ib. White Oats. sacked 57.00 

3 Lae 57.00 

KELLOGG HOG FEEDS Standard Middlings 59.50 

— Meat Scraps .. 50° 117.00 
Pig Grower ™ . > 

Pig-Hog Balancer Douglas Brand Corn Gluten Feed 63.00 


Super Hog Concentrate teenies 2 Oyster Shells 21.50 
Calcium Carbonate 12.50 


KELLOGG DAIRY FEEDS Flax Screenings, bulk 25.00 
Flax screenings, ground and sacked 33.00 
Molasses Dairy Feed ... 16% . Canadian Refuse Scergs., bulk .... 7°” 15.00 


Duluth 


sl poke te a Canadian Refuse Scrdgs., grd. and sacked 23.50 
Calf Meal. 50-Ib. sacks 2% ; Cane Molasses, 50-gal. drums, each 16.50 


Special Steer Ration We Barn Lime, ton lots, per sack SO 
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ADVERTISING MEN HEAR 
F. PEAVEY HEFFELFINGER 


MINNEAPOLIS —. The advantages 
of a free marketing system as exem- 
plified by the Minneapolis Grain Ex 
change and similar institutions were 
stressed by F. Peavey Heffelfinger 
executive vice president of F. H 
Peavey & Co., in a talk at the Minne- 
apolis Advertising Club April 19 

Mr. Heffelfinger, who is chairman 
of the exchanges public relations 
committee, praised the advertising 
men for their part in the Advertising 
Councils national campaign to ex- 
plain the American economic system 

“You have emphasized in your 10- 
point program the importance of free- 
dom to buy and sell in a free mar- 
ket,” he said, “and you will never find 
a better example of such a market 
in operation than at the Minneapolis 
Grain Exchange.” 

The speaker emphasized that the 
grain marketing system works to the 
best advantage of both the producer 
and the consumer. “Nowhere will 


| the Lindsey-Robinson Co., 


you find another distributive trade 
that takes as small a share of the 
consumer's dollar as Goes the grain 
trade.” he said. “According to the 
US. Department of Agriculture, the 
entire process of grain marketing. 
including the operation of exchanges 
and futures markets, takes only 1.7¢ 
out of the dollar the consumer spends 
for bakery and cereal products.” 

Mr. Heffelfinger pointed out that 
the Minneapolis exchange is the 
world’s largest cash grain market 
handling an average of 309 million 
bushels annually. He also explained 
the operation of the futures market 
and its effect of limiting margins on 


| grain transactions through hedging 


facilities 


PIEDMONT FEED GROUP 
TO HEAR NUTRITIONIST 


CHARLOTTE, N.C.--Dr. Raymond 
T. Parkhurst, feed nutritionist for 
Roanoke, 
the first regular 





Va., will address 


| meeting of the newly formed Pied- 


mont Feed Club in the Barringer 
| Hotel, Charlotte, N.C.. April 2, ac- 
| cording to an announcement issued 
; by John J. Crane, acting chairman 
| of the cub. Refreshments will be 
served at 6:30 pm. and dinner at 
7:30 pm 

—— 


HERBERT S. WILGUS 
PETER HAND FOUNDATION 


CHICAGO—Dr. Herbert S. Wilgus 
authority on poultry nutrition and 
head of the poultry department of 
Colorado A & M College for 14 years, 
has joined the Peter Hand Founda- 
tion as director of nutrition and re- 
search, according to an announcement 
by Harry P. Heuer, president of the 
foundation. Dr. Wilgus will assume 
this position actively on July 1 

Throughout his long association 
with Colorado A & M, Dr. Wilgus 
also was in charge of the poultry sec- 
tion of the Colorado Agricultural Ex- 
perimental! Station, and for 18 months 
was associate director of that sta- 








“It's easy to 
Tine ‘em up for 
~~ KRACO-fartified 
poultry feeds! 


Kraco Dried Cheese Whey 
helps boost repeat sales! * 


When customers get top results with feeds, 
1ey naturally line up for more. That’s why 
undreds of progressive feed mixers add Kraco 
ried Cheese Whey to their poultry mashes. 
hey've found the important milk nutrients 

Kraco help poultrymen raise husky, meaty 

— boost egg production and hatchability— 


@)! on Jess grain! 


ing mash containing 25% 


Kraco aids in 


control of coccidiosis. 
3. Milk minerals to build sturdy frames! 


"Kyi gives mashes four 
result-getting food values! 


Kracoisaconcentrated powder made fromrich, 
natural fresh whey produced in the manufac- 
ture of Swiss and American cheeses. Check the 
valuable milk nutrients Kraco adds to feeds: 


!. Milk protein for fast, thrifty growth! 
It’s lactalbumin, one of the most efficient pro- 
feed. Helps save feed. 


teins you can 


2. Milk sugar for energy, coccidi- 
osis control! Kracocontains 70°, 
lactose for nourishment, intestinal 
health. Under proper sanitary 
sonditions, a special flush- 


A KRAFT PRODUCT 


Milk calcium and milk phosphorus help develop 
strong, deep bodies for maximum egg production. 
4. Milk vitamins! Kraco is a natural source of 
riboflavin and other important vitamins of the 
B-G complex group 


An economical supplement! 





Compare Kraco’s high feeding values 
with its relatively low cost. Order today 
from: 


PHENIX PABST-ETT COMPANY 


Distributors 
460 E. lllinois Street 
Chicago 90, Illinois 


s 





Dr. Herbert 8S. Wilgus 


tion. He will be director of the Peter 
Hand Foundation Laboratories and 
research farms, and will be responsi- 
ble for the determination of basic 
feed formulas and feeding programs 

Recently Dr. Wilgus has been ac- 
research on growth factors 
und a carotene utilization factor in 

preservation and utilization 
nutrients in sugar beet tops, as 


tive in 


alfalfa 
of the 
well as the use of beet sugar factory 
by-products as methyl donors. Other 
research included the 
of vitamin Be. in amino acid utiliza- 
tion, and the levels of oxygen and car- 
dioxide in high altitude incuba 


projects role 


bon 
tion 

He has been a member of many 
scientific societies and organizations, 
including Sigma Xi; the Poultry Sci 
ence Assn.; the World's Poultry Sci- 
ence Assn.; Society for Experimental 
Biology & Medicine, and the Ameri 
can Society of Sugar Beet Technolo- 
In many of these he served in 
official capacities 


gists 


Colorado 
organizations as the State Nutrition 
Council during 1942-43, the Poultry 
Improvement Board, the Poultry 
Council, the Resources Dex velopment 
Council, the Industrial Development 
Council, and the State Agricultural 
Planning Committee. During World 
War II, he was a nutrition officer 
in the army 
—E 


PENNSYLVANIA FEED MEN 
PLAN SPRING MEETING 


GREENVILLE, PA The annual 
spring meeting and ladies’ night of 
the Northwestern Pennsylvania Feed 
Assn. will be held at Schuster’s here 
May 9 at 7:30 p.m., according to a 
nouncement by H. FE 
secretary-treasurer 


He also served on such 


recent ar Cas 
grain 

Ray B. Bowden, executive vice pres 
ident, Grain & Feed Dealers National 
Assn., will be a featured speaker at 
the program 
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For Information write 
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602 Board of Trade Baliding 


Milljeed production has dropped bach te prewar levels but livestock and poultry numbers 


—Jorry Parke 








Kansas City, Missouri 











WORTHY OF CONFIDENCE 


Over the vears, Small’s Dehydrated Alfalfa Meal has 
earned the confidence of feed manufacturers every 
where. For Small’s Dehydrated Alfalfa Meal ts proc 
essed in a manner calculated to maintain the maximum 
efiiciency of the valuable nutritive properties present 
in the growing plant. Confidence in the quality of 
Small’s Dehydrated Alfalfa Meal is reflected in the 
fact that more of it 1s used in famous brands of formula 


feeds than any other dehydrated alfalfa meal. 








LM YORATED ALFALFA meat THE WwW. J. SMALL COMPANY, INC. 


1200 OAK 


STREET KANSAS ci 


ff # 
S$Ates 


MisSsoQoun®y 


oivision 
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USDA Stalls on Price Support Plans 


cotton is supported at 90% of parity cottonseed price support line on soy 
A 0 cottonseed itself must be supported wear : i 
at This position is also S sv 








that level 

widely held in cotton circles in Con 

| gress. Cottonseed represents to many 

| small farmers in the cotton econon 

. : . . the cash part of the crop and any 
Price Support on Cottonseed at 90% of Parity Termed | reduction in the cash income of this 
7 1 ’ . ‘ ‘ segment of the cotton economy is 
Unlikely——Soybean Relationship Questioned— hound te have @ Gamsenmien effest @ 


Action on CCC Charter Possible Soon me SES pa many small cot 
on farmers 


WASHINGTON sion has | cisions on these programs until Con 90% Support Unlikely 
yet heen mack } support greas had acted on the CCC request However. it is believed that the 
for he ‘ r incres in t borrow 4 ‘ . , . : : 
. 1 - Serene CCC officials are unlikely to set the 
vow it is disclosed that , 


US. Department Yes : nfronted by a complex 


programs 

barley or gralir 

to responsible cottonseed price support line at & 

Agriculture officials close t of parity and are more likely to drop 

office ¢ Commodit ‘ ‘ ‘ ' , ice support is seen it to 85% of parity or about $45 ton 
Up t mn ) | h » the problem. In sorm« at the farm level. This concessior 

yt? 


t is held that sinc would be governed by the effect of ‘ 


38th YEAR 
DEPENDABLE <)2293030 EQUIPMENT 


for faster, more accurate grain grading! 


stated 








Peresecccccesecceseesesececceceeseeeeeceeeeeeeeeoseese 


Steinlitg One-Minute Electronic Moisture Tester 


Bnd; guesswork prevents losses from poor gradimeg protects proftts 

Deeds gram handling. The most popular rapid moisture tester on the market 

Boidlay More than 16.000 sow in use in elevators, mills, and food proces- 

Bing plants. Requires oo special knowledge or skill to operate Guaranteed Cotten Blec Potent 
& give results comparable to Government oven methods of testing Stand 


ard Models for whole grains, seeds and feed. Price, $330.00 F. O. B., 


Atchison, Kens. 


Beedbure Triers and Probes. To help you get representative sam 
he irom bins, fo ars, trucks © wagon Seedburvo offers 
f ervers, and 4 deep tin probes. I rier prices range trom 
" $271.25 each 
NN S Triee—6%". double tube brass, open handle; 1%" out 
Bide diameter, 10 openings, heavy bronze point, without par 
$23.50 
14 Deen bin probe 19” cup, with bronze point end I 
Can be used in bins with as liale as 1 headroom $11.65 


sion lengths, each 1.30 


af J > 
eee a Le EN ye ~ 
Seedburo Grain dockage sieves. Made ¢ omply with specie 
co i US. Depe of Agriculture. Used by federal aad state DBU ER 








are hw » departments, Boards of Trade and licensed 
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ADDRESS CHANGED 


BUFFALO—The Bisor 


has inr need ; new 

dress, with the firm no 

414 Chamber of Com 
nber 


umber Bu 156 


Buffalo 2, N.Y. The firm 
nur 
n 


Grain Corp 
business ad 
w located at 
merce Bldg 
s telephone 


s Cleveland 6181, its teletype | was delayed that late was in 1939 
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W.J. Small Co. Opens Three New Alfalfa Dehydrating Plants 


NEW PLANTS—Pictured at the top left is one of three 15. Lower left, Francis W. Dresser, an editer of the 
new alfalfa dehydrating plants opened this season by the farm publication, Western Farm Life, Denver, and HH. A. 
W. J. Small Co. in northern Colorado. The Windsor Dyer, Kansas City, vice president and sales manager of 
plant, shown in the photo, is typical of the others at the W. J. Small Co., are shown viewing some of the new 
Eaton and Berthoud. At the top right, Jerry Sotela, equipment in the plant. At the lower right is part of 
Armour & Co. Chicago, is pictured congratulating W. 43. the crowd of 1,500 lining up for the barbecue the opening 
Small at the opening ceremonies held in Windsor April day. 


WINDSOR, COLO The W. J 
Small Co. is completing the con- 
struction of three new alfalfa dehy 
drating plants in this northern Col 
orado area. In celebration of the 
opening of the mills, the company 
entertained more than 1,500 farmers 
and ranchers at a barbecue at the 
Windsor plant April 15 

The three new Colorado plants are 
identical in design. Two have a pair 
of double-unit dehydrators. The third 
has one double-size unit, but there is 
room for an additional large drie 
if needed later on. The double mills 
are at Windsor and Eaton, the single 
at Berthoud 

Capacity of the three mills totals 
approximately 30,000 tons for the 
six months dehydrating season. All 
will be in operation when new crop 
hay becomes available in a few weeks 

With these plants, the Small com 
pany has 59 dehydrating units in 47 
locations. Warehouses for dry stor 
age are maintained at 35 points and 
cold storage plants at eight locations 

The buildings for the new plants 
ure of steel construction throughout 
After leaving the driers, the chopped 
hay goes through a cyclone-type cool 
ing collector and is conveyed by air 
to hammer mills, then through sift 
ers. Each dehydrating unit has a 
new type cooler and a pellet mill 
in the production line 

At the opening ceremonies last 
week Jerry Sotola, Armour & Co 
Chicago, addressed the farmers and 
ranchers who attended the barbecue 
mentioning the important role of al 
falfa meal in properly balanced for- 
mula feeds and how it is being used 
successfully as a supplement in cat 
tle feeding 

a 


LATE MOVEMENT INTO 
LAKEHEAD PORTS SEEN 
WINNIPEG—Navigation into the 

Canadian lakehead ports of Fort Wil- 

liam-Port Arthur is expected to be 

the latest in 11 years. Vessel men do 
not anticipate the official opening un- 
til May 1. The last time the opening 





however, it is anticipated that there 


will be enough grain to keep Cana 

dian boats actively engaged for the VITAMIN 
first GO days. While the grain move 

ment may fall off after that time PRODUCTS 
ship owners expect a good season 
with the slack periods in grain move 
ment taken up in the ore and coa 
trade 
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* CHOLINE CHLORIDE 
¢CALCIUM PANTOTHENATE 
* NIACIN 

¢ RIBOFLAVIN 

°BE-TWELV 

°D; *D, *FEEDING OILS 


Prescription Service of Farmaceuticals 


For the FEED TRADE 


YOU CAN TOO! 


Write to: 


Specifide, Inc. 


P. O. Box 5305, Indienapolis, Ind. 
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national average basis from last year 
| with the largest cuts shown in New 





, ) | » — England and the middle Atlantk 
th d , { | k & § states. Only in the Pacific states does 
4 r > ~ aa the reduction fall below the national! 


average. An 11% cut was reported 
there 

(For details of the hatchery report 

WASHINGTON. The latest hatch ure poultry branch officials who see | see story on page 1.) 
ery report disclosing a sharp reduc the poultry industry now showing USDA officials say the report indi- 
tion in the number of chicks booked signs of making the production ad- | cates a downtrend in the poultry 
as of April 1 for May delivery indi sutment which USDA has been ure industry which will reduce laying 
cates there will be no egg price sup ing for many months | focks and mean a smaller hatch 
ports for 1951. This is the interpreta The April 1 bookings of chicks for later this year and a smaller number 
tion of U.S. Department of Agricul May delivery were down 37% on a | of chicks raised. This adds up to a 
1951 egg production in line with con 
sumption possibilities and forecasts 
the possibility that 1950 will see « 
temporary end to egg price supports 


By Jehn Cipperly 











CHICKS HATCHED BY COMMERCIAL MATCMERIDG—t 4 


At the same time, USDA declined | 


to comment on the possibility that 
t will have to advance the 1950 egg 
price support level. But it was said 
that Commodity Credit Corp. officials 
pleaded lack of money when any ad 
justment was proposed by operating 
officials 

USDA officials expressed surprise 
at the absence of complaints from 


~ NEW! RAY EWI 


SUPPLEMENT CAN 


Growth Respon: 
Extra Sales and P 


In authentic tests the new 


fave even better growt 
Ray Ewro Iorroven APF 


Now Ray Ewine -" 0 


you 3 
added quantities of 


Availabie at no increase 
economical to mix. 


COMPANY 


1097 SOUTH MARENGO AVENUE, PASADENA 5, CALIFORNIA 








the turkey industry following the 
decision last week to drop price sup- 
port for that commodity and poultry 
They regretted that the decision had 
be delayed but attributed the in- 
jecision to front office officials at 
COC who postponed the result until 
last week. They said their field re- 
ports disclosed that the turkey in 
justry was well on its way to an 
adjustment and price support operea- 
tions would not have been necessary 
for the 1950 turkey crop. According 
to USDA reports, the turkey indus 
try adjustment involved as high as 4 
reduction from iast year, ai- 
though more conservative estimates 
disclosed only a 5% reduction 

The painful adjustment in turkeys 
must come at the hatchery level, the 
April 1 report showed. According to 
this USDA report, turkey hatcheries 
held 20% more eggs in incubators at 
that time than a year ago. However 
the poult hatch for February and 
March appears to confirm the USDA 
estimate of industry prospects with 
a reduction for these two months of 
6% from last year. The March poult 
hatch was approximately the same 
as in 1949. 

The indicated impact of the turkey 
price suppomt removal! on hatcheries 
confirms the regrets expressed by 
Walter C. Berger, president of the 
American Feed Manufacturers Assn 
over the delay of the government in 
taking this step. Mr. Berger had 
predicted a chaotic condition in the 
hatchery field as growers cancelled 
bookings when the USDA decision 
was known 

However, the opinion of substan- 
tial members of the feed industry is 
that the ultimate results will be bene- 
ficial after the adjustment at the 
hatchery level has been effected 

USDA officials confirmed earlier 
predictions that the storage deal will 
firm up as a consequence of the end 
of price support for turkeys. They 
say now that USDA will not be re- 
quired to take over the large amount 
of turkeys which was indicated ear- 
lier. These officials declare that the 
trade will take over substantial 
amounts of storage turkeys for all 
marketing in face of the probable 
reduction in the new crop. 





Hatchery Output 





if ™ page i) 


April 1 bookings for May delivery and 


|} on _ sections of the hatchery re- 


port, see article on this page.) 

Production of chicks for the first 
three months of this year totaled 488,- 
507,000, compared with 483,594,000 
during the same period last year 
an increase of 1% 

Compared with March last year, 
output of chicks was as follows: In- 
creases reported were 21% in the 
mountain, 18% in the west south cen- 
tral, 10% in the south Atlantic, 7% 
in the east south central and 5% 
in the mid-Atlantic states. Decreases 
reported were 12% in the New Eng- 
land, ¢ in the east north central 
3% in the west north central and 1% 
in the Pacific Coast states 

Only one section of the country 
reported more eggs in incubators 
than a year ago, the south Atlantic 
states with an increase of 8%. De- 
creases reported in other sections of 
the country ranged from 1% in the 
east south central states to 23% in 
the New England states 

Approximately 33% of the chicks 
hatched during March were sexed, 
compared with 38% in March last 
year 

Turkey Operations 

The number of poults hatched dur- 
ing March, as reported by hatcheries 
supplying information on turkey op- 
erations, totaled about the same as 
in March last year. These same 
hatcheries reported 20% more eggs 
in incubators April 1 than a year ago. 

Reports from hatcheries covering 
February and March showed a 6% 
smaller poult hatch than during the 
period last year 
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Poultrymen Call for Dependable 
Feeds Based on Scientific Formulas 





Production for Ohio Test Flock 
More Than Doubled in Two Weeks 


Sharp Increase Was Due to Adding “‘Deisterol” to Rations 
The rate of lay of a 50-hen test flock rose from 23°) to 54°, in 
two weeks after ““D”’-Activated Animal Sterol was added to the 
regular ration, according to a recent experiment station report 
from Ohio 

Experiments ran over a 46-week period, with four groups of 
Rhode Island pullets, confined in indoor pens. Base ration was 
whole corn and oats mash with and without “D’’-Activated 
Animal! Sterol and calcium supplements 





Production of the birds receiving the basal ration without Vi 
tamin D broke severely after several months, and recovered 
sharply in the two weeks after Du Pont “Delsterol’’ Vitamin D 
was added to the ration 

In addition, the eggs which had proved weak-shelled on the 
basal ration, with a breakage test of 71‘ became strong-shelled 
with a breakage test of only 15 Weight also increased more 
than 5 oz. per dozen 

“Delsterol” “D’’-Activated Animal Sterol was developed by 
Du Pont as a dependable and unvarying source of Vitamin D for 
poultry feeds. It is readily assimilated by poultry, does not impart 


off-odors or flavors 











Production Data Shows 
Another Sharp Increase 
In Eggs Per Ton of Feed 


Leading Poultrymen 
Point Way to Greater 
Sales of Feed 


Better breeding stock, better manage 
ment methods and better balanced 
rations are all veflected by the increase 
in egg production as shown in the 
accompanying chart. Since 1940, the 
number of eggs produced per ton 
of feed has increased sharply. Like 
wise, the number of eggs produced 
per hen has risen from 134 to the 
neighborheod of 160 
Throughout this period," Delstero! 

“D”"-Activated Animal Sterol has been 
the major source of Vitamin D for 
poultry feeding. This provides an ex 
cellent basis for selling poultrymen on 
the full use of manufactured mixed 
feeds that are balanced scientifically 
with “Delsterol” Vitamin D and other 
essential supplements 


Manufactured Feeds Essential 
to Greater Egg Production 


As a production goal, 200 eggs per 
laying hen is what every poultry raiser 
should shoot at, and make, accord 
ing to these leading poultry growers, 
breeders and hatcherymen. Good 
breeding, feeding and management 
can add up to 200 eggs per bird every 
time. Here's what they say 


DONALD CROOKS 

Moteria! factors in the 
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éuttion per her hove 
been greeter we ¢ 
monvtoctwed feed im 
proved breeding ond 
better mancgerent 





HERMAN DEMME 
“Good pedigree breed 
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well os «mproved feeding mus! be based on the lates! 
sotentitic findings 9 nutrition 
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DONALD DORLAND 
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Many Good Feeding Methods... 
All Based on Quality Feedstuffs 


“The important thing for a poultryman who wants to reach the 
200-egg-per-bird goal is to choose a dependable source of feed made 
by a manufacturer who uses high-quality ingredients 

That's the report of Robert R. Parks, Altoona, Pa., breeder of 
pedigreed Barred Rocks, in his analysis of the factors that are 
essential to obtain top egg production in the commercial poultry 
flocks of the nation 

Parks also stresses selection of chicks from good breeding stock 
common sense sanitation, avoidance of overcrowding, and raising 
only one age of chicks together 


“To get those extra 30, 40, or 50 eggs per bird,” says Parks, ‘the 
poultry raiser must keep the birds alive and healthy 


manage them well.”’ 
Scientific Source of Vitamin D 

When buying poultry mashes, poultry producers have their best 
guarantee of top protection against Vitamin D deficiency when the 
feeds they purchase are fortified with ““Delsterol” “D"’- Activated 
Animal! Sterol. Vitamin D is one of the essentials for good growth 
good bone formation, and for strong shell texture, as well as good egg 
production 


und feed and 


“Delsterol” Vitamin D, ia scientifi. 
cally adapted to meet the needs of the 
feed manufacturer. It is a stable, high 
potency, dry feed ingredient that 
stores well, mixes casily in any type of 
mixer, and is readily assimilated by 
the birds. It is economical, does not 
congeal in cold weather, uniform in 
strength, and does not impart off- 
odors to eggs or meat 


For full information on “Delaterol,” 
the original “D"’-Activated Animal 
Sterol, write to E. 1. du Pont de Ne 
mours & Company (In Organic 
Chemicals Department, Wilmington 
98, Delaware 


ROBERT BR PARKS. Attoone, Po 


nd tamily relechan 
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Over 70% 


dependobie teed: 


“whe BOF birds everoged 256.6 eggs 





“‘DELSTEROL” is Economical Source 
of Vitamin D for Mixer and Feeder 


Constant improvements in production and manufacture of ‘Delsterol” 

D”'-Activated Animal Sterol have kept this product in the forefront as 
the dependable as well as original source of Vitamin D for poultry 
Delsterol’’ Vitamin D, is well adapted to any type of feed mixing equip 
ment used by manufacturers. Efficiency of manufacture has enabled Du Pont 
a substantia! saving for feed mixers 


to drop the price 7 times in 7 years 


It still supplies the same quality product for scientifically balanced feeds 
ders from 
This 


Now you can always get prompt shipment of “‘Delstero! 
five conveniently Du Pont distributing 


Du Pont service makes prompt supply of your needs easier and faster 


located points special 


FIVE SHIPPING POINTS: 


New Brunswick, New Jersey Sen Francisco, California 
Portiand, Oregon Chicago, Illinois 
Les Angeles, California 
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Alfalfa Offerings at There was only moderate activity 


in the market for prairie hay at Kan- 


ont Fy | K.C. Readily Taken; sas yy — ——— —— 

- was for good quality green feeding 

1 tser | Market Strengthens hay, but the common kind drew but 

| . . ; little attention. There was some un- 

vim. The alfalfa market at Kansas City satinfied demand for the better types 

developed decided strength during a of prairie. Arrivals totaled eight cars 

i ‘a C26: 8 SH a'\e's 'e'a'8 | recent period, and prices advanced | .44 sales for the period included 

ot : as much as $2@3 ton on the mediun three cars at $14 and one at $13 ton 
Je e \S . +? , can) and top grades and $142 ton on the 
- Pr me WALT Mi demeem | lower quality offerings, according to 

RAS re al On | the Production and Marketing Ad- | D. S. CUSHMAN NAMED 
~ : f TO INNIS, SPEIDEN POST 


ministration market news service 


~ 
~~? . = The higher prices were attributed NEW YORK—The board of direc- 
= | to a continuation of low tempera tors of Innis, Speiden & Co. has ap- 
| + e tures, drouth conditions and slow ce pointed Donald S. Cushman vice 
°° ,- 
Gg 


eo 


velopment of grass pastures. Dairy president in charge of sales effective 

men and feeders were in the market April 1, according to an announce- 

A 3-44 iz 3 Th | rit 5 ii Tf tt a oe for supplies to tide them over what ment by W. H. Sheffield, Jr., presi- 
appeared to be a critical period dent 


7 - Arrivals at Kansas City totaled 25 Mr. Cushman, who has been with 
My | cars, and open market offerings | Innis, Speiden since 1928, was for- 

LAA found ready outlet. Sales for the pe merly Cleveland manager of sales 

eee for the company. In 1942, he was 


iod included a car of choice (tobacc 
brown) alfalfa at $38, highest report transferred to New York as assistant 
ed sale since May, 1948. Other sales | sales manager, in which capacity he 


ncluded one ca at $32 > at $3 erved til last A t he he 
ON THE GROWING TREND OF TUGI | octets coe oe ot Se oe ot | eet ee ee ee 


ne one at $25 


POTENCY VITAMIN FORTIFICATION IN ond two at $20 ton dent =m 
A member of the Chemists Club of 


In the Larned, Kansas, area, dk 
YOUR OWN FEED MANUFACTURING! | iota ‘te ‘cimne see SiR: | svete "York and the Satesmen’s Assn 
oe tet ot ‘ vous a “m tux | ment of alfalfa by truck increased | Of the American Chemical Industry, 
Jenene ED FEED BUILDING PROGRAM that bas served feed | io local and surrounding areas. Re- | Inc, Mr. Cushman is a former resi- 
ectusers Gauss i608, | maining supplies are mostly of me- | dent of St. Petersburg, Fla., and is 
JERSEE VITA-FACTOR Pre-Mix contains Vitamins, Amine § dium and lower grades. Prices were a graduate of St Petersburg High 
Acids and Animal rotcia Pecter (Hit) whieh bas bees proves cf " F . » ’ School 
sential for satisfactory reproduction, high hatchability aad rapid | S'eady at $12@18, baled, on farms 
= materially reduce the Animal Protein requirements The slow starting of grass pastures 
— will prolong feeding requirements. It FUTURES TRADING 
ITS BROONOMICAL TOO-—Jext 5 the of Jorese Vite-Factor Pre | - —. " 
Mis will fortify One Ton of Chick Starter or Growing | "OW appears that there will be but CHICAGO The market report 
Mash gas il meet the req ts of the National & b little carryover of old crop alfalfa. | committee of the Chicago Board of 
| New crop growth is backward and Trade has authorized trading in 


COMTAING AP F(8y9) S 


oe 





Mix worm-infested spots are brown and | March, 1951, wheat futures, effective 


With Jersce Vite-Pacter 
May 1, 1950 





Pre 
bare 
price ougent melee 
dobbers and Warehouses Const te Coast 
feady te give you prompt service. 
teday for full details. 


PRE-MIX 
VITA-FACTOR... ron vitamin rorTiricaTiIONn 5 iy 


("10 rent 
YEARS or aa 
; SERVICE 
MINNEAPOLIS, MINNESOTA 








ELTON Service 


Conveying equipment TO 

can be a big factor in AMERICAN INDUSTRY 

holding down your op- 

erating expense. F Meal 

It will pay you well to - Scrap 

investigate this complete “BH Selubles 

line of low priced, high 

quality equipment. 

We will be glad to send you 
complete information Maryland Trust Building, Baltimore 2, Md. 

CHANTLAND MFG. co. Tampa, Florida Sevannah, Georgia 

BADGER, IOWA 208 South La Salle Street, Chicago 4, Wi. 


Makers of Elton Stackers a - 
and Conveyors, both belt and ILS. 3 PA / R & BRO. 
youre 


your needs 


Distributors for Atlantic and Gulf Producers 


Communicate with our nearest office 


Special types of conveyors 27) MADISON AVE. + NEW YORK 16, WN. ¥. 
for many uses 
Contact us now lor your conveyor needs 

Model 1-16 in Halsed Position OVER 700 HOW IN USE 





PROFIT BY THESE EXTRA-TONNAGE BUILDERS 


You get local advertising and merchandising right in 
your own territory. You have hard-selling radio pro- 
grams backing your products. Your employees receive 
training aids throughout the year. You have a spirited, 
working organization behind you all the way—helping 
you sell, build tonnage, boost profits. These benefits are 
available to you, now! Write today for complete information. 
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RAIN- 
DRYER, 


A\tready popular is this new 
Forster Grain Dryer. The idea is 
so sound that any operator will 
immediately recognize it. When 
you force hot dry air thru cool 
damp grain, you’re bound to re- 
duce moisture content of said 
grain. Forster does that! 


Naturally, sound engineering has been For more than 20 years Forster has en- 


applied to the basic idea and Forster's 
precision craftmanship has had its part in 
fabrication. It takes a burner and a good 
one, and Forster built it. It takes vented 
baffles and louvres and Forster designed 
them. It takes automatic control of 
forced air, heat and grain, and of course 
Forster supplies that. 


gaged in the milling machinery business, 
much of it special order. Forster has 
never conducted experiments at the mill- 
er's expense. It is therefore no surprise 
that Forster Grain Dryers are an immedi- 
ate success. A Brochure has been pre- 
pared giving all the details of construction 
and operation. Your request for a copy 
will have prompt attention. 


REPRESENTATIVES 


6. W. REAVES WILLIAM KR. MAYER 
Pr. 0. Bea ot Pr. 0. Rea 706 
Reancke. Virginia 


ST. LOUIS MILL EQUIPMENT ©O 
1685.35 Neo. Sixth Street 


. Louis 1, Missoert Chattancege, Tennesere 


| Tie FORSTER MANUFACTURING COMPANY 


sem, * 


Se (OK) ete Department F 1411 S$. MclEAN WICHITA 12, KANSAS 
VWlachines for Wloderu Wkling - - - 
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bee . Recause the border idea was new | of such pasted ads, arranged neat); 
A Window Display Idea and different in that locality a lot | might attract more interest to your 
| of folks came for a look at the win | sien. Most certainly it is worth ex- 
dow. And while they were there. | perimenting with 
om they certainly saw and read the mer When you write your ads, and i 
By John Downey hant’s weekly advertisement. This lustrate them with newspaper mats 
gave his advertising program for the and cuts, it might be well to keep 
week quite a few extra readers in in mind the possibility of using the 
NEW advertising or window display ace in the hole for some spe- | addition to helping the window dis- | ads for a window border trim 
display idea is. very refresh cial occasion play arrangement And you do not need to confine 
ing when one spots it for th The idea in itself is very simple If you wish to use an idea like the border trim idea to your news 
first time, and you can be quite cer This farm dealer asked his newspa this once in a while, perhaps you paper ads, although perhaps that 
tain that the customer appreciates | per publisher to give him several had better measure your window dis may be the cheapest. You might be 
hundred reprints of his weekly adver play space. Then figure out whether able to paint or stenci! large white 
tiserment. The ad was three colurnmnes a two-column ad or a three-column eggs around the border of the win 
wide and 8 in. deep ad would suit you better. After all dow. No one could miss seeing that 
The farm dealer pasted the re you do not want the pasted ad border border of white eggs. Don't you agree 
Possibly it might prints on his window to form an ef to be so wide that folks have diffi that such a trim would call additiona! 
an advertising oF fective border all around the entire ulty in seeing the merchandise on attention to the display of poultry 
window space. The effect was very jisplay in the window. All you want | feed and other articles which are in 
orderly, and the window was quit« *s an attractive border which will | your window’ 
conspicuous. This black and white focus more attention on the window In some stores, one finds some neat 
paper border on the inside of the and on the advertising, too | ly painted center pillars which are 
window in no way detracted from the Now there is no reason why you | too narrow to accommodate a dis 
Capacity | to 3 Tons of freshly cut merchandise space which was avail cannot use such pasted border ads play of merchandise. But some of 
alfalfa per hour able. Placed on the edges of the too, for the background of a window | these pillars are an excellent spot 
0. W. Randolph Ce.. Telede 12, Ohio window area. the border did not im sign. Suppose you have a sign which | to display panels of ads arranged 
pede vision contains only a little copy. A border in a neat border-like effect. By using 
a neat wooden panel against such 
pillars, you would not deface the 
pillars, and it would be possible to 
put up the displays and take them 
down very easily 


2 KINDS OF CLEANING Store Front Decorations 
| Some feed stores throughout the 
OUT CHANGING SCREENS nation have gone in for store front 
decorations quite extensively during 
past years as a means of identifying 

those stores and products sold 
There is no doubt that identifica 
tion of this sort is valuable in get 
ting farmers to think, “This is a feed 
store the moment they see such 
urkings. It is also true that more 
feed dealers are realizing the advan 


it very much. Let me tell you about 
an advertising and display idea used 
n supply dealer which struck 




















of placing good sales signs or 
the exterior of their buildings just 
above or below the window display 
spaces. This shows that many deal 
| ers recognize the sales possibilities 
UREKA , 5 ¥ f using such space wisely and it 
, is all to the good. I believe. so long 
| as this type of advertising is dome 
neatly 


On the other hand, very few deal 


- 9 4 
ic CACCH a le have decorated their window 
} : area borders in the manner suggest 


ed in this article, and it can be dome 


ery effectively if the dealers use 


COMBINED r just a little imagination 


, One chain store decorates its win 

CORN AND CoB ad dow area borders with strips of pa 
: per which resemble white and red 

‘ stick candy, and this, of course 


AWD j : makes a very pleasing impression 


upon children. There is no doubt that 
such a window decoration idea does 
SMALL GRAINS add color and attractiveness to a 
window, and that is what the alert 
CLEANER dealer is seeking 

If it were possible for a dealer to 
get strips of paper which have pic 
tures of identical sized laying hens 
cows or hogs printed on them 
"Geared to the Job!" say thousands of Mill superintendents these, too, could be used for bor 
der decorations At any rate 
about this Eureka Combined Corn and Cob, and Small Grains Cleaner perhaps a dealer could get fou 
pictures of laying hens in color and 
Owner after Owner is discovering how smoothly, how perfectly, put them in the corners of the win 
dow when he is advertising poultry 

how economically this Eureka is performing in their mills . . . day , | feed and similar items 
People like to look at attractive 
after day, month after month, year after vear window displays. If you take the 
time to dress up a striking window 
They say there isn’t another Cleaner in its class that's so easy to display, it will be noticed. And if 
you have the reputation of turning 
set up, so perfect in its cleaning, so tops in performance! And there out one good window after another 
you'll soon have a large number of 
osm 6 | folks who will always make it a 
™ — ’ : point to see what you have on dis 

Seta New “High” in Economy in your mill by installing one or more play 











E k b , i The magical screen intensity ex- 
ureka ane 
, Sea ined Cora and Cob, and Small Grains Cleaners. You'll tends to the shoe and screens om/y 


find it good busimess! Drive te eolestons, Geheteatess, | MARDEN'S GENUINE 
| 


ae INC. With Vitamins A and D added. 
Ss. HOWES COMPA K ] "ren at rea 


FR CREE 
SIL MARDEN -WILD CORP. 
500 Columbia St. 


he Worlds Largest Lime oF Grain and Seed Cleaning Machinery Somerville 43, Mass. 























Hole No. 1. When your costs of producing 
“top results” feeds are pricing your feeds out of 
the market—or trimming your profit too far. 
Hole No. 2. When sales costs are licking you 
because your feeds aren't “repeating” with 
feeders. 

Hole No. 3. When your formulas aren't flexi- 
ble enough to permit quick changes in certain 
ingredients to take advantage of favorable mar- 
ket fluctuations. 

Hole No. 4. When you need nutritional service 
fast! 

These “holes” are common problems that Bor- 
den specialists are helping to solve for others. 
They're problems that Borden vitamin supple- 
ments are designed to lick. 


There is a Borden product to supply all the 
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Getting you out of a hole... 


thy Diorde 


How Borden Helps Feedmen Out of 4 Kinds of “Holes”! 





prove the amino acid pattern. You get maximum 
flexibility in formulation, with minimum use of 
the more costly ingredients. 


There’s Rough Competition Ahead 


Keep in mind that feeders are seeking only one 
thing in a feed—profitable feeding results. A 
satisfied customer builds repeat business. Find 
out now how Borden’s products and nutrition 
service can help you put more results into your 
feeds and still keep them priced favorably for 
sound merchandising and profit. Just mail the 





Special Products Division, Dept. FS-440 
350 Madison Ave., New York 17, N. Y. 


necessary vitamin fortification that any of your 
feeds require (including “APF’’). It will also 


supply extra methylating capacity, and help im- 
Yes, I would like to have more detailed information on how 


Borden Supplements will fit in my mixing program. 


| 
! 
| 
| 
| 
! 
The Borden Company |» 
Special Products Division 
350 Madison Avenue, New York 17, New York 
| 
! 
| 
! 
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Protect Your Future — 
Expand Elevator Capacity Now 
with Stran-Steel Quonsets 


More than 150 commercial elevator operators in 20 states have 
erected Quonset buildings. These 
farmghted by expanding their storage facilities 
now to take care of the price support emergency, are protecting 


already horizontal elevator 


busine sermnen 


their futures and acquiring multi purpose space for more profit- 


able operation 


Minimum-investment Quonseta suitable for elevator operations 


are obtainable in sizes to store from 10,000 to 100,000 or more 


bushels safely and cconomically 


All.steel Quonsets are ideal for grain storage. They're weather- 
proof, vermin-proof, rot-proof, highly fire resistant—and they're 
quick to erect, and always readily ob 


See your nearest Quonset dealer today, or 


how 
tainalole 


write us for detailed information 


GREAT LAKES STEEL CORPORATION ("AR SreH) 
Strew-Steel Division + Dept. 97 + Ecorse, Detroit 29, Michigan | 
UNIT OF NATIONAL STEEL CORPORATION 


+, 


Strom Stee! ond Quonse! 
Reg. US Por. OF 








1898 — OVER 50 YEARS OF SERVICE— 1950 


OTTONSEED 


MEAL PELLETS 
SCREENINGS SIZED CAKE 


OYBEAN 


PROMPT — FUTURE 


wy 


HUMPHREYS - GODWIN 


COMPANY 


PHONE 48-2683 2246 PARK AVE. 
MEMPHIS, TENN. 


‘ 











| 


Development of Dairy Pastures 
Reported Slower Than in 1949 


WASHINGTON 
grass and other grazing 


Development of 
crops has 


been slower than last year in areas 


where pastures normally provide 
green feed for milk cows by April 1 
the Bureau of Agricultural Economics 
reports 

The condition of dairy pastures av- 
eraged 75% of normal April 1 this 
ear, 6 points below the high 
condition last year and 1 point lower 
1939-48 average condition 


very 


than the 
{ 76% 

Abnormally low temperatures dur 
ng March over most of the country 
dry weather in the Southwest 
were the factors responsible for the 
wer condition on April 1 this year 
The average condition of dairy pas 
tures April 1 represents the weighted 
average for states where milk cows 
are on pastures, including chiefly the 
Atlantic Seaboard, south cen 
tral, southwestern and Pacific Coast 
states. In the central and northern 
states, where milk cows were getting 
little green feed sup 
plies were generally ample and pros- 
pects with the coming of warmer 
weather were excellent 


Growth Slowed 
In the South March weather 
und late frosts slowed growth of 
grazing crops but due to the unusu 
illy good early start in January and 
February pastures were nevertheless 
furnishing comparatively feed 
for milk cows April 1 
In the southern states east 
Great Plains the condition of 
pestures was rather generally 
the date. In Virginia, the 
Tennessee and Louisiana 


plus 


' 


ower 


soil moisture 


cool 


good 


f the 
dairy 
above 
average for 
Carolinas 

April 1 


above 


condition was 5 points or more 


the 1939-48 average. Growt? 





this year, however, was not so far 
along as under the unusually ad- 
vanced season a year ago. Pasture 
condition in Delaware, Maryland, Vir- 
ginia, South Carolina, Georgia, Ala- 
barna and Arkansas was 5 points or 
more lower than on April 1, 1949 

In the southern plains, dry weather 
during March changed the early 1950 
pasture outlook from good to poor. In 
much of Texas, growth of new feed 
came to a standstill as precipitation 
was short and high winds dissipated 
limited moisture supplies from 
soils. In Oklahoma, pasture 
feed was short with condition aver- 
aging 14 points lower than a year ago 
and materially below average for 
April 1. In the central Great Plains 
weather accompanied by mois 
ture deficiencies in some sections 
slowed the start of early feed in pas- 


tures 
Favorable Prospects 
In the other northern states east 
of the Rockies, spring rains were 
generally ample and, though pastures 
were generally late, prospects for 
green feed appeared favorable with 
the coming of warmer weather. In 
the northern Pacific Coast states and 
in most of the northern Rocky Moun 
tain area, cool weather delayed de 
velopment of feed in pastures but 
soil moisture supplies were ample 
and pasture development should 
good with the warm weather 
In California, dry land 
were held back by dry weather dur- 
ing much of March but recent rains 
greatly improved conditions and pros- 
Irrigated pastures in southern 
California very good April 1 
The reported condition of pastures in 
on April 1 several 
than a year earlier 


the 


surface 


cool 


be 


pastures 


pects 
were 


was 
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LIDE 


reduces iodine loss 


STABILIDE* 


potassium iodide stabilized with calcium stearate—is designed to 


jodize feed, salt and calcium carbonate mixtures, Try stapiLipe, It 


may solve your problem of iodine loss in storage. 


Scientists at the Mellon Institute found that “an iodized livestock 


mineral containing 0.21% 
of the original iodine content during two months, while an 


0.5% 


iodide lost 


stearate-coated potassium 


unstabilized mineral containing the same ingredients lost 14% of 


the iodine content.”" 


MINIMIZES IODINE LOSS 


STABILIDE 


ASSURES UNIFORM IODINE CONTENT 
EASY TO MIX THORQUGHLY 


FREE FLOWING 


Write today to your nearest Mallinckrodt office for samples, prices 


and complete literature. 


Other Mallinckrodt iodizing mixtures are loflow,* lomag,* and 


lodide Mixture. 


*Trade Mark Reg. U.S. Par. OF 


®"Stabilication of lodine im Sah and Feedstulls 


by F. F Jobasee and E. BR. Fred- 


erick, scrmmce, Oct. 4, 19460, Vol. 92, PP15-316 


MALLINCKRODT | 


occe NN 


OF EREe OF BERWICE TO Ce EM caR 


MALLINCKRODT STREET, ST LOUIS 7, MO 


see emeecee 


eereeee © Cietrenere © Caerenene © 


CHEMICAL WORKS 


UNIFORM OErPENOCABLE PuRTY 


* 72 GOLD STREET, NEW YORK 8, N.Y. 


@ sOrreee, © Fencenree © Gan Peewcrece 





Numbers of Chicks, 


Layers on Farms 
Show Increase 


WASHINGTON The 
farm flocks averaged 380,792,000 lay 
ers in March, or 6 more than in 
March last year, the Agri 
cultural Economics reports 

Layer numbers, according to 
Crop Reporting Board, were up from 
West, 8% in 
area, 7% the 
in east 
south 
Atlantic 


nation s 


Bureau of 
tne 
last year by 9°% in the 
the north Atlant 
west north central, ¢ 
north central, 5 in 
tral and 4" in the 
states 

The dex rease in 


in 
the 
the cen 


south 


layers from Marct 
1 to April 1 was 1%, compared with 
5% last year and the of 4 
Chicks and young chickens of this 
April 1 
This is 
since 1944 
und a 
chicker 
than 


coun- 


average 


year’s hatching on farms are 
225,838,000 


number 


the 


estimated at 
April 
than a 
average 
April 1 
regions of the 
Atianti 


where hx 


largest 
ago 
Young 


iargert 


5% more year 


above the 
holdings on 
a& year ago ina 
try, except the 
south Atlantic states 
were down 2 and 15 
April 1 is too early in 
determine the size of 
crop. However, the larger 
on April 1 do indicate an early 
ing season this year 
Egg Production Up 
Farm flocks laid 6,429,000,000 eggs 
more than in March 
the 1939-45 
was to a 
lay- 
fTset 


pro- 


were 
north and 
yidings 
respectively 
season to 

chicken 

holdings 


the 


the 


hatch 


in March—5% 
last year and 10 
average. The increase 
6% increase the 
ers, which was only partially « 
by a smaller rate of lay 
duction for the first quarter 
year was 5 larger than 
same period year. This 
was due to a7 im the 
ber of layers 
quarter and a 1 
rate of lay 

The rate of egg production during 
March was 16.9 eggs per layer, com- 
pared with 17.2 March 
and the average of 158 
rate of lay for 
this year was 
with 42.2 last 
of 36.6 eggs 

Prices received by farmers for eggs 
in mid-March averaged 31.6¢ doz 
compared with 41.2¢ a earlier 
Egg prices showed a gain 2¢ for 
the month w March 15, com 
pared with the 1939-48 average de- 
crease of i3¢. Shell egg markets 
were firm during the first three 
of the month with 
3@5¢ dozen on midwestern and east 
ern markets, but markets weakened 
during the latter part of the month 
Storage stocks of shell eggs on March 
compared with 
and the 1945- 


above 
due 
in number of 
Egg 
of 
for 
ncre 


this 
the 
last ise 
num- 
the 
the 


increas 
hand 


increase 


during 
in 


on 


year 
The 
of 


compared 


ast 
eggs 
the f quarter 
428 


year 


irst 
eggs 


and the average 


year 
of 


endir 


weeks 


prices increasing 


1 were 743,000 cases 
144,000 cases last year 
49 average of 568.000 « 

Chicken prices on March 15 
aged 23.8¢ |b. live weight, from 
record high Marct 
a drop of 6.5¢ Ib 


am incre 


ASES 
aver 
iast 
price of 
Mid-month 
of Z¢ it 
cr om 


years 
Ww 3¢ 
prices showed 
from February to March 
pares with the 
0.6¢. Poultry 

during March 


whi 
increase of 


ady 


average 


markets were ste 


Supplies Large 
Supplies of live poultry were 
heavy, particularly from commercial 
producing areas. However, markets 
were active and movement 
good volume. Poultry withdrawn from 
storage during March was more than 
double the amount withdrawn during 
the month year. US 
stocks of poultry 
totaled 259 million pounds 


131 million 


was in 


storage 
March 1 
pared 
year 


last 
frozen 
with pounds a 
earlier 

Turkey prices averaged 31.6¢ Ib 
live weight in March, compared with 
429¢ a year earlier US. storage 
stocks of turkeys March 1 were 128 
million pounds, a decline of 9 mil- 





lion pounds from the preceding 


month. This compares with 51 mil- 
lion pounds in storage a year earlier 
The mid-March cost of the US 
poultry ration was $3.40. compared 
with $3.47 a year earlier The egg 
feed, chicken-feed and turkey-feed 
relationships were reported consid 
erably less favorable than a year ag: 
> 
PLAN GRAIN ELEVATORS 
DENVER A 
grain elevator is to 
Farmers Grain & 


modern 250.000-bu 
be constructed | 
Assn 
announced t 


4 4 


the Bean 
Colo it was 
Completion is scheduled 
farmers in Roggen, K 
Prospect Valley districts 
their 1950 grain 
structure is 


Byers, © 


Roggen 
week 

fall when 
and 
harvesting 
similar 
struction at 
to Marvin Jones, manag 
Farmers Grain & 
Byers elevator wil 


rops 


also under con 


Bear Assn 
be smaller 
capacity 
pabeainn 
ELEVATOR PLANNED 
LOUISVILLE—-The 
Cooperative will spend $130,000 to 
construct a 250,000-bu. grain elevator 
at Henderson, Ky. The elevator will 
have a capacity of 100,000 per 
manent storage and thé Cormmodity 
Credit Corp. will have individual! units 
for storage of additional grain | 


» 150.000 bu 


Farm Service 


bu 
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STRONG-SCOT 


ATTRITION FEED GRINDER 


——— 





The pneumatic built-in blower aerates the ground product 
so it is cool enough to sack or bin for storage 
pact, self-contained construction means lower installation 
cost, and it can frequently be used in limited space where 
other mills would not fit in. 


Complete information and prices in Bulletin F M-48 


The Strong-Scott Mfg. Co. 


se. 6 OFF . 
“Everything fer Every Grain Eleweter 


Feed Plant and Cereal Mill 


PNEUMATIC 
TYPE 





The mill with the built-in feed 
blower. Considerably lower in- 
itial cost, as mo seperate pneu- 
matic system or elevator is re- 
quired. No possibility of dust 
explosions from sparks. Large 
capacity with minimum power. 


The com- 


Write for your copy today 


Minneepoiie, Minnesote 


Oneal Fae owe 




















MOLASSES IS 
at 


Molasses is forced in here 
under high pressure by combine 
tion turbine and rotary pump 


HI-SPEED MIXING MEANS MORE PROFIT 

The beater blades revolve at speeds of 1200 or 
mixer 
This produces mixed molasses feed at the rate of 
r, depending upon 


1800 RPM, depending on size 
from one to fifteen tons per hou 
the of molasses mix 
mixer thorough mixin 
quantities time w“ 
profits 


percentage 
Faster 
in 


less 


CLEANS ITSELF ...NO WASTED LABOR COST 


beater blades cut an arc 
of the revolving 
cally shears off 
tached itself to the rotating drun 


WRITE FOR FOLDER 


The 
bottom 
any 


and 


cylinder 
material that nm 


d an 


Z means 


hich 


very 


type 
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" 
close 


which 
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the size 
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to 
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automati 


ar Zee 





Molasses is sprayed 
ea fine mist, tf 
56 port holes 


mH’ «ina JAY BEE 
~ MOLASSES MIXER 


(Menufectured by PURITAN MFC. CO.) 


wt 


ugh 


Molasses mixed at temperatures as low as 10 below rere 


JAY BEE “EXCLUSIVE” 
DISTRIBUTION SHAFT 


mixed uniform 
mo 
injurious to 
JAY 
mist 
the 
there 


Sweet feeds must be 

without 
balls in feed 
live stock. To prevent | 
BEE breaks the 
which permeates the 
revolve 
for m 


" 
balling heca use 


ly 

lasses are 
A111 
molasses into a 


feed ¢ 


venly 
thus 


balls 


as 
beater blades 
is no opportunity 
form 


lasses to 


JAY BEE “SUSPENSION” MIX IS THOROUGH 


thrown in 
tion 
blades 
mol 


puts 


the 


Three 
blades 


chamber 


distinct ypes of beater 


the 


patented and 
pick up the feed 
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as it enters mixing 
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toward the atomizing 
Rotating 
hold 


asses is 


+? one 
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This 
feed in 


shaft from 12% 1200 
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atomized” into | : igh 
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the molasses 
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4AY BEE “CONSTANT FEED CONTROL” 
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pra 
arkKabie ' Lit »btained 
4AY BEF Mill 
ed «(wit the 
heed 


such 


ren 
when : : 
jUuIpy 
onetant 
Control,” 


4 


coat 
f grinding 
has been re 
duced b 

if pius 
of 


om 


la 
Write for complete information folder 
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Manufacturers of Hammer Mills from 5 to 200 Horsepower 


f- OBER 
/ ota <7 


J.B. SEDBERRY, INC. ( 


FRANKLIN, TENN 


TYLER, TEXAS 
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| or Economic Cooperation Administra- 


Wheat, Flour Exports Continue ind a one 


ports went to the ECA-financed na- 
tions of Austria, Belgium, Luxem- 
to Lag Behind 1948-49 Rate ((22.(20-228.2 
land, Italy, Netherlands, Norway 
' 


Portugal, Trieste. Turkey and the 


WASHINGTON. Siumpin wheat he International Wheat Agreement For the nine-month the US 
imping 4 e € e nine-rm period UK. In addition. ECA has financed 


and wheat flour exports officially and other efforts to boost grain ex- | Department of Agriculture discloses : 

reported for the nine-month period | ports must be put under the sharp | that 50% of the grain exports went | ™°re than 120 million bushels of 
of July 1, 1949-March 31, 1950, at light of scrutiny in view of the an to the “kept” areas of Japan and wneat from Canada this year to the 
237,104,000 bu.—confirm semi-official alysis the government itself makes Germany. where the US. has con- UK " 
government forecasts that the US. | of the destination of these exports | trolled the export program, which Only 15% of our grain and wheat 
wheat export total for this year will this year has been totally financed by army flour exports this year have gone to 


not exceed 300 million bushels. And what may be construed as cash-pay- 
i RAPORTS OF U.5. GRAIN AND GRAIN PRODUCTS —JULY-MARCH, 1968-0 ing nations, as follows: the Philip- 


all favorable factors will have to be 
attained if this goal is to be reached AND 1909-50 huveands pines, Spain, Indonesia, Cuba, Mex- 
Official credit for achievements of 1948-49 ico, Peru and Venezuela. It may be 
u eat noted that, while the Philippines is 
entered as a consequential! part of the 
wee at july 7 : - : . : : cash-paying areas, USDA has failed 
ALWAYS RELY UPON August ‘ i p18 " . * | to bring its export subsidy policy in 
—— 5 1 ; line with that of Canada and Aus- 
tralia, thereby contributing in no 
small measure to the reduction of 
February 14 ’ : flour exports from the US. to this 
ware . . . . : , historically important user of US 
MINNEAPOLIS |. MINNESOTA Total ; 5 $37.1 aes | flour 
While wheat and wheat flour ex- 
ports have been dwindling, there has 
been a slight pick-up in coarse grain 
| exports over the nine month period 
| But this gain is not reflected in 
monthly exports for the last quarter 








f 0 








when coarse grain exports have been 
showing the same shrink that has 


been demonstrated for wheat 


USDA Analysis 

The official USDA report gives the 
following analysis of the nine-month 
export period 

The US. Department of Agricul 
ture estimated July 1949-Marct 
1950, nine months’ exports of grains 
and grain products at approximately 
10 017.000 lone tons (392.497.0000 bu 
‘rain equivalent), as compared wit! 
13.535.000 lone tons 24.716.000 bu 
grain equivalent) in the same period 
of 1948-49 

July, 1949-March, 1950, exports of 
wheat and wheat products totaling 
237,104,000 bu. grain equivalent were 
smaller than in the like period of 
1948-49 by 154,111,000 bu. July-March 
exports f ther grains and grain 
products, principally corn and corn 
products, totaling 155,393,000 bu 
grain eq alent, were larger than in 
the like period of 1948-49 by 21 
SUL AA) bu 

Other grains and grain products 
included 90,453,000 bu. corn and corn 


. product ompared with 68,320,000 
. 0 B B b n the like period of 1948-49) and 
J 300 | CORN 64. 940,000 bu ats, barley, grain sor 
ghums, rye and products (compared 
| with 65,143,000 bu. in the like period 


of 1948-49 


shells, separates, and cleans the corn; removes cobs, husks and dirt The accompanying table shows 


comparisons for the two nine-month 


periods 


machines in ; lower first cost, less power, less upkeep 





@ they do everything! That's why users like customers, in less time, and make more money, 
them so. You'll get excellent results on snap or quicker. Cheap to buy. Easy to install. Little 
upkeep. All moving parts are mounted on 
corn. Efficient separation of corn from the husks, a single through shaft. There are only two 
bearings; one 15 HP motor. Feed mills and 
country elevators everywhere are buying these 


These new 300 Zips shell 300 to 400 bushels new shellers. Keep your plant competitive. 


per hour. They enable you to take care of more Send for full details. Act Now! Cracked Wheat for Chick Serate! 


TRIUMPH [naires co 


CORN SHELLERS Minneapolis 15, Minnesota 
THE C. 0. BARTLETT & SNOW COMPANY 


6249 HARVARD AVE CURVELAND 5, OO 


picked corn full of husks — even high moisture 


cuts cora losses to a Minimum. 




















SHELLS 300 to 400 BU_/Hr. of machine picked cor 





SEPARATES shelled corm from husks and cobs, with 
top shell ovt percentage 
CLEANS the shelled corn of dirt, silks and choff sO MUCH DEPENDS 
ovtomatically and efficiently 
UPON SO LITTLE 

REMOVES COBS, husks ond dirt; blows them through 
8 piping to on overhead bin cr ovtide pile 

* * * THE CO, BARTLETT & SNOW CO. 
CHEAPER. just one entirely complete mochine. No 4 6249 Merverd Ave., Clevelend 5, O. 
“Seperetorns” of “Cleeners”-no “Cob Conveyors Gentiomen: Please send your new catalog, giving full detos 
to bey end instell. Takes less spoce too. about the New 300 Zip Corn Sheller. 


SAVES POWER. A 15 HP motor doe: everything os ri 
SAVES UPKEEP. Less mochivery means lew upteoep 
All moving ports mounted on just one through shoft Address —- -— 
Only twe bearings to ivbricate 
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How’s the Employee Morale? 


By Martin Francis 


N the armed forces and also on 
I the athietic field, the morale of 

the group involved is a vital fac 
tor insofar as the victory is 
cerned. When people have high mo 
rale they fight much better and strive 
harder toward a definite goal 

Which brings up this point, Mr 
Dealer 
feed store?” 

Your morale may be high, because 
you have money invested in the en- 
terprise. You like your business and 
you love to see your ideas take hold 


con 


“How is the morale in your | 


| 


and bear fruit. This is a never-ending | 


fascination to you 

On the other hand your employees 
may not feel about your business as 
you do. They may not have the same 
incentive as you. But regardless of 
that, however they feel, it is called 
morale. And morale can be high or 
low. And the state of 
very important 
man 

If your employees 
morale what can 
of them in this condition 

Well, in the first place 
be a high per individual output. If 
you watch the employees—and you 
should—then you'll be able to judge 
if each is doing his share of the work 
You and I have both seen employees 
who work so hard at their jobs you'd 
think they owned the place. Such 
people have high morale 

When morale is high, costs are 
low per employee 
higher output. Employees show 
lance in the of cutting costs 
and doing 


Smaller Waste Factor 


There will 


to you as a Dusiness 
nave ] 


just you expect 


there will 


also 
this 
vigi 


because of 


matter 
things most efficiently 


also be a low 
factor in your store and mill if em 
ployee morale is high. They will take 
pride in doing their work and they'll 
check that all materials are 
made use of-in the proper way. The 
man not interested overly 
much in his job will be careless how 
his 


waste 


to see 
who is 


he handles materials entrusted to 
care 
Errors w 
feed plant where 
morale. The employee who 


ll be at a minimum in the 


there i a high 


makes up 





MOLAS-0-FIER 
FITS ALL MIXERS 


Cheap, Sure Way to Mix 
Molasses, Buttermilk 
and Selables Inte Your 
Feed. Low price now 


Write CARROLL SWANSON 
€20 Dee Moines Bidg 
Dee Moines, lowe 








Cattle 
Dairy 


ee 
BAUIAN 4&2 CO 


s'tower rt_iraeors 


CAROTENE 


2 — Crystals for Research 


LTzZ 


Stance 

















—Spectrophotometric Assays 


GENERAL BIOCHEMICALS, INC 
S2 Leboretory Pork Chagrie Fal, Obte 











PeOouCctTs 


Distributed in Nebraska, 
Kansas, No Missouri, 
Eastern Colorado, and 
Southern Iowa by 


WRIGHT W. COCHRAN 


1211 Randolph Ave 
Phone 7166 
TOPEKA, KANSAS 





this morale is | 


high | 


fills out makes 
change for customers, et« 
things which he 
If he has high morale he’! 
jobs properly 
make many 
embarrass and inconvenience the en 
ployer 

There are more points about morak 
which can be analyzed and which wil! 
aid you in your business. One of 
these is self discipline. The em 
ployee with high morale will show 
this discipline. He'll take good 
care of his health his person 
He'll get to work on time. He won't 
take unnecessary time off. In other 
words, he'll shoulder his responsi 
bilities properly 

The 


will be 


orders sales slips 


has many 
accurately 


do thes 


must Go 


The careless employes 


will errors, which wil 


and 


employee with high morale 
loyal to the He 


will want to know what your plans 


company 


FEEDSTUFPS, April 22, 1950-17 


enthusiasm. If your employees have 
the proper amount of enthusiasm 
then they have high morale. The per 


thusiastic and 


and hell take a 
trying to realize 


able to count on such 


future are 
Get interest im 
them. You'll be 
when you are gone son who is properly 
friendly is well 
well liked by 
to buy at a 
evident that the emp 
wait on them. On thx 
employees with low 


an employes fro 
balanced. He is also 
They like 
where it is 
like to 
ther hand, the 
usu 
ami not overly in 
quitting 
pay check 
lHiow we do your employees take 
feed mill and 
That's certainly a of morale 

forget the matter « If and dustcloth 


feed store or mill 


ustomers 
Enthusiasm a Factor tec r store 
employee with hig oyees 
also be confident of 
feel that there is a detinite place 
continues to 
hard. He expects to work hard 
that 


rstanding 


morale 
future 


morale are 


him so long as he ally gruff and sou 


terested in anythir except 


He feels his ability and your time and the size of their 


and cooperation will 


) meet any demands of care of your store’ 
matter 


do not they use the broon 


CHECKERBOARD ELEVATOR CO. 


Buyers and Sellers 
of 


MILLFEEDS, GRAINS AND GRAIN PRODUCTS 


KANSAS CITY ST.LOUIS MINNEAPOLIS §8§©6DENVER BUFFALO 








‘TEED WALA NIN 
N GUARDS THE VITAMIN CONTENTS 
of YOUR FEEDS! 


Rudy Bee 
hee 


nenheimer 
eerved the feed 
trade fer meny 
yeers and con sup 


siied 


LOOK TO VITINC FOR 
QUALITY VITAMINS 
. 

VITINC DRY D,.—For 

Four-Footed Animals 

© 
VITINC DRY D,—For 
Poultry 

o 
VITINC DRY STABLE 
A&D 


« 
VITINC FISH LIVER A 
° 
VITINC A& D FEEDING 
OILS—For Poultry 


y rour seeds for 
taming A @ D and 
protuatse 


YEARS OF EXPERIENCE ASSURES 
QUALITY VITAMINS AT ALL TIMES! 


The increasing vitamin deficiencies in grains and roughages 
have made the vitamins you add to your feeds more important 
than ever before! Today, you must be sure .. . not only of the 
quantity, but also of the quality of your vitamins. All VITINC 
Products are subject to continuous assays in our own labora- 
tories and the minimum labeled potencies are periodically 
confirmed by neutral, recognized laboratories 

That’s why VITAMINS, INC. guarantees the potency of 
its products; and has always guaranteed their quality for 
more than 14 years. You can depend on these vitamins, and 
you can be sure of prompt deliveries from warehouse stock in 


WRITE FOR FREE VITAMIN FOLDERS 
They present the latest information on Vite- 
mins A & D requirements for poultry and live- 
stock and complete information on VITINC 
Concentrates. 
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Whether you measure feed mill capacity in terms of pounds per hour 
or horsepower rating, it’s all the same to a Dixie, Actual tests with 
a Dixie Hammermill show that with the same power, capacity is in- 
creased 25 to 50% and, to obtain any stated volume, only 75% 
of the usual horsepower is required 


Just one of the many good reasons why your best buy is o Dixie. 





Diaie 22 00 “Devote 
Action” Mamenerrmill. 
Disre Mills come com 
plete, in sizes ond 
c cities ¢t m 
<<) aasunaelll CINCINNATI CLUB OFFICERS — New officers of the Cincinnati Feed 
Club are shown above. Left to right, Sherwood Williams, Buckeye Cot- 
ton Olf Co., director; Walter Donselman, Dearborn Mills, Aurora, Ind., 
director; Sylvester L. Fisher, vice president, Schenley Distillers, Inc., 
retiring chairman; Darrell E. Dome, sales manager, Kentucky Chemical 
Industries, Inc., chairman; Otte Toelle, Joseph E. Seagram & Sons, 
Lawrenceburg, Ind., director, and Andrew E. Gilligan, King Bag Co., 
co-chairman. Dr. Philip J. Schaible, research director, Distillers Feed Re- 
search Council, whe was reelected secretary-treasurer, was not present 
for the picture. Some 125 members and guests were present for the 
Write for FREE Literature dinner meeting at which the officers were elected. 


Address Feed Mill Division 





quite often, keep the displays in or- | ployee who likes his job and wants 


der and check on machinery main- | to improve 
MACHINERY MEG co tenance care, then you can say that Another trait to look for its obe- 
. . ’ . 
they have high morale dience. The employee who has high 
. | morale is one who can follow orders 


The employee who has very low 
4400 GOOOFELLOW BLVO. © $7. LOUIS 20, misSOURI Ba a aa Pree nr aga He knows that the feed dealer as 
. owner of the business has the 


erty of the employer. Consequently right and er to give orders, 
Call he neglects it, more or less, and the | 444 that the orders should be car- 

condition of the mill shows it. If | rieq out. On the other hand. the 
you must keep reminding employees | employee with low morale may 


>. 

Van Dusen | larring on Co to take good care of your store, then | not even bother to recognize the 
e ° it shows that they have sagging | dealer's right to give orders. He is 

’ morale, Good employees do not need | Only sullen because he must work a 
for Barley, Oats, Corn to be told such things. They do it of little harder than he thought to carry 
- their own accord out your orders. He is tired mentally 

ESS y and physically because he is not very 
oo ae ae The employee who has high morale, | interested in his job. Psychologists 
too, is always eager to learn, no mat- | tej] us that boredom tires people 
. ° > ter how old he is. This eagerness to | more quickly than does hard work 
MINNEAPOLIS > DULUTH learn shows an active, open mind, | The low morale employee and his 

: and it’s always the sign of an em- | behavior verifies this finding 


Check the performance of your 
employees against this standard. If 


they are high in some factors, then 

BE MODERN ... BE SAFE | =.=" = 
sees ure low in some divisions, this means 

| you need to give them better trair 


PROTECT YOUR FEEDS WITH OUR ng and try to provide more incen 
LOW COST INGREDIENT ASSAY PLAN ; 





However, in some instances, even 
this merchandising adrenalin on your 


Your Feeds Can Be Labeled Ladoralary Controlled |] vr: may not work. Drastic action 


may be called for; perhaps you'll need 


\T REMARKABLY LOW COST TO YOU to discharge a few men and replace 


them with others more suited to the 
job. There is a great deal of dif 


ference in value to you between the 
Write for high morale and the low morale em 
full particulars ployee 
sclemtifie tmetruments thet enable the 


8 W. oth St., KANSAS CITY, MISSOURI 
Dety Teohnica! Leaberateries te cheek 


accurately on autritional valure of feeds A RECOGNIZED REFEREE LABORATORY . MEMBER MIDWEST FEED MFRS. ASSN 





The Lamwetren pietered ebheve by means 
of exact measurement of Muercecence 
tells expert chemists the amount ef some 
important vitamins of the B-comples 

im feeds The Lemetren is one of many 4 
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Simmonds & Simmonds, Inc. 
201 North Well S 
Chicago 6. Ilinors 

Please send me FREE and Without obligation 
the binder ond first month's lessons of HOW TO 
SELL FEED TODAY 


DEALERS AND SALESMEN who want to know 


HOW TO SELL FEED TODAY 


Get this valuable book on 10 day FREE TRIAL. 


~ 


| agree to return them within 10 doys, or 
subscribe to the 14 monthly lessons at $10.00 


per month 


Wheot phase of your feed selling needs improvement? Your knowledge of Nutrition, Dis 
eases, Poultry, Dairy or special feeds, Re-Sale work, Advertising, Store Management? 

All of these subjects and hundreds more ore covered THOROUGHLY in HOW 
TO SELL FEED TODAY. Thousands of down to earth ideas, suggestions, and tips hove been wae ee 
compiled ond edited by Top Notch feed men — men who hove put them to actual use 
INCREASING SALES 

YOU can Increase YOUR Sales, too, by a greoter knowledge of these subjects — by 
wsing HOW TO SELL FEED TODAY 


ihe sew no money... man couron ror ree TRIAt orren 


INDIVIDUAL 


ADDRESS 


City & STATE 


ee en ee ee eT 


(C) Sead me Group rates for 
Solesmen _..——-. Dealers 


Lasse eeeeeseeseee 


SIMMONDS & SIMMONDS, INC., 201 N. WELLS STREET, CHICAGO 6, ILLINOIS (No) (Ne) 
ee ee ee eS ee 
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FIVE PLANTS IN FULL PRODUCTION 


assure 
Increased Supply—Stable Low Cost 


of HOMOGENIZED CONDENSED FISH 


AN ALL-FISH PRODUCT 


Se ’ 
% ; 
eS x 


5 ies oe 
af 


homogenized in condensed fluid form. 
Homogenized Condensed Fish con- 
tains high levels of Amino Acids, Vita- 


Feed manufacturers are now assured of 
year-round, steady supply of Homog- 
enized Condensed Fish. Five plants— 


cael 
s 
> 
. 


get > yt oe ye a 
Ws ~ “jean ie 
ue Bact, alas i, 


wr 


aie a 
a: “h, 








three in Massachusetts, and two in 
Newfoundland—are now operating to 
meet the growing demand for our 
products and a sixth will soon be in 
production. We are prepared to make 
prompt deliveries in tank cars or drums. 

Low, stable prices without seasonal 
fluctuations are possible because of our 
new process which eliminates any 
expensive drying operation. After sepa- 
ration of the oil, the whole fish is 


mins and Minerals. One pound of this 
product more than equals two pounds 
of fresh fish. Homogenized Condensed 
Fish equals red fish meal in its Animal 
Protein Factor value. 

In addition to our Homogenized Con- 
densed Fish, we have available a com- 
plete line of fish by-products, including 
meal and solubles. 

Wire or write for samples, prices and 
complete information. 








20-—-PEEDSTUPPFS, April 22, 1950 


Wateh Out for Boners 


* 
By Frank Oliver 


HEN you are watching a | portance can put a terrific crimp into 
W wwsetai game, some baseball | a profit and loss statement and limit 
player is almost sure to make | trading in the future. So it's good 
a play which seems to be against all | policy, Mr. Feed Dealer, to exer- 
principles of common, ordinary base- | cise caution and beware of business 
| ball strategy and then the fans will | boners 
begin to yell about a “boner Te Avoid Boners 
And when someone makes 4 cut- How can such boners be avoided? 

ting or catty remark at a party, it 1. Enter business properly. If you 
d n is also classified by some people 45 | pian to get into the feed business as 
| a boner a dealer, be sure to talk with people 
61343 is JUST In business, too, one can make | who are successful in that line of 
; | boners——which are errors in judg- | business—folks who have had actual 
ment, troubles that arise from hasty experience in meeting competition 


ON t WAY judgment or actions. Some of these and handling the numerous and com- 


boners are hard to see if one is close | pilex problems which so often arise 
TO GET THE to them; yet they are often plain | when you sell to the public. These 

to outsiders who have a different | experienced feed dealers wil! tell you 
point of view a great deal which will show how 


GRANULAR GRIND } Watch out for business boners. | to avoid many business boners 
on the lookout for then 


Learn to be 
When you want to build a house, 


AND and you'll save yourself time and : 
X one of the first steps you take is to 


money and embarrassment 
Bert che a consult an architect and a builder 
ernaps - mos ‘ SSic OX re , 
TWIN-SPIRAL MIX assic example | You hire their skill to help you build 
of a boner is the one attributed to 
‘ , | the sort of house you want. And when 
the siren Cleopatra. She is allegea ‘ . 
you enter the retail yusiness, its 
4 to have dissolved a beautiful pear! " to do th ame sort of 
= | goo pOlICY o a tne same s&s 
USE A MoE 4 worth $375,000 in an acid and then . 
thing—consult people who are al- 
mixed the acid into her food. It was 
ready in the business. Let them point 


TRIPLE REDUCTION MILL her belief that, by eating this expen- | the way to you 


e food with the pearl in it, she | 


q si 

could make herself more glamorous Foresight is better than hindsight 
ANDA f more alluring to Mark Anthony, | 4 Successful old timer -_ there are 
Julius Caesar and her other lovers. | ™#"y such dealers—will be glad to 
TWO-SPEED TWIN-SPIRAL MIXER This certainly was an expensive | tell you about the trials and pitfalls 
/ boner which even the rich Cleopatra | '™ business. This is the inexpensive 


could not afford, for the pearl’s value | “® to meet such problems. You 


Butt BY | was thus lost forever, and Cleopatra | W°"'t be able to use all their advice, 
herself later lost all her wealth and | Ut you'll be able to use a great deal 


PRATER PULVERIZER co. | she ended her life ignominiously. Had of it and save yourself money 
Tl Aa lL A hee, | she had that pearl it might have Yet why is it that so many men 
made a difference to her in her most | who start in business are too proud, 
too overconfident to talk to others 
ean | in the same line of business and get 
their advice? 








trying days 
| One rock, accurately thrown 
| smash an expensive store window 
One business boner of sufficient im- One hardware merchant tells me 





Serving the Southwest Feed Industry WE CAN SERVICE 


WITH THE LARGEST AND MOST COMPLETE LINE OF MOST MILLS IN 
VITAMINS @ MINERALS @ INGREDIENTS THE SOUTHWEST 
OVER NIGHT 
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Van Waters 8 RocERS. inc. 
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VITAMIN DB 
AMIN 0: -* 
~ PAIN, A ANT POTENT as 
VITA qyeat Ls crystal 
VITAMIN G sonavin 
FISH OILS ° 
oe =n PANTOTHENIC ACT FOR PRODUCTS OF 
a CHLORIDE - 87 A? vaue HIGHEST QUALITY 
SS MENTATION sOLUBLES CALL RIVERSIDE 3668 
pried FER 


MINERALS OF Alt 
BON 


‘mv. Van Waters & Rocers, Inc. 


TEINS 
vee 403 REILLY BLDG. DALLAS, TEXAS 
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MICROGRAMS 
PER GRAM OF 
RIBOFLAVIN 





is uniform, stable, and free-flowing. Guaranteed to contain not less than 16,000 


micrograms per gram or 7260 milligrams of riboflavin per pound, B-Y-16 particularly 


adapts itself to the manufacture of high-potency concentrates. 


In addition to riboflavin, B-Y-16 contains 9 extra B factors, 30% protein, and 
other feed values. Price, however, is based on riboflavin content only. Packed in con- 
venient 50-pound bags and, on special order, in 250-pound open-head drums. For 


further information about B-Y-16, write CSC today. 








PRODUCTS OF THE AGRICULTURAL DIVISION 
Anhydrous Ammonia . Benzene Hexachloride . Choline Chioride 
Cohdensed Distillers’ Molasses Solubles + Ethyl Formete + Metaldehyde 


Niocin » Buty! Fermentation Solubles ond Riboflavin Feed Ingredients 17 Best 42nd Street, M York 17, M. Y., end Terre Heute, indi 
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SOLUBLES 


4 reat WF 


SEA-MAID is an economical and convenient pre-mix of 40 per cent 
highest-quality Paproco west coast condensed fish solubles and 60 per 
cent top-quality alfalfa leaf meal and dehydrated alfalfa meal blended by 
a special process which eliminates the need of further drying. Feederg 
have discovered that the fish solubles in SEA-MAID is the rich natural 
source of Vitamin B,, (APF), amino acids and trace minerals. Com- 
bined with alfalfa ic is the ideal combination for a potent diet supple- 
ment. SEA-MAID is easily incorporated in any formula by large or 
small mixers. Packed in 100-pound bags, it stores indefinitely, requires 
no special equipment, mixes uniformly without waste, and leaves no 


sticky mixers. 





A RICH NATURAL SOURCE 


o APF 


JAMES H. SELEY & CO. 


704 S$. SPRING ST., LOS ANGELES 14, CALIF 


that he is called in by the secretary 
of his state association, together with 
about five other outstanding dealers. 
to discuss “business distress” cases. 
These men attempt to work out «4 
solution for other dealers who are 
failing in business 

This merchant told me that many 
of the faults of such “distressed deal- 
ers” are due to the fact that they 
started out “on the wrong foot.” They 
were not equipped with the proper 
business knowledge of their field. They 
got “behind the eight ball imme- 


diately after opening their stores and | 


never were able to recover.” Never 
be ashamed to ask for advice. Folks 
love to give it. 


Managing Money 
2. Know how to manage money 
Few people know how to manage 
money properly, although many peo- 


ple know how to earn excellent sal- 
aries and profits. But they do not | 
know, in many instances, how to save | 


the money and profit which is earned 
In your business lifetime, the amount 
of money which will flow into your 
hands is limited. Realize this. Then 
manage the dollars you get and 
make them work well for you 

Suppose you are a feed dealer who 
does a gross volume of $100,000 an- 
nually. Try to visualize this $100,000 

all in silver dollars—piled in a 
room in your store or mill. It's a lot 
of money, isn’t it? The size of the 
pile is impressive 

Now, also try to visualize yourself 
paying your bills from that pile of 
silver dollars. At first the supply 
seems inexhaustible. But as you incur 
expense after expense and pay the 
bills, the pile of dollars gets smaller 
Somewhere in that pile of dollars is 
your profit. 

But you still have bills, expenses 
to pay. Now, as 
shrinks, you become tighter. You 
watch bills more carefully. You cut 
prune and trim expenses. But you 
started a little late, didn’t you? That 
was a boner, all right 


the dollar pile | 


Finally all the bills are paid A piti- 
fully small heap of dollars remains 
in the room. That, Mr. Dealer, is your 
profit for the year. Only that little 
profit out of that huge pile of silver 
dollars, you think? Was the effort 
worth it? 

Now if a dealer could pay his bills 
out of a large pile of dollars like this, 
he would soon realize how fast his 
hard earned money is going. But his 
costs are mere figures in a check 
book. They are scattered throughout 
a ledger and must be added, comput- 
ed and analyzed regularly if the deal- 
er is to see them clearly 

And each day's sales are put into 
a checking account, helping to keep 
it up so that if the dealer isn’t watch- 
ful he thinks this swelling process 
will always continue and therefore 
ail must be well 

Yes, managing money is @ science 
Not to manage money properly is 
one or the worst business boners a 
dealer can pull. To avoi@ such a 
boner requires constant vigilance. 

3. Offending customers is a busi- 
ness boner of the first magnitude. A 
dealer may think that losing a cus- 
tomer here and there is to be expect- 
ed, and perhaps it is. But when a 
dealer sits down and makes a list 
of all the people he knows he has 
offended in the past six months, he 
is able to decide whether he has 
pulled a business boner which is 
proving costly to him 

Also make a list of people you do 
not like and people who you know do 
not like you. If this list gets too long 
then you know that something is 
wrong, that you are pulling a costly 
boner in not knowing how to handle 
people and make friends and win 
customers. 

The businessman who is so wrapped 
up in his business and his problems 
| sometimes finds that he has little 
time or patience with other people 
and their problems. This is a boner 

for any business success is built up- 
on personal relations with customers, 
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FISH MEAL 


Fish Solubles Mixtures 
Soybean Oil Meal 
Concentrates 
Vitamin A & D Feeding Oils 
Mill Feed 


For Quotations and Deliveries write 


WILBUR-ELLIS COMPANY 


334 California St., San Francisco 4 
CHICAGO 3 NEW YORK 6 LOS ANGELES 15 
Bankers Building 19 Rector Street 1206 S. Maple Ave. 
BUFFALO 3 SEATTLE 4 
955-957 Ellicott Squere Bidg Centra! Building 





1910 
1950 





SEPARATORS 


Complete Protection vs. Tramp Iron 


of power 


MAGNETIC 


—Fasy Installation 
—lLew Installation costs 
—Ne cost afterward 

— Permanent 


Hinged 
Always extra Efficient 
—Faepecially Powerfui 
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Feeds that contain 


MEGASUL- 25” 
Nitrophenide™ foam 


prevent coccidiosis 
improve feed efficiency 
grow more meat 
and make more profit 


for poultrymen 


MEGASUL—25% Nitrophenide Lederle is a low-priced 
drug for prevention of cecal and intestinal coccidiosis 
by continuous low-level feeding. What MErGAsUL is 
accomplishing for poultrymen in saving birds and 
growing more meat per pound of feed consumed, is 


demonstrated by trials such as those shown below: 


SUMMARY OF SOME TYPICAL TRIALS 





Mortality per % seving in 
Type of feed 1000 birds from feed in 
cocadiosis MEGASUL fed pens 





NO MEGASUL Ne sign of coccidiosis in either 


group 27 
MEGASUL 








NO M°SASUL Ne sign of coccidiosis in cither 


group 
MEGASU. 











NO MEGASUL Ne significant losses in cither 
grovp aithough bieody drop 
MEGASUL pings were observed in contro! 
grovp during Sth week 











NO MEGASUL Ne significont losses in cither 
group, mild symptoms of intes- 
MEGASUL nnel coccidioss in controts | Om 
weet 








NO MEGASUL 3 


MEGASUL ° 


NO MEGASUL 20 
Cecol 
MEGASUL 4 


26 
Cecal end intestine! 
20 











13) 
Intestino! 
3 




















"Reg U 6. Pot OF 
Write us for booklet “How to use MEGASUL.” “US Pet. Pending 


LEDERLE LABOR 


Rock (y 


TORIES DIVISION 
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and if this begins to wane, business | cess as he wishes because he fails to Agriculture is expanding, and more 
volume slips also realize his trade potential. Look over customers are being created every 
It's a boner to neglect your busi- | your trading territory very carefully | day by scientific progress and good 
ness, and it's also a boner to neglect | and often, Mr. Dealer. Each time salesmanship. You can have a profit- 
your customers. A happy medium is | you'll find sales possibilities that you able part in this. Don't neglect your 
always desirable for mutual benefit overlooked before. Dare to dream big opportunities. To do so is to pull a 
4. Surveying the field. Many a feed | and work hard to make those dreams big boner 
dealer does not make as big a suc- | come true a 
PURCHASE GRAIN FIRM 
WH ance VW ta Sae¢ PIERCEVILLE, KANSAS The 
- Moore Grain, Inc., here has been pur- 
W se VHirxers (4h chased by the Garden Grain & Seed 
, Co. of Garden City, Kansas. The 
Garden City firm is headed by Wayne 


rOorTons | 
G T S f ™~ Marteney. The Moore interests con- ‘Sie bien See Fen o Oiiew Of 








ist of two small] grain elevators a ; 
. lg as nd few words 


P a service station 
Vitamin erin: Ce) “Well, you keep those mighty 
a busy.” 


GROUND GRAINS|| . Bag = | 
preacher was visiting one of his 


Now that mixers are realizing that feeds 
mixed with Vitamin oils have better finish, Write for prices on Vita- Wheat, Barley, Milo poorer parishioners, an old woman af- 
min A oils with Vitamir. fected with deafness, who expressed 


better feel—are less dusty—have greater sales 
D added in the potencies PURE BRAN her great regret at not being able to 


appeal—choose the oils that give you the 
most for your money—Gorton's Vitamin Oils, you desire. STANDARD MIDDLINGS hear his sermons 
Anxious to be sympathetic, he said, 


the oils with the guaranteed poten- GRASHORTS 
' Also Fish Meal and 
é 2 cies—the oils backed by Gorton’s Condensed Fish Solubies | with self-depreciation: “You don't 
L Can Lead Cars Bulk miss much.” 


“know-how”"—Gorton's guarantees. 
.* | 
“So they tell me,” was the unex- 


rs. AD 7 
NS NEW ENGLAND BY PRODUCTS CORP American Flours, Ine. pected reply sas 


v3 , NEWTON, KANSAS 








The doctor was examining school 
children. One youngster was under 
weight 

“You don't drink milk?’ 

“Nope.” 

“Live on a farm and don't drink 
milk at all?” 

‘Nope, we ain't hardly got enough 

















for the hawes 


ry -z | 
m mixing agen ES: 


yve-making When I kiss 


: rirl said the Army softly she 


. knows she's been kissed 
= — f The Navy shook his head Mine 
: 
\ don't,” he said, “they just sizzle for 
while, and then sa Where am I’? 


The Marine looked at then When 


he sighed she has to 


me of them just be 


f lo Li i | Hot Geared 
cos | them snorted the Army 
qd e ® ad “ f them.” 
“Not all of them.” said the Marine 


Bo One your apples fe 


and I'm trying to put it back 


. a A 2 
Bachelor Uncle “Baby six weeks 
id vou say Talk vet?” 
Proud Father No. no. Not yet.” 
Bachelor Uncle: “Boy, eh?” 


ly eo 
7 STARTER Mrs. Smythe: “There is no honest 
H anywhere! My maid has run away 


Better feeds at lower cost a business 
getting, business-building combination earning 
better profits for users of VITA-RICH now 
extra rich in APF! It's : VITA-RICH 
LAVER-SREEDER | Provice frees ~ CiNCMBALL O00 


easy to fortify your feeds 
with this high-strength Especially prepared to promote 
economical all-season egg produc 


urefully balanced 
ready-to-use vitamin Cee ee ee ee For Better Bags — Better Buy Chase 
eee, See Vela VITA-RICH for CATTLE CHASE BAG COMPANY 
RICH for better profits Provides essential vitamins in low Generel Seles Officcs, 000 W deckecs Sted 
“st, generous quantities to build Chreage 6 IMheots 


this Spring from better 
heavy, steady meat production and 


feeds at lower cost! ‘ 
vigorous health Coast-to-Coast Bag Service 
VITA-RICH for SWINE 


FREE! Two useful, fect-pacted book , 
Carefully formulated to give pro 

ets,” How to Mix Better Formula Feeds f F 
} tection against vitamin-deficiency 














Write for your free copies today — diseases. For pig starters, weaning 
ations and fatteners 


rPeoouctrs 


THOMPSON-HAYWARD > i Representatives for Min- 
a - nesota, North and South 
Dakota, western Wiscon- 


CHEMICAL COMPANY 
sin and northern Iowa 


AGRICULTURAL DIVISION KANSAS CITY, MISSOURI 
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ALFALFA MEAL 


—tfield-fresh and wholesome 


National offers 
both dehydrated and 
sun-cured alfalfa prod- 
ucts of guaranteed 
quality and uniformity. 


Its thirty-five 
plants—across the 
land—assure delivery. 


NATIONAL ALFALFA DEHYDRATING & 
LAMAR, COLORADO 


Merchants Exchange 
ST. LOUIS, MISSOURI 


MILLING CO. 


Look for 
the 

Jack Rabbit 
on 


the tag 
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Can You 


secure direct moisture 
percentage readings 
without charts or math- 
ematical calculations 


can you test frozen 
grain, kiln dried grain 
or grain of mized mois- 
ture content 





can you test the same 
sample repeatedly and 
get the same reading 
without variations 


can you take tempera- 
ture of auto- 
matically 


You can with the amazing new 


Sheldrick UNIVERSAL 
MOISTURE TESTER 


The greatest advancement in twenty years. No 
electric outlets or batteries, yet it operates by 
electricity. Makes complete test on grain, seeds, 
feed and other materials in less than a min- 
ute. Portable. Rugged. Dependable. No main- 
tenance. 


W rite for literature and details of pres trial offer 


BURR & ‘Ss 


EQUIPMENT COMPANY 








Hold Hands With 
More Profits Everyday 


GRANITE POULTRY GRIT 


It's sound and profitable for you to 
sell a product your customers believe 
in like STONEMO. National 
advertising makes your selling job 
easier leading poultry raisers 
everywhere prefer it. STONEMO 

is an item you'll feel proud to 
recommend. Wire, write or call, today. 


1OWA LIMESTONE COMPARY 
DES MOINES, IOWA 





Krctestve Distributer for lowa Minnesete 
aod Nebraska. Also D for 
Adjviuing States 











boy leading a donkey | 
passed by an army camp A couple | 
of soldiers wanted to have some fun 
with the lad, and one of them asked 
him. “What are you holding on to | 
your brother so tight for, sonny?” 
“So he won't join the army,” the 
youngster replied without blinking | 


an eye 
. a 
The two morons were having lots 
of luck fishing. Finally one said to 
the other, “This is the best location 
I've ever seen. Gimme some chalk 
so I can mark the spot and we'll come 
back to it next time.” 
“Where are you going to put the 
mark,” asked the other? 
“Right here on the side of the 
boat.” 
“You dope! How do you know we'll 
get the same boat?” 
ee? 


At the football game, the boss sud- 
denly came in behind his office boy, 
and tapped him on the shoulder 

“So this is your uncle's funeral?’ 
he demanded of the startled youth 

“Looks like it,” the quick-witted 
youngster replied. “He's the referee 
down there.” 

¢*7?-?F 


Father was deep in his easy chair 
relaxing after a hard day at the office. | 
Junior, aged 5, was bedeviling him 
with an endless succession of unan- 
swerable questions. | 

“Daddy, whatta ya do down at the 
office?” he finally asked. 

“Nothing!” shouted Daddy. 

Junior pondered this extraordinary 
statement for a moment then: “How | 
y'know when you're through?” 

a 

Doctor: “There's no need to worry | 

about your wife; you'll have a differ- 





Si A 


A man bought a canary from an 
animal dealer 

“You're sure this bird can sing?” 
he said suspiciously 

“He's a grand singer.” 

The customer left. A week later he 


| reappeared 


“Say! This confounded bird you 
sold me is lame!” 


“Well, what do you want——a singer 


or a dancer?” 


, i A 


A man was consulting a psychia- 
trist. Among other questions asked 
“Are you troubled by improper 
thoughts?” 

“Why, no,” answered the patient. 
“To tell the truth, doctor, I rather 
enjoy them.” 

* ¢ 


Teacher: “Why don't you like our 
school, George?” 

George: “Oh, it’s not so much the 
school, it’s the principal of the thing.” 


7? 
Grandpa's right leg hurt him, and 
the doctor said, “Old age.” 
Grandpa in a quandry felt a sudden 
twinge of rage; 
“I think you are mistaken,” he de- 
clared in accents bold, 
“My left leg doesn't hurt at all, and 
it is just as old.” 
¢?¢?f 
Johnny was late at schocl and ex- 
plained that a wedding at his house 
was the cause of the delay 
“That's nice,” replied teacher, “who 
gave the bride away?” 
“Well,” Johnny answered, “I could 
have but I kept my mouth shut.’ 


¢?¢? 
Visitor: Do you believe that depart- 
ed people communicate with you?” 
Medium: Oh, yes, he sends me ali- 
mony every week.” 


DOUGHBOY PREMIUM 
PULVERIZED WHITE OATS 


and 
nothing 
but 


Doughboy 





AN 


INDUSTRIES . 
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Two pounds more protein in every bag! 


ARCHER 36% 
éf Linseed Grits 














SMALL GRITS 


in your formula feeds 
*Properly granulated for mixing 


Excellent for mixing if dairy, beef, hog or poultry 
feeds. Mix remains uniform even during shipment 


"Improves the texture 


Gives mixed feeds the texture nature says rum 
nants should have. Makes a more palatable feed 


*No fines or dust 


Carefully screened for removal of all fines and dust 
No waste, no blowing, no sifting through sacks 


“Improves the appearance 


Archer Linseed Grits give feeds a distinctive appear - 
ance making them more attractive to your customers. 


“Handling ease 


Free-flowing as grain, easy to handle, pleasant to 
work with 


LARGE GRITS 
for bunk-feeding beef cattle 
and top-feeding dairy cattle 


*No fines, no dust, no waste 


No feed lost in strong winds. No loss from 
caking in the bunk or manger. 


*More palatable 


Ruminants find a coarse feed such as the 
large Grits more palatable than finely- 
ground meal. 


*Comparable to pea-size pellets 


The large Grits give all the feeding advan- 
tages of pea-size pellets. 
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Two Pounds More Protein in every bag of ARCHER EXTRACTED LINSEED OIL MEAL 








Feeding tests at many agricultural contains two pounds more protein in 
experiment stations have shown that every bag than meal made by the 
extracted linseed oil meal equals old- expeller method. It produces the same 
style linseed meals in all respects and fine bloom and finish that linseed -fed 
excels them in protein efficiency. cattle have always shown. 

Archer Extracted Linseed Oil Meal 


ARCHER-DANIELS-MIDLAND CO. 


MINNEAPOLIS 2, MINNESOTA 








Soybean off meal ond pellets, linseed 
oll mec! ond pellets, mill feeds, feed 
grains, flax screenings oil feed. 
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There ls A Difference!... 


For example consider the case of Jerry Sietaema, Grand Rapids youth, 
and his record in the Michigan 4-H Chicken-of-Tomorrow contest. 


“UNOFFICIAL” 
12 Week Figures (Based 
on newspaper and sales 
representatives reports) 


@ wary WOM Pest PRE 


@ Hed 5.6 th. N.Y. Dressed birds 
ot 12 weeks 


@ Feed efficiency 2.82 to | 


@ Production coun 16c per pound 


“OFFICIAL” 
14 Week Figures ( Based on 
final analyses as recorded 
by contest officials) 


© JERRY WAS ONE OF THREE Wieevers 


@ Hod 5.13 tb. N.Y. Oressed birds 
ot 14 week 


© Feed efficiency 3.3 to | 


@ Production costs 19¢ per pound 


We wish to thank Mr. J.M. Moore, Michigan State Con- 
test Chairman, for his co-operation in making the official 


figures available to us 


We were, and are, proud of Jerry's 


record, but deeply regret the fact we did not have the offi- 


cial result figures at hand when, in January, we paid publi 
tribute to his accomplishments and thus failed to give Allen 


Seyfred, and Bruce Hery 


co-winners with Jerry, the much 


deserved recognition to which they were entitled 


The fine records being established by the younger gener- 
ation in poultry as well as livestock feeding contests cannot 
be too highly praised. These boys and girls will be the master 


poultrymen and stockmen of tomorrow 
will certainly be in capable hands 


Yes, and right in there with them 


and the industry 


helping them pro- 


duce more meat, milk and eggs, with greater efficiency and 





‘CONVENTION CALENDAR 





April t4-Jane 16—Country Eleva- 
tor Business Course; School of Agri- 
culture, Purdue University, LaFay- 
ette, Ind. 

April 244-256 — Nebraska Grain & 
Feed Dealers Asen.; Hotel Paxton, 
Omaha, Neb.; see.-treas.. Howard W. 
Eim, Lincola. 

April 27—Texas Mixed Feed Man- 
ufacturers Assn.; Hotel Galvez, Gal- 
veston. 

April 28-20—Texas Grain & Feed 
Dealers Assn.; Hotel Galvez, Galves- 
ten; sec.-treas., G. E. Blewett, Blew- 
ett Little Grain Co., Fair Bivd., Ft. 
Worth. 

May 2-3—Panhandle Grain & Feed 
Dealers Asan., Herring Hotel, Amar- 
ille, Texas; sec., Joe S. Morris, P.O. 
Box 366, Amarillo. 

May 5-6—Kansas Grain, Feed & 
Seed Dealers Assen., Hotel Kansas, 
Topeka, Kansas; sec., O. E. Case, 823 
Wiley Bidg., Hutchinson. 

May 9%-10—Illinois Grain Dealers 
Asan.; Pere Marquette Hotel, Peoria; 
sec., E. &. Herron, Gilman. 

May 11-12—American Feed Manu- 
facturers Asen., Inc.; Stevens Hotel, 
Chicago, IIL; sec., W. E. Glennon, 55 
W. Jackson Bivd., Chicago. 

May 15—Des Moines Feed & Grain 
Olub; field day at Des Moines (lowa) 
Golf and Country Club; sec., E. C. 
MeGee, Swift & Co., Des Moines. 

dune 5-6 — Central Retail Feed 
Asen., Schroeder Hotel, Milwaukee, 


Wis.; exec, sec., David K. Steenbergh, | 


i712 W. St. Paul Ave., Milwaukee 3 
dune 5-6—Ohio Mill, Grain & Feed 


Dealers Assn., Deshler Wallick Hotel, | 





eer, Galveston, Texas; sec.-treas., 
Bruce Poundstone, Lexington, Hy. 

June 11-13—iIndiana Grain & Feed 
Dealers Assn. Inc, French Lick 
Springs Hotei, French Lick, Ind.; sec., 
Fred K. Sale, 600 Board of Trade 
Bidg., Indianapolis 4. 

dune 12-13—Fastern Federation of 
Feed Merchants, Inc.. Commodore 
Hotel, New York; sec., A. W. Carpen- 
ter, Sherburne, N.Y. 

dune 12-14—Natrition Conference, 
sponsored by Oanadian Feed Maau- 
facturers Asan. (eastern); Macdonald 
College, St. Anne de Bellevue, Que- 
bec. 

June 14-15—Georgia Feed Assn. 
Inc., Georgia Baby Chick Assn., and 
the Poultry Department, University 
of Georgia, joint convention, Atlanta; 
sec.-treas., James B. Crew, Georgia 
Feed Assn., Inc. 402 Glenn Bidg., 
Atlanta 3. 

June 16—Pacific Northwest Grain 
Dealers Assn. Multnomah Hotel, 
Portiand, Ore.; sec., Pete Stallcop, 
647 Peyton Bidg., Spokane 8, Wash. 

June 29-July | — Canadian Feed 
Manufacturers Asen.; Bigwin Inn, 
Lake of the Bays, Muskota, Ont.; 
sec.-treas., Norman D. Hogg, 4 King 
St. E., Toronto 1. 

July 18-21 — International Baby 
Ohick Assn., Municipal Auditorium, 
Minneapolis, Minn.; exec. sec., Don 
Turnball, 15 W. 10th St, Kansas 
City, Mo. 

Aug. 3-4 — New England Feed- 
men; University of Vermont, Burling- 


| tom, Vt.; sec. W. M. Andersen, 177 


Milk St., Boston 98. 


Sept. 24-25—Grain and Feed Deal- 
Columbus; sec., ©. V. Thomas, 44 E. | ers National Assn. and Missouri 
Broad St., Columbus. | Grain, Feed & Millers Assn., joint 

June 8-10—Association of Southern | convention, Kansas City (Mo.) Mu- 
Feed Control Officials; The Buccan- | nicipal Auditorium; headquarters, 


lower production costs, you'll find Ultra-Lifed Feed Manu- 
facturers. That's because the entire research facilities of 
the Ultra-Life Laboratories are constantly directed at the 
job of uncovering more and more of nature's secrets. Start 


ling progress has been made in animal and poultry nutrition 





but the surface has only been scratched 


If you want to know what the future holds, keep your 
eyes on the youngsters, their contests and Ultra-Life 


Laboratories 


The Meat-Ciro Mashes of today can't be beat for fast, 
efficient, low cost production but you can bet on this 


the Meat-Ciro Mashes of tomorrow will be even better 





MR. FEED MANUFACTURER 


‘ 
Let us show YOR how we can help YOU make your @rnreat BAG & BURLAP co. 
mon brand name feeds that produce more meat, milk and 
cane make your Customers more money you a more 45 W este Bied., Chicage i 
feed business. Write today for complete detaius Ple at 


WP est Bariingten, la 


stares tai 
about Meat-CGro and the full Ultra-Life Program tailor 
ligation 


Chscage, Mi 


made for you. There's no 














Ultra-Life Laboratories, Inc. 


Main Olfice and Plant East St. Louis, Illinois 





MN for FEED Ingredients 
Importers and Wholesalers | § fe fen <a AS 


of .. Canadian Screenings 
SUPERIOR FEED COMPANY 


Board of Trade Duluth 2, Minn. 
Phone Melrose 777 Teletype DU 16 


Members: American Feed Manufacturers Association 
The Grain and Feed Dealers National Association 











ATTENTION Feed Manufacturers... 


CANADIAN REFUSE SCREENINGS 
HALLET and CAREY CO. 


265 Grain Exchange Bidg. 
Minneapolis 15, Minnesota 


Amertoan Feed Manufacturers As soctation 
The Gram and Peed Desiers National A ssoctation 


DANNEN MILLS, INC. 


Grain and Jobbing Dept., ST. JOSEPH, MO 














. 2-3—Coernell Nutrition Cen- 

for Feed Manufacturers, 

Statler Hotel, Buffalo, N.Y.; chair- 

man, Dr. F. W. Hill, Cornell Poultry 

Dept., Cornell University, Ithaca, N.Y. 

Nov. 20-21—Western Grain & Feed 

Asen.; Hotel Fort Des Moines, Des 

Moines, lowa; sec., Mark G. Thorn- 

burg, 432 Des Moines Bidg., Des 
Moines 9. 


Jan. 14-16, 1951 — Southeastern | bee 


Poultry & Egg Asen.; Municipal Au- 
ditortum, Atlanta, Ga; exec. sec., 
R. F. Frazier, P.O. Box 538, Rich- 
mond 4, Va. 

Jan. 16-17, 1951—Kansas Formula 
Feed Conference; Kansas State Col- 
lege, Manhattan, Kansas. 

—————— 


LIVE-VIRUS VACCINE FOR 
BABY CHICKS PRODUCED 


NEW YORK A new live-virus 
vaccine to protect baby chicks 
against Newcastle disease is being 
produced by the Lederle Laboratories 
division, American Cyanamid Co. It 
may be used on very young birds 
whom it is impossible to vaccinate 
since it is administered by placing a 
single drop in a chick's nostril. It 


| produces no noticeable reaction. 
company said. 


| Disease 
| and it is produced from a virus strain 


the 


The vaccine is called Newcastle 
Vaccine-Internasal Lederle, 


developed by Drs. Hitchner and John- 
son of the Virginia Polytechnic In- 
stitute. As a safe, easy-to-use vaccine 
its availability is particularly impor- 
tant in large scale production of 
broilers and most meat birds, the 
company indicated 
———=5>— - 
$4 MILLION ELEVATOR 
PLANNED FOR MOBILE 


MEMPHIS.-L. V. Butler, partner 
in the cotton firm of F. M. Crump & 
Co.. Memphis, has announced plans 
of the Alabama Elevator Co. to erect 
a $4 million grain elevator at Mobile 

Mr. Butler, who heads the firm 
which will build and operate the 
elevator, said construction will start 
soon 

The elevator, which will have a ca- 
pacity of 1,750,000 bu. will expedite 
movement of mid-South grain and 
soybeans overseas in export trade 
Mr. Butler said 

Jack Davis and Tom Allen of Sikes- 
Mo., are associated with Mr 
Butler in the elevator company 

——$—==>— 
NEW FEED MILL 


LARNED, KANSAS~—-The 
County Co-op Assn. recently held a 
grand openirg of its new feed mill 
The new 
investment of 


Pawnee 


and warehouse here struc 
ture represents an 
$125,000. it was erected to 
the old elevator of frame and sheet 
which was destroyed by fire 
1949. The new warehouse is a 
build- 


replace 


metal 
Feb. 1 
two-story reinforced concrete 
ing with 16,500 ft 
is equipped with facilities for clean- 
ing and treating seed, grinding and 
mixing feeds and manufacturing proc 
essed feeds 








of floor space. It | 


| 
| 
| 
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New Check weighing Scale fer Filled Bags... 


Here is a new EXACT WEIGHT high- yw! preci- 
sion scale designed for checkweighing 4 led bags. 
Handles any type bag coming down conveyor and 
across the scale in an upright position. Scale is set in 
conveyor line after the filling machine. Each bag is 
weighed; correct going to the sewing machine, 
over and un ight bags are removed for trim- 
ming. Features are (1) checkweighs each bag, (2) 
fits into any ion line, (3) illumi- 

nated dial that warns operator when fill- 

ing machine adjustments should be made, 

(4) standard capacity to 100 Ibs., more 

weight if needed. 

This is ideal equip- 

ment for check- 

weighing field seeds, 

straight feeding 

grains, or processed 

feeds of all kinds. 

For full details 

write for circular 

covering EXACT 

WEIGHT Scale 

Model No. 1302-R. 


“Sales and Service 
from Coast to Coast” 


EXACT WEIGHT SCALES 


BA IL WA pacidio 


THE EXACT WEIGHT SCALE COMPANY 


700 W. Fifth Avenue COLUMBUS &, OHIO 
2990 Bloor &. W.. TORONTO 18, CANADA 














PILOT 


OYSTER SHELL 


FOR POULTRY 
This trade-mark 


is your double assurance 


of excellence and profits. 


-——————- 


PROFIT PROVEN 











2. Our National Consumer Advertising sup- 
port constantly stimulates sales and profitable 


OYSTER SHELL PRODUCTS CORPORATION 
New Rochelle, N. Y. 


l. Our policy and determination is to continue 
to make Pilot Brand the purest and most eco- 
nomical crushed oyster shell that experience, 
superior raw material, loyal employees and 
management can jointly achieve. 


repeat business. 








St. Louis, Mo. 
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BIG spring sale was going on 
A at the Joe Brooks Feed Mill, 
and toward the end of the 

day an automobile load of feed deal- 


ers drove into the big parking yard 
“Gosh,” said Mike Rooney, a deal- 


Modern Methods Help Put Over Sales 


er from over Cedarville way and a 
long time friend of Joe Brooks as 
well as a past president of the local 
feed club, “Joe must be doing a big 
business. Look at all the farmers’ 
cars in this lot.” 





Herman Dickert, another dealer, 
nodded. “Yes, Joe was always a guy 
who likes sales. Hardly a month goes 
by but Joe isn't promoting some- 
thing.” 

As the dealers walked into the big 





| bargains and combination 


| reason or another didn't buy 








FAMILY FLOUR 

BAKER'S FLOUR 
CAKE FLOUR 

PANCAKE FLOUR 


When you sell VICTOR Products you get BIGGER SALES 


because of VICTOR eye-catching packaging 


. . because of VICTOR 


dominating merchandising . .. because of VICTOR uniform high quality 
thet means repeat business and the enthusiastic recommendation 

of every VICTOR user. 
When you sell VICTOR Products you get BIGGER PROFITS .. . 
becouse there is @ complete VICTOR line which makes mixed car 


shipments easy and you have ao lower inventory investment, a belanced 


inventory and fast turn-over. 


CRETE + NEBRASKA 





| air. One 


| new tape recorder 





retail salesroom they heard music 
saw banners and signs and aisles 
filled with farmers and heard the 
pleasant click of cash registers ring- 
ing up sales. Every clerk was jacket- 
ed in gray, with his name on the 


| breast pocket in red letters 


Now the music stopped, and Joe 
Brooks’ voice came over the loud 
speaker system, “Folks, this is our 
annual Spring Sale. We have lots of 
offers 
Look them over and buy what you 
need. And for those who for some 
their 
chicks early, we have some special 


| started chicks you can buy.” 


Again music came over the system 


| “How come Joe was talking over the 


sound system, and I just saw him 
visiting with Sid Hansen over there?” 
Mike Rooney asked. “There can't be 
two Joe Brooks.” 

At this moment the tall, brown- 
haired, energetic feed dealer sighted 
his dealer friends and came across an 
aisle to greet them 

“Hello, boys, glad you got my in- 
vitation and came over,” Joe said 
“This sale is really going over.” 

As Joe chatted with the dealers, 


| his voice again came over the sound 
| system, this time advertising poultry 
| remedies. The commercial was about 


three quarters of a minute. Then a 
snappy “hill-billy” tune went on the 
could see that the farm 
folks liked the music, for they grinned 


| and a couple of them started tapping 


their feet 

“Are there two Joe Brooks’” Her- 
man Dickert asked. “By golly, it 
sounds like it.” 


New Recorder 

“No, that’s my 
boys, and it’s a 
honey for promoting sales of all types 
I wanted you fellows to see it. That's 
one of the reasons I invited you to 
this sale. You may want to buy one 
of these machines for your own busi- 
ness.” 

The feed dealer took his friends 
into his office. There a small, com- 
pact tape recorder was in operation 
the other wind- 


Joe Brooks smiled 


one spool unreeling 
ing 

“With this machine,” Joe smiled 
I can record my own music off the 
record player at home, talk in what- 
ever commercials I want on the same 
tape, and play it time and again all 
day long during my sale. I've got it 
toned down so it doesn’t cause any 
disturbance 


Mike Rooney grinned. “It's the 





For Satisfied Customers 
and Higher Profit 


~ Vaaeine 


Feed manvfacturers know thet 
feeds built on Vitadine show bet- 
ter, more economical results. Yet 
it takes only a single bag of Vite- 
dine to fortify a ton of average 
feed in milk values, vitamins and 
necessary rare minerals. Meet to- 
day's competition with Vitedine. 
f meons profit for your customers 
and for you. Write for information. 


.** te, 


sam Blatchfords 





sandwich method, all right, Joe. First 
you give them some sweet dreamy 
music, then a selling commercial, 
then switch back to music.” 

Joe nodded amiably. “That's it, 
and it really sells merchandise. I've 
got three reels made up with songs 
and commercials, so I have a variety 
of music and commercials during the 
sale. Each spool plays about an hour 
before changing is needed.” 

“That's a good idea.” said Herman 
Dickert, “Think of the work it would 
be for one man to stand and do all 
that talking al) day long. This way, 
the machine does it. And it sounds 
pretty good” 

“T'm glad you like it,” Joe said. “Such 
a machine can also be used for office 
dictation, recording sales training 
meetings and the like. A fellow 
could even take it with him on farm 
calls, plug it in an electric outlet and 
talk to farmers in houses or barns 
Then when you come back to your 
office, you can play the interviews 
back. You wouldn't need to take many 
notes. And the material on the tape 
could be used for making records on 
each farmer.” 

“Huh, not only that,” Mike said, 
“but if I had a machine like that I'd 
visit my farm friends, get grandpas 
to play their fiddles, farm kids to 
play mouth organs and recite pieces 
and have housewives read their fa- 
vorite recipes. Then I'd play that stuff 
during a sale day. I'll bet it would 
make a hit.” 

“I think it would, too, Joe,” put 
in Elmer Hansen, another feod deal- 
er. “Gosh, during a period of one 
day, a dealer could advertise just 
about everything in stock over that 
tape recorder and speaker system. I 
can see where it would sell more mer- 
chandise. But you haven't told us 
how much such an outfit costs.” 


A Good Value 


“Not very much for what use a 
dealer can get out of it,” Joe said 
“These recorders come with wire or 
tape spools. I happen to like tape 


better than wire. This outfit, without 
the store speakers, cost $169.50. I 
bought two extra speakers at $20 
each. The material recorded on the 
wire or tape spools can be erased 
automatically. The spools can be used 
over and over again. Of course, if you 
want to save the recordings on some 
spools, you can do that, too, if you 
have some extra spools.” 

“How much do extra spools cost?” 
Mike Rooney wanted to know 

“About $3.50 each,” Joe said. “But 
if a dealer has five spools, that ought 
to take care of even expanded needs 
My friend, the local appliance dealer, 
sold me on this machine. He came in 
and demonstrated what it would do 
for me.” 

Elmer Hansen spoke up. “If I had 
a machine like that I could have 
farmers talk their for-sale and used 
items, auction sales and the like right 
into the tape. Then I could broadcast 
those items on the tape, along with 
music during certain rush hours 
And some commercials, too.” 

“What I like about it,”” Mike Roo- 
ney said, “is that a dealer can write, 
record and broadcast his own com- 
mervials in his own voice that cus- 
tomers can recognize. Say, American 


SCROGGINS GRAIN CO. 


Dealers in 
WHOLE and GROUND GRAINS 
and SCREENINGS 


MINNEAPOLIS, MINNESOTA 











retailing is getting more efficient all | 


the time. And I like it this way.” 
“I do, too,” Joe said “With this 
I can make the most of my 
store traffic from an advertis- 
standpoint. I can make a new 
recording every day with very 
it trouble if I want to. I can also 
up the speakers in my parking 

t on warm days and reach the farm 

Iks who sit in cars and wait for 
their fathers and husbands.” 

“I guess this is what they call 
‘piped’ music,” Gil Andrae, another 
dealer, stated. “Say, a fellow could 
also put a speaker into the mixing 
department to pep up his employees 
while they work and let them know 
through commercials what the store 
is pushing.” 

Thus it was that, when the dealers 
went home that night, they had a 
new business-getting idea to con- 
sider—one which indicated that a 
feed dealer could very profitably 
spend more time on advertising and 
sales promotion within his own store 

(To be continued) 


FEEDSTUFFS, April 22, 1950-3! 





— SES 
—— 





California Alfalfa Meals 


“TOP TEST'’— DEHYDRATED — FIREBAUGH 


FERNANDO—SUN CURED 


GUSTINE MILLING CO.— DEHYDRATED 


High Carotene Meal for Blending 


We can take care of your annual requirements 


for reguler shipments throughout the yeer 
FRED DEHOFF CO. 


Gaiold 1-6765 and TW 192 
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A reader service feature 


» Worrn looxne Inr0... 


ing the de lop 


New Propucts 


e 
New Services 
* 


New Lrrenatvne 


t of new and improved products, 





items discussed in this depertment 
may be obteined by writing the 
Reader Service Department of 





Neo. 261—Peultry 
Formulas 


The Brewers Yeast Council, Inc 
Chicago, has lasued a set of formulas 
for feeds containing brewers dried 
yeast as an ingredient, said to be 
recommended with increasing fre 
quency by animal nutritionists as a 
replacement of livermeal in broiler 
rations and in other formulas, where 
it is give equally satisfac 
ry or better results with respect to 
owth and feed 
the ingredients replaced 
The. leaflet includes mash formu 
for chickens, turkeys, pheasant 
with formulas tabulated for 
arters, growers and breeders. Dog, 
x. mink and livestock formulas also 
along with a modification of 
« Connecticut broiler 


said to 


rate 


ad quail 


pear 
ration 


jo. 263—Pellet 


rumblizer 


Sprout-Waldron & 
pleased Bulletin No Mode! 
}) pellet crumblizer, a unit designed 
r use both the firm's 
xd Simplex pellet mills or any other 

of pellet mill. The unit can be 
unit with feeder 


Co., Ine has 


i on its 


with Junior 


is an integral 
tachment 
The 


il type 


through a 
distributes 
the 
points out 


fed in 
which 
overt 


material is 
feeder 
pellets evenly entire 
the company 
requirements are 


ol surface 
small, and 
fine or 


wer 
v rolls can be adjusted for 


coarse crumblizing 


etl 


Neo. 262—Riboflavin 
Caleulator 


A new calculator for use in the 


ilation of feeds has been made 


feed manufacturing 
ultural 


forn 
ivailable to the 
division of 


trade by the agri 


Commercial 

The CSC Riboflavin Calculator is a 
8% in. in diameter 
multiplies. Its 


Solvents Corp 
circular slide rule 
which 


reduces 


adds and use 
to a simple and speedy oper 
task of the 
quantity of riboflavin to any 
the 


riboflavin calculator 


ation the determining 
add to 
feed ration company says 
rhe 


amount of riboflavin occurring natur 


gives the 


new services and new litereture offered by menulecturers end suppliers 
in this department ere those of the firm concerned. Further information on eny of the 


118 So. 6th St. 


utilization as | 


Cleims mede 
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Minneapolis, Minn. 


ration’s ingredients. It 
then the exact number of 
ounces a fermentation riboflavin 
product marketed by CSC, or pounds 
of a 30O or 250 microgram-per-gram 
premix to add to that ration to bring 
the riboflavin level up to 1 to 6 
milligrams per pound of feed. Direc 
for preparing premixes and 
other useful information for the feed 
mixer are included on the back of 
the calculator 
Distribution of the yCS¢ 
Calculator is made to 
manufacturers upon 
Agricultural Division 
Solvents Corporation, 17 
St.. New York 17, N.Y 


lly in a 


shows 


basic 


tions 


Riboflavin 
feed 
the 
Commercial 
East 42nd 


being 
request to 


No. 264— Pump 


Bulletin 


Last fall Fairbanks & Co 
Chicago, announced a type of 
pump for handling trash and sewage 
incorporating a impeller 
The company has prepared literature 
on the bladeless pump, which is avail 
ible interested in its ap 
plications in mate 
rial or in the 


Morse 
new 


bladeless 


to anyone 
handling fibrous 
food processing indus 
tries 


an 


Customer-Locator 


ees 
By Martin Johnson 


I know 


back 


One feed dealer has quite 


f b customers 
after 


and 


» Way ) 
drift 
with his 
had | ort of 
back 

As this 
the 
sorne 


neing 
He 


jstomer 


whe Way goes them 


locator has 


success in winning them 


talked 
that he 
device lik i 


I quickly got 
must have 


dealer 
Iimpressior 
sort of fantastic 


mine detector that would wo 
customers 
But he 


nis customer 


that 


clever 


went on to point out 


locator was A 
plan designed 
back drifting 


it works 


store promotional! 


specifically to bring 
customers. Here's how 


The cde ale t 


many customers to se 


keeps close check on his 


who continues 


to trade with him and who does not 
He 


rds, by px 


When he 


does this by checking sales rec 


rsonal observation 


finds that a certain 


eae tae cans a cetera heen ieee ee a te ie at 
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118 South Sixth St., 


Please send me information on the following 


No. 261 
No 262 


Poultry Formulas 


Riboflavin Calculator 


NAME 
COMPANY 


Pee 


Minneapolis 2, Minn. 


items (circle numbers) 


No 263 
No. 264 


Pellet Crumblizer 
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| « ustomer 


EEE 
FARMER SHOOTS HAY 
FROM A GUN 


NEW YORK—A farmer in New 
York state has a gum which he has 
been uning to shoot hundreds of bales 
of hay inte a loft every year. The 
gun, invented and used by F. W. 
Moffet, Jr., is desertbed in the publi- 
cation Agricultural Engineering by 
Prof. J. B. Leljedahil, formerly of 
lowa State College bat now with the 
University of Tennessee, and Prof. 
Ee. L. Barger of lowe State. 

The gun has a pneumatic cylinder 
into which a bale of hay is dropped, a 
piston and red and « pusher plate to 
throw the bale. The compressor is 
charged by a five horsepower engine. 
At a pressure of 200 Ib., the gun 
throws a bale of hay a height of 71 
ft. and a distance of 48 ft. The gun, 
which can be aimed, shoots accurate- 
ly enough te send bales through an 
open door at a rate of almost three 
a minute. 
oe 
traded with him for 
sets his “customer lo 
the wandering customer 
The “customer locator is a direct 
mail letter offering wandering custo 
mers a small prize or reward if they 
will come into the store and tel! why 
trade for 


has not 


time, he 


tomer 
some 


stor on 


they have not been in to 
time 


letter 


sorne 

The 
ter. However 
recipient so 


‘form” let 
typed 
looks 


itself, is a 
it is individually 
for each that it 
ke a personal letter 
mentioned, it is sent to 
who has drifted from 
a period of time. The 
that the feed store 
the trade of the 
who has “wandered” and that 
anxious to the 


As was 
each customer 
the store for 

r stresses 
vner values cus 
tomer 
the store is have 


back 


stress is 


custorher 

Further laid in the let 
ter on the fact that it is realized that 
drift from 


riety of reasons such as 


stores for a va 
(1) 


too busy 


persons 
1 custo 
mer may to come 
to the 


a result 


simply be 


store: (2) a customer may as 


Wf sone act or store policy 


offe nded 


may 


unintentionally 
(3) 


customers as 


have been 


in the store a store not he 


serving ts well as it 
might 

But the 

that the 

the trade rf 

drifted 

has not 

is by 


mand at the 


letter goes on to point out 


dealer Ss very anxious to 
the 
And re 


in recently 


customer who 


gardiess of why 
been 
much 
Moreover 
gardiess of his drifting 
eligible for the prize if he 
and tell 
reports 
technique 
back an ex 


isiness is very 
story 


reason for 


why he 
that 


has re 


simply come in 
The feed 


ustomer locator 


dealer 
sulted in his bringing 
high 


customers. In 


percentage of 
addition 
they 
give the 


drifting 


returned 


tremely 
these 
tell 
dealer 
ind 
which are 


customers-—when why they 
ft-.--often 


sight 


keen ir 
public 
driving 
Hence, the 


or system offers this 


into business 


tions poli ies 
tomers awa 

ble benefits (1 
rifting customers 
dealer basis 


relations policies 


‘t's Later Than 
You Think— 


Advertise Now! 
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bility assures constant im- 
provement with regard to plus 
factors as compared to other 
which ore fixed resi- 
dves of antibiotic origin. 


W ' carries unidentified growth 
factors of the APF complex — 
in addition to guaranteed 
amounts of Vitamin B. .. 


W% Wt contains more than fifty per- 
cent protein having a high 
biological value. 

we tt is @ free-flowing, non-hy- 
groscopic, palatable powder 

Use U.S.L APF Supplement in 

your rations to reduce require- 

ments of fish and animal ingre- 
dients .. . to produce better 
poultry and hog feeds — at 
lower cost. 

Contact your nearest U.S 
office for further information 
and prompt service. 
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LEADER BAG CO. 
We Need Your Surplus Used Bags 
- Wil Pay Highest Prices 
Phone - Wire - Write 
116 Poertiand Ave. MAin 8847 
Minneapolis, Minn 
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“Beauty Contest’ 


Pays Off 
— 
By Louis Rentner 


ITH the multitude of pro- 
motional contests being put 
on these days, it's the truly 


novel contest that really catches the 
contestants eye and brings in the 
business. Keeping this factor in mind 
a midwestern feed dealer held a 
beauty contest” for pigs with tre 


mendous success from the standpoint 


of store promotion 
To begin with, the idea was so 
novel that the dealer immediately 


received much free newspaper and | 


radio publicity. In fact, he received 


so much of this that the value of | 


the publicity gained exceeded at least 


by 50 times the actual cost of the | 


contest 

The dealer limited the contest to 
pigs belonging to kids in his trading 
area. No size limit was put on the 
pigs themselves but the boy and 
girl owners of the pigs were cautioned 
not to enter any animals they could 
not safely control. No boy or girl 
was allowed to enter more than one 
pig in the contest 

On the day the contest was sched- 
uled, all boys and girls brought their 
pigs to the feed store. A lot at the 
side of the store was set aside as the 
t ana ldging area 

The show began promptly at 2 p.m 
At this time, all pig contestants were 
in readiness. In fact, an array of 
cleaner, more carefully groomed pigs 
will probably never again be seen in 
one group. The kids really outdid 


contes 


themselves to make their respective 
animais attractive 
The judges—-selected from “inde- 
pendent townsfolk-—passed among 
the pig pens and selected the win- 
ners. Winners included first, second 
and third 
Ribbons and prizes were awarded 
rs. Owners of winning pigs 


ived small credit memos to the 


Sell STONEMO |) 


The GRIT with the 
Extra Grinding Surfaces 





e STONE MOUNTAIN GRIT CO. 
Lithenia, Ga. Barre, Vt. 











COLLOIDAL 
PHOSPHATE 


An inexpensive source of 
Phosphate to replace 
Bone Meal 


Finely Ground 
Easily Dispersed 


A proven ingredient used 
by many leading feed and 
mineral teed manufacturers 


Prepared by 
LONCALA PHOSPHATE CO 
HIGH SPRINGS, FLORIDA 
WARREN-DOUGLAS 
CHEMICAL CO., INC. 
1517 Burt Street 
OMAHA 2, NEBRASKA 
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feed store, permitting them to buy 
whatever items of merchandise they 
cared to, up to the limits of their re 
spective memos 


The dealer saw to it that a pho VITAMI | D AND D 
tographer was at hand at the contest 
to take pictures of the prettiest pig qa 3 
“Miss Porky of 1950." These pictures 
were later sent in to newspapers in All forms for convenient addition to your formulas 
the area and also were displayed in 
the window of the feed store 

The feed dealer said his pig beauty BASIC PRODUCERS 


contest was such a successful event 

that he is considering making it an 

annual event. Even now, some time CHARLES BOWMAN & COMPANY 

after the show, he still receives «4 

good bit of favorable comment on the 

novel idea from his farmer customers 228 East 42nd Street, Hew York 17, H.¥. 
ikon 110 Werth Frame Stree Chweage & Hf 


ADDRESSES FEED CLUB eerensce aries 
ST. JOSEPH, MO Dr. G. O. Si Grendene, tne, Needhem, Mess. 


gars, president, Northwest Missouri / 
Veterinary Medical Assn. spoke at Midiend Western lec Tenn) Bite Meduen Wiseensia 


the April meeting of the St. Joseph , Szenhovits, Lid. Beard of Trade Bide. heotres| Coneds 
Feed, Seed and Grain Club April 11 

A buffet dinner at the Chamber of 

Commerce Bldg. preceded the talk 
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“WO-READ” TAGGING means 
WO-MISTAKE PICKING 


Savage Tags need no reading. A glance tells all in 


rrr rr 
eae 


glaring light, or almost no light. Spot wanted bags 
away down the line or in any stack . . . instantly! 
Then grab the Savage Tag and pull the bag. Find 


out how much better they are . . . how low their 








cost. Send samples of the tags you use with quanti- 
ties marked on each. No need to write a letter. Clip 
the coupon; attach it to your lewerhead; and mail 


your samples to us today. 
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Thyroprotein and Egg Production of Pullets| 





reas has been made in the study 

of hormones. Hormones are se- 
cretions of the ductiess glands of the 
bexly and are transported to the vari- 
ous organs in the blood and lymph 
Their purpose is to regulate 
and coordinate the different body 
functions. They are specific in their 
effects and are required in only very 
amounts. A deficiency or an 
hormone may interfere 
processes of the 


| N recent years considerable prog- 


stream 


minute 
excess of a 
with the normal 
body 

Some of the more recent findings 
field of hormones have found 
practical application—e. g., the Use of 
estrogens (female hormones) in the 
fattening of cockerels. With regard to 
some of the other hormones there is 
still a dearth of knowledge and lack 
of agreement among investigators 
concerning their value in poultry 

During the last few years wide- 
spread interest has been shown in 
the effects of administering the hor- 
mone thyroxine to poultry. Thyroxine 
is secreted by the thyroid glands 
(pair) which are located on either 
side of the neck in the general re- 
gion of the wishbone. The processes 

growth, egg laying and fat deposi- 
intimately influenced by 


in the 


» are 

TOMI TW 
Eflectsa of Thyroxine 

has the ef 

body func- 

stored 


mnsufficient thyroxine 


of slowing down the 
that fat is 
considerable quantities. On the 
an excess of this hormone 
processes and 
to break 


s £0 usually 
er hand 
ds up the body 
omes thin duc 
red fat 


he thyroid gland 


bird be« 
down of st 
regulates to a 
re extent the temperature 
en a bird becomes cold, thyroid 
retion is stimulated; the secreted 
roxine stimulates body activity, 
1 thus normal body temperature is 
rhe effect is 
warm weather when 
is reduced to a mini- 
heat or energy is re 
changes in environ 
cause sudden 
bird's metabolism and 
detrimental to egg pro 
tion and fattening. The late and 
moulters in cold weather 


body 


intained opposite 
Miuced in 
activity 

arul little 

sudden 

temperature 

nges in the 


therefore 


‘ pitate 
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Increase Profits 
with 


DETECTO’S 


Speedy 
Packing Scale 
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By G.R. Law, J. Biely 
and H. W. Ellis 


Poultry Nutrition Leboratory 
University of British Columbie 


are in a state of hyperthyroidism (too 
much) until their body is again cov- 
ered with feathers 

The thyroid hormone has been 


shown to stimulate feather growth 


and to be intimately associated with | 


the annual moult. Experimental work 
indicates that thyroid hormone also 
affects the thickness of egg shell, 
particularly during hot summer 
months. Furthermore, some evidence 
has been presented to indicate that 
thyroxine influences egg pro- 


also 


| ed that 
| 05 mg 


years old 

The thyroid glard can carry on its 
normal ectivity only when a suffi- 
cient amount of iodine is available 
in the food or water. This is because 


iodine forms a part of the thyroxine | 


molecule. While the normal iodine 
requirement of chickens is not ex- 
actly known, it has been recommend- 
laying hens should receive 


pound of total feed consumed 
Goiter (enlarged thyroid) may be 
produced in chickens by feeding ra- 
tions that are deficient in iodine. In 
certain regions 
U.S., soil and water deficient in iodine 


| have caused goiter in fowls and other 


animals including humans. Ordinarily, 
most commercial poultry mashes car- 


| enhanced 


(0.0005 grams) of iodine per | 


in Canada and the | 


ry @ normal amount of iodine if ma- 
rine products are included in the ra- 
tion. Where large quantities of soy- 
bean oi] meal are fed, chickens may 
develop goiter. In order to prevent 


| this, it is generally recommended that 
| lodized salt 
duction of laying birds two or more 


be added to the ration 
instead of ordinary salt 


Thyroprotein Used 
The production of thyroxine may be 
by feeding thyroprotein 
Thyroprotein is a descriptive name of 
a very potent thyroxine-containing 
compound. It can be produced in the 


| laboratory by combining iodine with 


casein under carefully controlled con- 
ditions. The thyroprotein which is 
available commercially contains ap- 
proximately 3% thyroxine 

When fed in appropriate amounts, 


| thyroprotein improves the feathering 
| of slow feathering strains of broilers; 


it may be of value in lessening the 
summer slump in egg production; it 
may aid shell quality and thus lower 
the per cent of weak shelled eggs 
during the spring and summer 





PELLETS PRODUCE PROFITS 


The ‘49 SIMPLEX 
America's most up-to- 
date and accepted 
pelleting system 


there's a slogan that every feed manufacturer, 


large or small, is following or is going to follow if he is to stay in business 
No one is going to get rich off of the difference in price between pelleted and mash feeds, 
but feeders everywhere are becoming more and more conscious of the benefit to them in 


PELLETED FEEDS. 


If you don't want to miss the volume of business you will lose to suppliers of pelleted feeds, 
prepare now to get into and get the most out of the making of pellets 


it's a strange business . . . 


making and breaking Pellets 
. . » bat it's a good one 


There is real justification behind the rapidly 
increasing demand for crumblized pellets! 


If you are not already 


uipped to capitalize 


on this demand, delaying longer may cost you 


some of your largest accounts 

You'll be pleasantly surprised to learn how 
og economically you can set up for this operation 
.. . how this relatively new product can open 
Speed packaging and bagging op- the door to EVEN G TER beED SALES FOR 
erations. The new, heavy-duty YOU. 

Detecto-Gram Packing Scale has 
QUICK.-STOP action and OVER- 
AND-UNDER DIAL. Precision 
acourate weighing results guar- 
anteed. Write for FREE CIR- 
OCULAR. 

DETECTO SCALES, INC. 
540 Park Ave., Greektyn 6, N. Y. 

















months; and furthermore it may de- 
lay moult in the autumn and thus 
prolong the first year of egg pro- 
duction. 


Egg Production Stadied 

The specific effects of thyroxine on 
annual egg production have been 
studied by a number of investigators 

Cruickshank (1929) was the first 
to observe a seasonal variation in 
the weight of the adult thyroid gland 
She and others have observed a close 
seasonal parallelism between thyroid 
activity and egg production. Specula- 
tion has been rife “as to whether 


| trols or untreated birds, and 


grams per 100 Ib. of total feed. They 
concluded (1) the increase in pro- 
duction was due to the maintenance 
of a higher level of thyroxine in the 
treated birds as compared to the con- 
(2) 
the optimum level was 10 grams 
thyroprotein per 100 Ib. of tota! feed 

Another experiment using White 
Leghorns in their third year of egg 
production also gave similar results 

Later, Turner and associates (1946) 
again reported an increase in pro- 
duction from May to August when 
Leghorn hens were fed thyroprotein 


continually for four years. A group | 
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of Rhode Island Red hens in their in birds 
second year of thyroprotein treat- : 
ment also maintained a higher rate 
of production. 

Other investigators, however, have 
not reported similar results. Hutt 
and Gowe (1948) using White Leg- 
horn pullets were unable to increase 
egg production by the addition of 
thyroprotein. Gutteridge and Pratt 
(1946), using 120 White Leghorn pul- 
lets, and Gutteridge and Novikoff 


the inclusion in the diet for laying 
birds of an artificial source of thyrox- 
ine at a constant level would re- 
tard the cust yx r decline 
in egg production or prevent a de- 
cline in egg production of birds two 
years or older.” 

Turner and associates (1945) noted 
an increase in egg production when 
thyroprotein, as iodinated casein, was 
fed to two-year-old Leghorn hens for 
one year at the rate of 5, 10 and 15 
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level of 15 grams per 100 Ib. total 
feed. Temperton and Dudley (1947) 
reported lower egg production as 
compared with controls when cross- 
| bred hens were fed 5, 10 and W 
grams of iodinated casein per 100 Ib 
of total feed for a period of 4 
months 


Experiment Described 


With these reports in mind an ex- 
| periment was carried out for a pe- 
| riod of approximately one year to 
| note the effects of feeding various 

amounts of iodinated casein to laying 
pullets. The experiment was conduct- 
ed in aying 
cages, with 24 Leghorn pullets and 
24 crossbred resulting from 
a mating of a Redbar male and New 
Hampshire females. The laying cages 
ventilated and 
which 


(1947) reported lower results during 
the latter part of an experimental 
period from June to October. Berg 
and Bearse (1948) reported a de- 
crease in production with Leghorn 
| hens when fed thyroprotein at the 
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individual Jamesway 
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were housed in a we 


insulated 
temperatures were 


room moderate 


to P 


maintained. The } 
test Nov. 6 1948. with 
six birds of each in each of 
four The birds were fed the 
basal ration ad lib., plus the iodinated 
casein as indicated. Water and oyster 
shell were available tx 
| fore the birds. No scratch was fed 
| Artificial light regulated with 
an automatic ele clock to pro- 
| Vide a total of 13 hours of light per 
day 
The basa! all-mash ration consisted 
of the following ingredients 
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Controlling the flow of bulk ma = 
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collectors, etc., these dependable 
units operate continuously . . . pro- 
viding accurate volumetric feed- 
ing, and at the same time prevent 
ing dust-blow 

When equipped with variable 
speed drives, these same “traffic 
aids” can do double duty by serv 
ing as a proportioning or mixing 
teeder 
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mixed with this ration in the follow 
ing proportions / 
Lot 1~Control lot, basal ration 


omy 


Lot 2-10 grams of Protamone per . 
100 ib. total feed 

Lot 3-15 grams of Protamone per in HI-MOLASSES PELLETS 
100 tb. total feed 

Lot 4-20 grams of Protamone per 
100 Ib. total feed 


Egg production of the birds which 
lived till the end of the experiment 


is shown in Tables 1, 2 and 3. Of the PRODUCE UP TO 
45 birds at the beginning of the e 
‘ 5 4 € Ls 4 ing oO ex 175 BAGS PER 


periment, complete egg production 


records were available on 35 birds HOUR OF PELLETS 


the remaining 13 birds or 27% died 


or were culled CONTAINING 30 
Reculte TO 50% MOLASSES. 


The average egg production during 
the first six months and the last 


six months is shown in Table 1. It THIS UNIT iS THE 


will be seen that there was little 


difference in egg production between SAME AS OUR 


the lot which had not received Prota 


~ es and those Sa received 10 1000 SERIES MILL, 
5 and 20 grams of Protamone per 

100 ib. feed. It is of interest to note EXCEPT IT HAS 

in this connection that the individu TWICE THE CAPAC. 


al egg production of the White Leg 


horns ranged from 68 to 137 eggs ITY. TWO DIFFERENT 


for the first six months and from 


MM te 137 eggs for the second six KINDS OF FEED 
months. The egg production of the CAN BE MADE AT THE SAME TIME. MAKES EITHER 


| croasbreds ranged from 88 to 147 
| and from 37 to 145 eggs for the 
same respective periods. The range PELLETS OR UNPELLETED FEED. 
in egg production of both breeds in 


the first six months was from 68 
to 147, while that of the second pe Write for information on other models of pellet mills, also 


riod was from 37 to 145 eggs molasses mixers for large or smal! mills. 

The average egg production for the 
whole period of each lot and each 
breed is shown in Table 2. The pro- This unit as well as all other Wenger mixers can be 
duction of the White Leghorns used to pre-mix fish solubles, whey and buttermilk 
non-hy- ranged from 145 to 225 eggs, while Ask for special information on this 
groscopic, pelatable that of the crossbreds varied from 

, IM to 284 eggs. The range in egg 
S.1. APF Supplement 

Use —- to reduce paneer production for all birds in the experi- 
aan of fish and animal ingre- ment was from 145 to 284, or almost 111 
dients . . . to produce better A range of LOOR SABETHA, KANSAS PHONE 
poultry and hog feeds — at 
lower cost. 











Although the birds were carefully 
selected for sexual maturity at the 
beginning of the test, there was some 

Contact your nearest USL variation in the time the first egg 
office for further information ' / ’ - 

was laid. In order to make the data 
and prompt service. comparable for all lots, the average 


per cent production was calculated 
ma hen day basis commencing with | T 
the day the first egg was laid. The | 
data are summarized in Table 3 
The percentage production varied Laboratory Controlled 
in the Leghorn group from 41.42 to | 
h 58.80. In the TRACE MINERAL PRE-MIXES 


285. wit s mean of 


crossbred group, the egg production ‘ ‘ 
varied from 45.56 to 85.20, with a an economical and effective 


mean of 66.10. For all birds the pro- ny. SLAs oe means of adding trace minerals 
uctio } é “ at ? . 5 o 
luction varied fr m 41.42 to 85.20 to formule feeds. 

with a mean of 62.50 for the whole } 


period | T. } 
100 LBS. WET W anese 


«soit sie tomo os |KO) || & Mens 


presented in Tables 1-3 that 

1) The untreated birds (Lot 1) ( NTRATE v n 

; id at a somewhat higher rate than E ’ *« iro 

60 E. 42nd St, New York 17, N. Y, treated birds (Lots 2-4) and (2) 1%) 

t eds laid at a higher rate \ * 
the Leghorn pullets. However oe lodine 
letailed statistical analysis of 
ta, it was found that the ap- 
differences between the thyro 
otein treated and untreated birds, 
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| ny d . 
( VAL EY ' not statistically significant. The 
? AR : chances are less than one out of 20 
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ALFALFA MEAL \ that the differences were actually 
due to the thyroprotein treatment 
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slight variations noted were 


\ ma 4 a. ee = " The igh | 
probably due to inherent fluctuations Standard and Custom-Blended Formulas 

m CGE precuction as tape vom Chemical and spectrographic analyses, made by the 
Order Your KELL-PHOS the wide range in individual egg _— Lime Crest Research Laboratory, control the quality 
‘ and Important Trece duction of birds in the different lots, | of all Lime Crest trace mineral pre-mixes. Uniform 

tncraie) irrespective of breed or treatment distribution of the trace minerals in the pre-mixes 
with thyroprotein ~ is assured by the Lime Crest Blending Process 

Lime Crest trace mineral pre-mixes care supplied 
in standard formulas or will be made according 
to specifications 





With respect to other characters 


418.420 Des Moines Bidg such as egg weight, body weight 
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did not appear to be any significant 


at 
trend as the result of feeding thyro- 
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feeding of iodinated casein had no 
effect on egg production of pullets 
during their first year of lay. Egg 
production from the lots fed thyro- | 
protein as wel] as the contro! lot | 
was significantly lower during the | 
second period than the first six 
months’ period 
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Build Friendships 


Ses 
By Fred Sanford 


HERE'S a feed dealer I know | 
who got an idea from Jim 
Farley during one of the late 


President Roosevelt's campaigns. As 
a result, this dealer has built up an 
extensive feed business and has an | 
extremely loyal clientele 





Jim Farley reputedly is able to | 
call hundreds—-even thousands of 
people all over the country by their 
first names. This feed dealer heard of 
this several years ago and decided to 
put the idea into practice in conne< 
tion with his business. For, he rea 
soned, if such a technique could help 
elect a man president, it should also 
help build personal friendships which 
would be valuable to business 

It has built business for him, too 
Since putting this technique of pub 
lic relations into practice, this deal 
-er's business has increased four times 
over 

At first,” this dealer explained to 
me I had difficulty remembering 
names-——names of customers, friends | 
and business associates. Like most 
people, I could always remember faces | 
all right. But when it came to names 

well, they just wouldn't seem to 
stick with me 

The dealer paused and smiled. “I 
guess that’s the way with most peo 
ple. Anyhow, I read in the newspaper 
of Jim Farley's amazing memory for 
names, and the things this memory 
seemed to be doing for him and his 
candidate. And I reasoned that if 
something like that would work for 
important people like them, it ought 
to work for me, too 


The dealer explained that there- 
after he made a definite effort to re 
member the names of all new people 
he met. Upon being introduced t& 
someone. he would always look at 
him carefully, all the while mentally 
repeating the individual's name to | 
himself several times. In this way 
he found that people's names seemed 
to “stick with him” much better than 
they did before. With several years 
of practice behind him, this dealer 
reports that he almost never forgets | 
a name | 

He calls a large number of persons 
by their first name. He is, of course 
careful not to be offensive in this 
respect—or to be overly-friendly 


It Takes Practice | 








The technique has paid off. Since 
he started this technique, his business 
has increased four times over. Natur- 
ally, this tremendous increase in busi- 
ness probably can't all be traced to 
the technique of calling many people 
by their first names. But the fact 
that he does concentrate on calling 
people by their first names tends to 
stimulate a friendly attitude toward 
the store. And there is nothing so 
good for public relations as an atti- 
tude of friendliness 

This and similar techniques for 
building friends is not limited to Jim 
Farley and a few others, by any 
means. Many of our national and re 
gional leaders, for instance, utilize 
similar means for cementing friend 
ships 

It's a technique that has paid off in 
one way or another for other persons 
And there's no reason why it can't 
pay off for you. Use this technique 
carefully and intelligently, and it's 
almost sure to be a sperk plug for 
your public relations setup 
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Portrait of the of the miller who thought 
his old label was “good enough” 


Grandfather designed it in ‘91. Everybody said it was great and it 


was, in 1891. Nowadays your label has to speak out loud and clear! P/K 


quality label printing makes your label more attractive and easier 
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Greater Control of 
Machine Capacities 


By Ernest W. Fair 
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applies 
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5 in our 
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4 plant 


results when the plant management 
knows and understands the capacity 
of every machine therein and how to 
control that capacity to most efficient 
performance 

Such studies begin by determining 
in the most accurate way possible 
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how long it will take the given ma- 
chine to perform its operation suc- 
cessfully. When such accurate infor- 
mation is at hand, machines can al 
ways be more continuously at 
work, production efficiency increases 
and plant management can assign 
schedules for production with much 
greater control than where hit and 
miss methods are used 
records of machine capacity 
useless unless they are 
accurate and unless they are 
ibtained from study of each of the 
ndividual units in own plants 
There are of course industry-wide 
experience standards, but these all 
the “ideal machine and such 
nits may not exist in our own plants 
When we understand that many fac- 
rs peculiar to our own plants such 
as the batch of mate 
skill of 
installation of 


kept 


Such 
are generally 


most 


our 


over 


rials being used 
efficiency of the 
the machine, power ac 
affect those fig 
understand that 
may use 


oper sfors 


uracy and others 


res, we can readily 


iny such capacity figures we 


in production control can very well 


help your teed customers 


use medication wisely 


help keep poultry healthy and hungry for your feed 


The intelligent use of medication helps flock owners raise profitable 


poultry 


Helps them get the most benefit from the feed you sell 


To enable dealers to provide the utmost in service to poultry raisers 
the Dr. Salsbury’s Laboratories hold regular dealer training schools 
Members of the Dr. Salsbury Research and Service organization 
help dealers and their employees learn the fundamentals of poultry 
disease control, and the other related factors in good poultry man 


agement 


Over 4,000 individuals have attended these schools 
This service has helped develop an 


informed dealer organiza 


tion. Constant education and promotion helps keep this organiza 


practices . 


yues in poultry raising 


in poultry medication 


Dr. Salsbury's Laboratories will continue its program of education 


service, product development and promotion. We endeavor to serve 
as a “partner” to the feed industry because such teamwork helps 


our common customer. You are invited to 


services. Send us your inquiry 
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Charles City 


take advantage of our 
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be inapplicable to our own units and 
result in almost useless production 
schedules 
Individual Study 

An individual study by actual ex- 
periment or trial of each individual 
unit in our plants is most advisable 
When this study is planned, we should 
that all factors in ex- 
assurance of steady 
flow of power to machine mainte- 
nance, are in order. Only when the 
machine is tested under all of these 
peculiarities of our own plants can 
we be sure that the capacity figures 
we received can be used with de- 
planning production 


certain 
from 


make 
istence 


schedules 

Records of past performance, if 
kept with respect to the units used 
own plant, can serve as a 
source for such data also 
in using such records, to 
investigate further into the grade 
and type of materials being used on 
the machines, class of workmen and 
general conditions in the plant at the 
time the records were being com- 
piled. These can be compared with 
similar conditions in the plant today 
and adjustments made in the new 
ratings to compensate for any vari- 
ances in the figures 

It must also be remembered that 
speed varies with the type and de- 
gree of material and the knowledge 
of how to use the unit on the part 
of its operators. Often one can obtain 
increased production speed from a 
unit by changes in materials the ma- 
chine may be processing. Many plant 
executives are finding it advisable to 
add this factor to purchasing of ma- 
terials for materials which may be 
processed at greater speed in the 
plant can prove to be less expensive 
even though costs may be 
greater 

It is also true that machine capaci- 
ties can often be increased by broad- 
the knowledge of the men and 
women using machines. When 
plant management seeks to boost pro- 
duction-per-day figures, it may well 
thought to whether or not this 
increased machine capacity cannot 
be obtained by increasing the effi- 
of the operators of these ma- 


in our 
valuable 


It is wise 


initial 


ening 
those 


give 


ciency 
chines 

Since our goal is increased produc- 
tion we must not lose sight of a gen- 
erally applicable truth in that insuffi- 
cient power may occur when operat- 
limits of machines 


ing near speed 
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This loss of power may result in 
either a drop in quality of the fin- 
ished work of a machine or in greater 
stresses upon that unit. Increased 
maintenance costs, shortened ma- 
chine life and more instances of faul- 
ty production may arise when we 
seek to obtain greater machine ca- 
pacity by speed alone 
works successfully in this industry 

Studies of the time required to get 
the machine ready to go to work are 
difficult to pre-determine, but they 
should be understaken if our ma- 
chine capacity knowledge is to be 
accurate 


a whole and are very well 


studies designed to 
or as a 


connection with 
increase machine 
general over-all | 
sibilities of increasing 
the plant 


Capacity of Each Process 


capacity 
nvestigation 
efficiency in 


It is also to be borne in mind that 
such analytical work should be geared 
to determine the maximum capacity 
of each process in the plant as a 
whole. Any given unit whose capac- 


ity is two times that of any and all | 


other units in the plant production 


line actually has no greater capacity | 


than the sum total of the ability of 
the other units in that line 
duce. Since such a unit can 
have this extra capacity utilized 
through speed-up of the other units 
in the line, the only way we can 
profit from such a speed-up is to 
route production so that it can serve 
two production lines rather than one 

No reader has to be told that bot- 
tlenecks in the plant are the most 
serious hindrance to economical pro- 
duction. If such bottlenecks exist in 
our own plants, no amount of study 
and work designed to secure greater 
machine capacity will yield any re- 
sults. Experience has shown that any 
such effort to secure greater produc- 
tion capacity must start with a de- 
termination to locate every possible 
bottleneck and eliminate it from the 
production line before going on to 
capacity improvement 

We must also bear in mind that 
job allotted to a machine de- 
creases its capacity for additional 
work in a given period of time. Ma- 
chine loading also requires consider- 
able study, and it too must be con- 
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It very seldom | 


Such studies will often re- | 
veal ways and means of increasing | 
production per day from the plant as | 
worth | 
the taking in any feed mill either in | 


of pos- | 


sidered in our survey of machine ca- 


is the primary step to take in 
toward increasing machine capacities 

Experience has also shown that it 
is wise to study the degree to which 
overload or underload occurs on par- 
ticular machines or classes of ma- 
chines in our plant. 

When temporary overicad condi- 
tions occur, we can remedy them by 
working on overtime schedule or 
by rerouting the extra load to other 
machines, but solution of a persist- 
ent overload problem has to be met 
by additional equipment, alteration 
of production methods or possibly by 
subcontracting outside of our own 
plants 

Underioad can arise from either 
poor planning or insufficient work for 
the unit or units in the plant and 
most often occurs because production 
personnel has either no machine and 
plant capacity records at all or is 
working with a set of records based 





on data secured from sources other 
than experience within the individu- 
al plant itself 

Either overload or undericad is 
costly. There is no excuse for these 
conditions in our plant today. Keep- 
ing them out is a much easier task 
when we have a completely accurate 
basis of information on what not 
only each unit in our individual plant 
can do but on the total productive 
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ability of the plant as a whole, based 
on these records of individual ma 
chine capacities 

———>$$—=-— — -- 
NAMED EXCHANGE MANAGER 
KINSLEY, KANSAS Boyd Gas- 
ton of Chase, Kansas, has been named 
manager of the Kinsley Cooperative 
exchange here, by the organization's 
beard of directors 


BAG CO. 
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eed manutac 
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I 


50% PROTEIN 


RO-CON 


IGH PROTEIN CONCENTRATE 
A High Protein - Low Fiber Soybean 


Product for Formula Feeds... 
STALEY heralds a new era in swine, poultry and cattle 


formula feeds with “HI-PRO-CON”, . . 


a new super-quality 


feed ingredient with 50% minimum protein guarantee. 


With “HI-PRO-CON” you can incorporate more vegetable 
protein in your formula feeds without increasing the 

fiber content! STALEY'S 509% Protein “HI-PRO-CON” 
mixed with an adequate amount of A.P.F. and other top 
quality materials will enable you to produce these new 

high protein, high energy rations for poultry, 


hogs and cattle. 


“HI-PRO-CON” is produced under the most exacting 
STALEY standards of quality. Scientific heat treatment of 
“HI-PRO-CON” guarantees low urease activity . . . 

high palatability. “HI-PRO-CON”—the concentrated 
high protein ingredient—is uniform in granulation, 


mixes easily... 


provides a most important source of 


protein for top quality HIGH ENERGY feeds. 


A.t. STAB 
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| Wht Do Employees Expect of a Boss? 


TESTED-APPROVED — Sy Mont Bae 


NE reads nowadays quite a few | drawn up by employees from many 

BY AGRICULTURAL AUTHORITIES AND Ox about what employers organizations throughout the country 
FARMERS EVERYWHERE! is also another side to this question vey. So you can accept it as some 
What do employees expect of a boss’ thing that has been put to the test 

It is well to know this side of the When your employees see you walk 

the store every morning, they 


AMERICA’S eoy problem also, for there are many into tl ver 
5. more employees in the world than immediately have certain thoughts 


there are employers. You may never about you. These are based on your 


FIRST have to work for another boss dur experiences with these employees 
ing your business career. On the oth during the working day, your man 


CHOICE! — | er hand, you will undoubtedly hire ner of handling and treating them 
<7 eS ahem employees in the years ahead | It is very important for you that 








expect of employees, but there by a very carefully conducted « 


many 
as you build and expand your Uusi most of these thoughts of employees 
re -SS They will expect a t of you be favorable to vou: that is. if vou 
You'll be looking for certain qual expect to get good work output fron 
fications in those employee prospects those employees 
ind rightfully so. But on the other N of the 20 rules or expecta 
hand they'll be looking for something ion stated earli ich is the 
r ou. too. If they find it. they rmx important te employees’ Well 
produce more for you and will earn there is me which ranked higher 
THE FIELD PROVEN their wages and more regularly. So | than any other. It is human under 
let us take a look at what employees standing 
SPEEDY SPRAYER 16 THE DIRECT ke to see in a boss Employees everywhere wish to be 
RESULT OF EXTENSIVE FIELD TESTING AND ACTUAL USE They like the following qualities recognized for their human qualities 


In designing and improving the SPEEDY SPRAYER, Imagination and vision, human un They want to be greeted each day 

Suntelie of ieamans and Agricultural authorities were derstanding, integrity and fairness they want to be noticed. They want 

consulted. Their suggestions, combined with the i energy and perseverance, a sense of want to be considered. They do not 

nuity of 5 — engineers, have made the SPEE ¥ fair play, impartiality and sportsman- | want to be forgotten or unnoticed as 

SPRAYER America’s First Choice! ship, patience and tolerance, sincere | a machine. To the employee the worst 

FINGERTIP iA i liking for his employees, exampla: treatment he can receive is to be 
CONTROL... " personal habits, controlled enthusi unseen 

by « mere turn x osm. ability to see the other's view You and I have seen employers 

the handle, nt [| - | point, courage 


is poasible to con- ‘ : mindedness and reasonableness, sym- mornings, considerably out of sorts 
by a pore o ' pathy and friendliness reserve | unmindf of persons surrounding 
) a 

P nab 5 strength and self control, sense of herr u engrossed in their own 


booms. Built-in 
filter and pressure gauge assure aocsep humor, leadership capacity, self con thougt their own problems 
accurate, trouble-free action at all DOUBLE ACTION HINGE fidence, modesty and common sense 
ones Ractestve bronse motel con, allows both qpray Seome -° and belief in the application of the The Employee's Part 
struction eliminates possibility of swing with obstruction, then . 
rust and corrosion. Last year, the return to normal position Golden Rule our employee, Mr. Dealer, draws 
Mr. Feed ges each week and he feels that 


SPEEDY fingertip control was a Is this a big order 

——— This year it will Dealer” he has some interest in the success 

It certainly is. Perhaps no employ of the 

er can meet all those qualifications be. His part in the enterprise neers 

but you can't keep an employee from to be recognized, not overlooked 

dreaming, can you’? Without human understanding, no 
That list of qualifications was employer can hope to have successful 


of conviction, open | come into their store or office some 


business, however small it may 











Jo wate covet IMPORTED AND DOMESTIC 


o i h ~t 
r n 
weed — <4 pes 
Thor th sthern crops ™ 
OTHER SPEEDY IMPLEMENTS OFFER 
YOU EXTRA PROFIT OPPORTUNITIES! 


THE SPEEDY PORTABLE V-BELT DRIVE for ham- 
mermills offers you an opportunity to cash 
in on extra sales. The Speedy V-Belt Drive 
allows the farmer to take the implement & 


the job. Sturdily constructed, positive 
V-belt drive fite all tractor power 
take-offs 


THE SPEEDY ROW CROP SHIELD will sell iteelf 
when farmers see its money saving features 
Designed to povtnet growing crops ane 

t c 


cultivation, the Speedy Row Crop Shiel 
fits all tractors priced to sell 
A a) Y 7 A S T 
SPEEDY-SODAK COMPANY 


SIOUK FALLS. SOUTH DAKOTA BO » r ¥ M 0 S 


TOP PRICES FOR USED BAGS 


Your used and surplus bags have cash 


value at Midwest. Our buyers are in your | 
viemity regularly. Write, wire or telephone. | LCL or Carload Shipments 


RECONDITIONED BAGS 
Complete stocks on hand 
at all times, Vaceaam 
cleaned, mended, graded, 
sorted and baled ready 
for prompt shipment 


MIDWEST Oe Yp 
BURLAP AND BAG CO.§ ' codwardé < tche OV, 


213 THIRD STREET + DES MOINES Ww A 
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1400 SOUTH PENN SQUARE 


L A BUDDE gy Lh  — PHILADELPHIA 2, PA. 
DISTILLERS GRAINS Teletype PH 109 Phone LOcust 4-3688 
BEET PULP 


MILWAUKEE, WIS. ano & oTwen Penne ESTABLISHED 1873 
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relations with his employees. Once , to be proud of his job. This has been 
he has this, he will never lose that | proved time and again When he 
‘human touch” even though he may | meets his friends and mentions where 
become a rich man | he works, he wants to “pop off 
The thinking employee expects his | ®bout what a swell place it is. He | 
boss to have imagination and vision | @0es not want to be ashamed of his | 
in the business. He expects him to be boss, his job and his wages 
fair. He expects him to be impartial The employee is a pretty level head- 


and sportsmaniike—-but he can be all | ed fellow as a rule. He knows what , 

these and still not have human un the score is. He will not deny his | 

derstanding. Lacking it, he will soon boss the right to profit for his invest~- | Write FREE CATALOG 
ment, his risk, his planning, his for 


be spotted, for employees have intu 


ition, too financing, and his worrying. He | And Spring 1950 Merchandising Program 
But. just as the emplovee expects | *nows why the boss is in business 
— oa See ee ee | to make @ profit. There is no wel World’s Largest Line ef Poultry Supplies 


his boss to have a human understand 
ing, he does not want him to be | Pulled over his eyes | GROWER MFG. CO. 429 N. rd St. QUINCY, ILL. 
weak. One expects a boss to be However, the employee expects the 

strong in business judgment and in | oss to be bigger than the profit 

personal character. The employee is | Which he seeks. He expects him to be | 

putting in years of his life working | 4nd act like a human being all the 

for some boss. If the employer is | time, to have standards of business | 

weak as a character, the employee | 49d personal conduct, which include | 

is always going to be looking for an some thought about his fellow 

other, better place to work. Conse workers ' 

quently he will not be giving his pres Give the employee these added 

ent employer his maximum output in | things, in addition to his wage, and 

terms of profitable work you'll get maximum output from him 


The employee does not want to be | ™ well as a loyal booster for the firm 


a leader, but he expects his boss to 
be one. The boss who is a leader must - 
have some admirable qualities such i a e 

as strength of conviction, self con- h en hs hua Is Convinced 

trol, common sense, patience and tol- | § ‘ ome to Ss 0 
erance; ability to get things done 
The boss is expected to stick to his 
job and get it done well. No employee 
likes to work permanently for a fail- 
ure, a man who cant make a suc- 





cess 

I have not mentioned the matter 
of pay previously, because I take it 
for granted everyone knows that a 
good employee expects adequate pay 
And a good boss gives such pay. But 
there are many other things which 
the employee expects from a boss in 
addition to good pay, and we have 
been hammering at these to give 
them the proper attention 

No employee worth his salt wants 
to go on working for an employer 
who is not honest and courageous 
The employee wants to be proud of 
the place where he works. He wants 








Extra Value 


for your Customers 


means production records. But, it's what you build into your feeds that counts. Scientific 
knowledge and proper formulas are importaft . . but it also takes good ingredients and 


. adequate vitamin and mineral fortification to turn out rations that are nutritionally 
Extra Goodwill complete. When choosing a Vitamin A and D supplement, don't take chances. That's 
why many feed manufacturers select 


Feed manufacturers know that good feeds build sales, satisfied customers and increased 


for You! 


-_ White's 
EGGSHELL CLO-TRATE COD LIVER OIL 


BRAND With Added Vitamin A and D Concentrates 


Like all White Laboratories’ products, you can depend upon CLO 
PURE REEF SHELL IRATE. Its potency is guaranteed .. its quality assured. Fairly priced 


and available in popular potencies to meet your formula requirements 





For poultry rations requiring Distributors in Southern, Midwestern and 
only Vitomin D, we suggest: Southwestern States for 


CLO-TRATE FLEISCHMANN S IRRADIATED 
DRY D © DRY YEAST (FIDY) 


activated animal sterol in dry, free-flowing . 

edible powder. Comtaining not less than Vitamin DP, for the effective, economical 
900,000 A.O.A.C. anits Vitamin D, per pound fortification of fourdooted livestock feeds 
(2,000 units per gram). Available in several potencies 











If it’s from White, it’s right! 


* HEAT-STERILIZED 
* SOFT, DIGESTIBLE 
* CORRECTLY SIZED 


ee SHE a ’ 
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Using Employees’ 
Time Effectively 


¢ By Frank Stafford 


RE your employees using their 
AA worsine hours with maximum 
effectiveness’ Frankly, if your 

those found in some 
the 
mewer is “No.” It is unfortunate, but 
many feed dealers do not know how 
effectively their 


ire spending their 


quence, employee efficiency and busi- 
| ness profits are lost 
One major reason for loss of em- 
| ployee effectiveness is that workers 

do not spend maximum time working 
| in the jobs for which they are best 
fitted. It sometimes happens in a 
feed store that a highly skilled (and 
comparatively highly paid) salesman 
may spend a substantial portion of 
his time stocking the shelves. On the 
other hand, a less skillful salesman 
may spend virtually all of his time 
selling, when he might better be put 
to work doing something else--and 
be used as a salesman only during 
rush periods 

In order to work his employees in 
the most effective manner possible, a 


wor * are ike 


stores throughout the nation 





idual workers 


As &@ conse- 


Add L& M YEAST CULTURE 


| Portified with Ribuflavin: 


te your feed formulas for that live spark which 
means improved efficiency and additienal feed sales. 


L & M YEAST SALES . “turams 


indi, 


time 








feed dealer must know two things 
First, he must know his employees 
their individual skills, abilities, etc 
He must, for instance, know who are 
his best salesmen. 

Secondly, the dealer must know 
how each employee in the store 
spends his time-every day, week in 
and week out. With these two bits 
of knowledge, the dealer can set 
about working his employees in the 
most effective manner possible 

The feed dealer can learn the in- 
dividual skilis of his employees in a 
variety of ways. He can learn much 
by direct observation. By keeping 
close watch of employees, the dealer 
can soon discover who are the best 
sales clerks, who are fastest at stock- 
ing shelves, and so on. In addition 
the dealer can gain further insight 
into individual skills and abilities by 
consulting store records. Sales rec 
ords for instance, will often give in- 
sight into the matter of who are the 
best sales clerks. 

By utilizing a daily work card, the 
feed dealer can learn approximately 





FOR HIGH EFFICIENCY 


Consider the 





e Recognized for its "Natural" B-Complex 
Vitamins . 
e As called for in the "Connecticut Formula” 


e Double Vitamin Guarantee (Riboflavin and 


Pantothenic Acid) 
NATURAL RIBOFLAVIN guaranteed at various potencies 
as required 


PANTOTHEN CID tested and guaranteed at specific 


levels 
VITAMIN B.12—A rich source of this new and increas- 
ingly important vitamin 


NATURA 8 VITAMINS—Niacin assays about 


100 micrograms per gram 


OTHER 


Choline from 1,500 to 2,200 micrograms 


per gram 


ranges 


Also a good source of Biotin, Folic Acid and Pyridoxine 
CHEMICAL ANALYS Protein ranges from 18°;, to 22% 
There is only a trace of Fat, while the Fibre will not run 
over 1.5 
rexTure—It is granular, free-flowing and mechanically 
sound 


AVAILABILITY 


This is your lowest cost “package’’ of natural B-Complex 
vitamins. May we take care of your immediate and future 


requirements ’ 


l iberal samples cheerfully jurni shed 


PUBLICKER INDUSTRIES INC. 


1429 WALNUT ST., PHILADELPHIA 2, PA. 


Send for this free informo- 
tive booklet on the “PACO FACTOR” 
IN HIGH EFFICIENCY FEEDS for 


Poultry, Turkeys, Swine and Calves. 


eeeeeeeeeeeeeee eee eeeeeeeeeeeeee 


IN BUTYL FERMENTATION SOLUBLES 


LARGEST PRODUCERS OF 
BUTYL PRODUCTS IN JU. S. 


Phone: LOcust 4-1400 — Feed Sales Department 











how each employee spends his time 
each day in the feed store. Such «a 
card should have printed on it the 
various types of jobs frequently per 
formed in the store. Included here 
would be such jobs as selling, re- 
stocking, store maintenance, office 
work—and so on. The individual 
types of work listed on the card will 


|} vary with the individual feed store, 
| of course. The important thing to do 


however, is to include all possible 
broad types of work performed 
within your individual stor: 

Opposite each of these types of 
work printed on the daily work card 
should be a space for the employee 
to indicate how many hours he 
worked at each type of work during 
the day. Also on the card should be 
a place for the date and the individu- 
al employee's name or initials 

Each employee should be given one 
of these cards to fill out each day 
The feed dealer should stress to em 
ployees the importance of filling out 
the daily work cards completely and 
accurately. He should explain the 
purpose of the cards him 
better to know just which employees 
are performing which jobs during the 
course of a day. The should 
insist that cards be turned in daily 
In this way, he will insure that em 
ployees actually 


to enabie 
deale 


cards while 


fill out 
they are still able to remember what 
they have dom 

Unece the dealer has 
covering a two-week pe 
he would sit down and 
By analysis he should 
which individuals have 
ing which jobs in the st 
goes without saying 
may be his 


amazed that 
man is t 


spending all > 
his time doing minor clerk 
whereas the handyman is 
all too much time on the 

If the dealer finds 
existing he 


these 
conditions 
immediate steps to correct th 
tion. He 
his employees 


instr 


should give 
with the that 
spec fic 

doing 


use eT 


those persons best fitted [ 

jobs spend more of their time 
them. That's the way to 
ployees with maximum effectiveness 


There's a GAINER FEED for every need 


apBIT 


JOE SCHA 
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COARSE GRAINS 


448 Omaha Grain 
GUANA. NEBRASRA 














USE HAMMOND 
DUPLEX BAGS or 
Multi-Wall BAGS 


for PACKAGING 
+ CHICK FEED + MIDDLINGS 
+ SCRATCH FEED + MIXED FEED 
+ LAYING MASH = + BRAN 


HAMMOND 
BAG & PAPER CO. 


Bere ai Office 





Show Employees 
Their Value 


w 
By Truman Miller 


O keep your profits top-notch 

keep your employees informed 

of their own value to your firm 
That is the advice of a successful 
feed dealer. The dealer went on to 
point out that employees are stimu- 
lated to greater efficiency in two 
different ways when they are kept 
informed of their value to the firm 
In being so informed, those employees 
who are not as valuable as they 
should be are stimulated to do better 
in order to hold their jobs. And those 
who are really valuable are general- 
ly encouraged by the boss’ expression 
that he knows they are valuable 

Naturally, tact must be used in 
keeping employees informed of their 
value to the firm. However, done cor- 
rectly, employees may be kept in 
formed of their value without getting 
hurt feelings or swelled heads. Here's 
how: 

1. Periodically pass out to sales em 
ployees the amount of sales each in 
dividual has to make in order to pay 
his own salary. Many employees un- 
fortunately haven't the slightest con- 
ception of how many dollars worth 
of sales they must make before they 
become profitable employees. Conse- 
quently, they often do not sell as 
hard as they otherwise might. But 
a card of the above sort can give 
an employee a relative idea of his 
value to the firm. 


Conferences 

2. Personal conferences are an ex- 
cellent means for the feed dealer to 
give an employee some sort of in- 
sight into his value to the firm. Some 
feed dealers make it a practice to 
have periodic conferences with each 
employee. During such a conference, 
the employee 
gressing in the firm and is generally 
given suggestions for improving his 
work. At such time, the employer 
should make it a point to let the 
worker know that no individual is 
ever so good that he could not im- 
prove just a little bit. If this is done, 
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is told how he is pro- | 





suggestions for his improvement will 
probably be taken by the eed 
in a nice way. 

3. A chart showing aineninn 
sales records for a specific period of 
time is still another means the feed 
dealer can use to impresss upon the 
employees their relative value to the 
firm. Such a chart, indicating sales 
records of individual employees, can 
be placed on the bulletin board. It 
should indicate graphically just how 
much each individual employee has 
sold during a set period of time 
The chart should be renewed periodi- 
cally, or it will lose its effectiveness 

4. Still another means of giving em- 
ployees insight into their value is by 
means of the employee publication 
And an employee publication need 
be nothing more than a mimeo 
graphed letter. Herein, the employer 
finds an excellent chance to praise 
specific employees for their praise- 
worthy work. Praise, of course, when 
sincerely given is simply a means of 
telling a person—an employee—of 
his value 





FEEDSTUFPS, April 22, 1950-43 





A FAULTLESS rancuse 


—means neans PROFITS for YOU 


Assures more completely satis- 
fied customers ... Gives them 
the kind of results that make 
their feed dollars go farther .. . 
Keeps them coming back... 
Builds steady, profitable repeat 
business for you. 

Find cut about the FAULTLESS Fran- 
chise for your territery. Write today 
for full information on what a differ- 
ence FAULTLESS FEEDS for Live- 
steck, Swine and Poultry can make 
im your business. 


FAULTLESS MILLING CO. 


Quality Feeds Since 1881 
426 N. 2nd St. SPRINGFIELD, ILL. 
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AGOOD BUY «x 


BAGS 


IN BURLAP x 


depends on the quality 
of the goods, the 
workmanship and the 


serv 


ice of the supplier 


You can always depend on the quality of 


Bemis 


Burlap Bags whether made 


from Angus which only Bemis imports 
or from one of the standard grades. 
Producers and users alike accept Bemis’ 
grading of Indian burlap as the standard 


for the 


industry. 


Bemis has the capacity for any size order. 
The facilities of 16 plants and 15 addi- 
tional sales offices assure a dependable 


source 
Check 
burlap 


of supply and prompt service, 
with Bemis for a good buy in 


bags. 


Bemis 
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Convince Prospects 
with a Customer List 


By Ralph Jameson 


UPPOSE that you are talking to 
& prospect in your store and 
you want to tell him the names 


of local people who are patronizing 
your store, some of whom may be 
friends of the prospect 

You may have a very good memory, 
but it probably will not be good 
enough for you to recall more than 
10-15 customers one after the other 
And as you rattle off the names, the 
may not hear clearly 
not recognize all the names 
thus spoken, and there may even be 
a lingering doubt in his mind that 
you are actually telling the truth 

Well, what's a better way to get 
a customer list working to the best 
advantage’ That list can help you 
merchandise if you use it 
properly. It's a testimonial which will 
convince many prospects that you are 
a merchant who merits trust because 
well known customers buy 


prospec ' you 


lie may 


sell more 


sO Many 
from you 
Following is a description of ways 
in which customer lists are used by 
enterprising businessmen, and I am 
Certain that you can use one or more 
these ideas effectively 
Oustomers names written on « 
w shade. I know a merchant 
© has an ordinery window shade 
lied up on the wail near a merchan- 
¢ display. When the proper time 
rives to talk about other folks who 
ade at the store or who buy cer- 
in products this merchant merely 
ills down the shade. There, in ink, 
« the names of more than 400 local 
ustomers with their addresses and 
e items and the services they have 
yught 
If the prospect is genuinely inter- 
ted in what we have to sell, this 
nrolling of the shade really closes 
a deal,” states the merchant 
is dramatic—this unrolling the 
The large number of custom 
the prospect's mind with 
uite a force. It is often the deciding 
int in the sale. I view this stunt as 
» of the best I have used. I 
» why the shade couldn't be 
in the store 


rs hits 


ever 


almost anywhere 
keep it rolled up until it is time 

» unfold it for the customer 
KBeok of names. Many dealers find 


that a book of customers names is 
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POULTRY RAISERS 


are using 














GET YOUR SHARE OF THIS 
PROFITABLE BUSINESS 


Capomettes are in tig demand bev ause 
therr 
Thonseancte 


comeumers like tender 
flevorwome meat 
try Raetsers are product 
with Capette Pellets 
share of thes busrness and make more 
money by selling Capette Pellets 
It's easy to produce 
Caponettes empl y 
implant e Capette 
Pellet under skin 
neck with our aeute 
met unplanter Eas! y 
implant 500 birds per 
Doar at low cost 
For full information 
and dealer prices write 
today to 


4 
Anderson 
BOX COMPANY 





a handy thing to have either in the 
store, or when selling something out- 
side the store in the prospect's home. 
The disadvantage of such a book is 
that the pages must be flipped over 
but even so it is usually impressive 
It shows the prospect how many peo- 
ple have purchased goods or services 
at the store, and the effect is usually 
very favorable. If you can get the 
customer to watch while you flip over 
five or six pages, perhaps pointing 
out the name of a person whom the 
customer knows are close to 
another sale 
A book of customer names, too, is 
excellent thing to have for em 
training. The dealer and his 


you 


an 


employees can look over the book in 
spare time and thus familiarize them- 


selves with the names of many cus- 
tomers, the correct name spellings, 
the first names, addresses, localities 
from which they come and the like 
Study like this will pay off in better 
cugtomer relations 

The typed rofl. One businessman 
whom I know has the names of cus- 
tomers typed on small adding ma- 
chine rolls. His best*store and out- 
side salesmen carry these rolls in 
their pockets. Then when the right 
time in the sale arrives, the sales- 
man merely lets the roll unwind on 
a table, and the list of customer 
names is very impressive. 

He can even hand the roll to the 
prospect, who can inspect the names 
at close range. The businessman says 
this has proved to be a very effective 
way of selling more merchandise 

For outside selling it is especially 
In a home, the salesman 
can unroll the roll--which startles 
the prospect. The salesman can keep 
talking about his product as he winds 
up the roll again, thus having more 
time in the home or business office 


productive 


| 


and having the opportunity to pre- 
sent a better sales setup 

Bulletin beard. There are some 
merchants who get the permission 
of customers to post their names on 
a bulletin board as the satisfied own- 
ers of this or that merchandise pur- 
chased at the store. This has proved 
valuable in some instances 

One disadvantage of this type of 
posting is that customers may re- 
luctantly permit their names to be 
posted in this fashion and resent 
the fact and stay away from the 
store. This is a matter for the mer- 
chant himself to judge. You've got 
to pick your customers carefully for 
such a plan 

Hardly any customers would resent 
having their names placed in a book 
an adding machine roll de- 
in the paragraphs 
the posted names perhaps 
might reach the attention of more 
traffic than would the in a 
book or on an adding machine roll 

Do not overlook the fact that when 
the prospect sees the name of some- 


on 


scribed 


or 
above 


However 


names 





For Friskies Cubes and Calf Manna 


CPM—The Standard in Pellet Mills for over 


18 Years with Albers. 


Albers Milling Company—one of the 


first to manufacture pelleted feeds— 


has operated California Pellet Mills for 


over 18 years. 


. «Today, two of their 


widely known trade marks, “Friskies” 


and “Calf Manna” are pelleted 100% 


on California Pellet Mills. 


In all their six plants Albers operates 


over 959% CPM's producing top quality 


pellets for well-fed poultry, livestock 


and dogs. 


(4a 


CALIFORNIA 


1800 Folsom St., Sen Francisco 3, Colif 


SALES AND SERVICE ALSO IN ATLANTA © BUFFALO « FORT WORTH 





one he knows, that is the time to went, I asked such questions as 
stop and talk a little about that per- 


/ 
Farmers Gripes What things do you dislike most 
son's purchase. If the prospect can about the feed dealers you have dealt 


spot the name of someone he knows ° with’ What things would make you 
ie take your trade from one feed dealer 


he’s highly interested for the moment 

Tell the prospect all you can about and give it to another’? Why do you 
that customer, without violating any — trade with such-and-such a feed deal- 
confidences. and you can be certain | er and not with another dealer’ 
that the prospect will listen atten- r | After many farmers had answered 
tively, and perhaps you'll be closer By K. Vv. Bailey these and many other equally pene 
to the sale trating questions, I had obtained a 


Whatever form your customer list K NOWING what a farmer likes great deal of valuable information on 


takes, you can be sure that it will is important to a feed dealer farmer dislikes. Here are the chief 


represent a potent sales force for but knowing what he dislikes dislikes as brought out by the 


you. That list represents the people | is equally important. Why’ Because 
who have bought goods or services if a feed dealer knows what things a me dislike expressed by many 
from you, who have faith and trust farmer dislikes, he can avoid doing farmers was that concerning the at 
in your business integrity. The fact such things or allowing them to occur titude of discourtesy found in some 
that so many other customers have in his store. Moreover, in this way feed stores. Farmers voiced the idea 
placed their confidence in you will he can avoid driving away business that in some instances they had left 
induce many prospects to follow their a thing which all too many business a certain feed store and taken their 
example people do because they don't realize trade to another because of a dis 
what the major dislikes of their cus courteous act of an employee or store 
owner. This being the case, no feed 
dealer can afford to neglect the pub 
le relations aspects of his program 


farmers interviewed 


Of course, such confidence and 
trust imposes considerable responsi tomers are 
bility upon the dealer. He must live To get a better idea of what farm 
up to the trust reposed in him if he ers generally dislike about feed deal 
is to continue to merit the confidence ers, I recently interviewed a wick 
of customers in his area variety of farmers. Everywhere I ‘ wner himself-must be under 


ALBERS Chooses 
ALIFORNIA PEeLLeT Mitts I 


=... 


very person in the store—-including 





The Ooklend plent of Albers Milling Company (Division of the Carnation Compeny ). 
where eight Colifernio Pellet Mills cut pelleting costs to the bone keep ovtpyl wey up 


Many important mew construction and operational 
CALIFORNIA cemy Js Y PELLET Mit features of the California CENTURY make it the 
best buy by far in pellet mills. Its big, profit-making 


capacity is second to none in low cost per ton. 


Remember this about the CENTURY: 
@ lt produces any pellet size and shape 
@ At highest capacity with superior pellet 
quality 
@ At lowest cost per ton of pellets 


Save money, manpower and space with a CENTURY 


PeLteT Mitt COMPANY 


1114 E. Wabash -Ave., Crawfordsville, ind 


—— 
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constant scrutiny to make sure his 
public relations are always top-notch 

Many farmers interviewed ex- 
pressed a dislike for failure to keep 
promises. In this connection, farm- 
ers generally did not like the dealer 
who, for instance, would promise a 
delivery for a set time, and then the 
delivery would arrive late Similar- 
ly. farmers did not like the type of 
feed dealer who would promise a cer 
tain quality of feed or merchandise 
and then would deliver an inferior 
item. Policies of this sort soon caused 
farmers generally to lose confidence 
in a feed dealer 

Same farmers expressed dislike and 
lack of confidence in the type of feed 
dealer who habitually “over-adver 
tised” or “over-sold” his merchan 
dise. More than one farmer reported 
that he had left a feed dealer simply 
because the latter did not tell the 
truth in his advertising or sales mes- 
sages 

Some farmers expressed mild dis 
like for the feed store which did not 
remain open for business during 
hours convenient to them. These 
farmers pointed out that they ulti 
mately had taken their trade else 
where as a result of a dealer's poor 
policy on business hours 


Price Policy 

A substantial number of farmers 
expressed dislike for certain feed 
dealers because their prices were “too 
high or in some way out of line 
These indicated that they were abip 
to find other dealers offering com 
parable servic comparable me® 
chandise along v lower price@ 
Thus. other t g equal, farn® 
ere took their rac to the dealer® 
offering lowest or fairest prices 

It i notew t? ir this respec§ 
of course that price was not th@ 
most important dislike expressed by 
farmers. by ar means. In mar ire 
stances farmers reported a willing= 
ness to pay higher prices if a deale® 
offered good services kept courtes 
ous personnel, had a friendly atmose 
phere in his store, etc To many farme 
ers, courtesy, friendliness and similag® 
things were more mportant thal 
prices. The deal is anxious t@ 
maintain custon yyalty and still 
continue t t iximum profig€ 
should bear in mind 

Final! scorn armers expressed 
dislike for a feed dealer because heé 
kept in stock insufficient merchandisé 
or merchandise not fitting closely 
enough their individual wants and 
needs 

The feed dealer, to realize maxi- 
mum success, should strive always to 
stock those items of merchandise 
which his farmer-customers are most 
likely to buy. It is a good policy to 
learn the wants of your customers in 
advance and then strive to stock your 
store according)) 
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GRINDERS o/ 


TREMENDOUS STRENGTH 





Model F-27-M cylinder shown above weighs 560 lbs. and 
locked together into a solid mass of steel of tremendous 
strength. The shaft is 44%” diameter between bearings 
each rated to carry 3,640 Ibs. at 3,600 R.P.M. Main frame 
of heavy cast iron 4%” thick at top, 14%)” thick below screen 
circle and 244” thick at lower outlet. It is heavily ribbed 
and the whole grinder structure in all its parts is corre- 
spondingly heavy. F-27-M is being used to grind green 
bone, hard pressed oil cake, ear corn, bales and many 
materials that would tear other grinders to pieces. 


In addition to great strength the hammers are staggered 
and uniformly spaced to pulverize uniformly with a mini- 
mum of horsepower and large capacity. 





In addition te the sheve our 


shows spectal features and preef why W-W 
are so efficient in paly are 
Lo 


or grinding matertals that 


If you have a reduction or pulverizing problem let us have 
it so that we can make a guaranteed recommendation 


THE W-W GRINDER CORPORATION 


WICHITA, KANSAS 





What's the Matter with Selling? 


By Willis Gardiner 


HE merchant with whom I 

| was talking wiped his fur- 

rowed brow. “Oh, what's the 

matter with salespeople?” he moaned 

“Some of them don't even show the 

slighe@st interest in sales. I'm dis 
couraged.” 

Then he went on to tell me that 
some of his clerks did not even take 
names and addresses of prospects 
who came in to look at merchandise 
but who walked away without buying 

The merchant, a farm supply dea)- 
er, said, “When I ask my clerks about 
this lack of selling ability, they say 
they ‘forgot.’ Why, in the old days 
when I was selling appliances, we'd 
never let a prospect get away with- 


out learning his name and address | 


or going outside to get his car license 
number so that we could check back 
on him 

“That's the way extra sales are 
made. You get the prospect's name 
and later call on him at his home 
In that way 
riginal interest in your merchandise 


perhaps present more sales points | 


to him and make the sale. Where else 
can a man get prospects if he doesn't 
follow up on those who come to his 
store?” 

The answer to this merchant's com- 
plaint lies in a consistent program 
of employee training. This merchant 





you follow up on his | 


| confessed to me that he had no defi- 


nite sales training program, except 
to pass on selling tips to employees 
whenever he thought of it. T'll wager 
if this man held such employee ses- 
sions and pounded home sales and 
business training for a period of three 
months, he would notice a big dif- 
ference in employee performance 


Interview Important 
Also, when hiring employees, mer- 
chants can be more careful to hire 
people who have a liking and an apti- 
tude for selling. Don't hire anyone 
until you've interviewed him thor- 
uuighly. Otherwise, you may be get- 


| ting a square peg for a round hole— 


at a loss to yourself. The thorough 
interview will bring out the fitness 
of the employee for the job 

Don't expect too much of the un- 
trained employee, except the willing- 
ness to work and learn. Be sure to 
take yourself in hand and train that 
employee 

“Why can't I get my employees to 
sell like I do?” one businessman 
asked. “Let me demonstrate to you 


| what I can do when I want to.” 


Well, this merchant approached 
every male customer who came into 


the store wearing a leather jacket 


The merchant would talk to such 
men,.compliment them on the jackets 











From the Southwest's Newest Solvent Plant 


SOYBEAN MEAL « PELLETS 


SOLVENT PROCESS 
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WAREHOUSE CORPORATION 
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INDEPENDENT PUBLIC WAREHOUSEMEN 
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Chicago Great Western Trackage 


WINFIELD, KANSAS 
Santa Fe Trackage 


IN \TRIANSIT 
ALFALFA MEAL and OTHER FEEDSTUFFS 
Call Victor 3123, Kansas City 
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Not a spray process 
Spinner” 


each individual particle of your feed 
molasses balls 


free from caking 


unevenly dispensed molasses. 
you can even 


oats or barley 
minerals 


The exclusive Multi-Mist 
atomizer thoroughly permeates and 


Always free flowing 


“W birl- 
“seals-in™ 
with molasses 
or dustiness caused by 
Does not beat-up crimped 
seal-in” corn chops or 
No steam needed 


Available in capacities from 3 tons to 30 tons per hour. 


Low initial cost 
required. 


Compact, 


minimum installation space 


WRITE FOR COMPLETE DETAILS TODAY! 


Wulti 


MOLASSES. 





Mist 
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and tell them, “Say, I've got just 
the thing that will make those jack- 
ets last longer, keep the leather soft 
and pliable and more comfortable to 
wear.” 

Then the merchant would bring 
forth a can of saddle soap, selling for 
50¢. In a relatively short time, the 
merchant had sold five of those cans 
Only one customer failed to buy 

“I tell my employees to watch me 
sell that saddle soap and other 
items,” he said, “but they fail to sell 
it. Why can't they, if I can sell it? 
I picked up the knack myself.” 

The merchant looked at me in as- 
tonishment when I told him, “Why 
don't you try offering your employees 
a smal] extra commission on selling 
that saddle soap and other special 
items and see if that doesn’t make 
a difference?” I asked “After all 
you as the owner have an incentive 
for selling anything In stock. You 
want to make more sales and profit 
The employee doesn't have an incen- 
tive other than to do a normal day's 
work for a normal day's pay.” 


Incentive, Training 


I could see from the expression in 
the merchant's eyes that he had never 
thought of this angle. He was expect- 
ing his employees to do as well with 
all items as he could. But they usu- 
ally won't, except for special incen- 
tives and better training 

Competition finds many salespeo- 
ple who are not trained to sell when 
the going gets tough. Merchants must 
realize this and train those clerks 
to do a better job. Clerks may never 
take the initiative in this respect 
The merchants must lead the way 

I talked with the owner of a farm 
supply store recently, and he said, 
“I had a man in charge of my paint 
department who almost wrecked the 
business. He came highly recommend- 
ed, but the customers started drift- 
ing away and sales volume began to 
slip. Finally I discovered that this 
employee had the ‘no’ habit. He had 
gotten into the habit of saying, ‘No 
we haven't got it.’ If he didn't have 
just the shade the customer wanted 
he'd shake his head and say, ‘No,’ and 
make no attempt to show the cus 
tomer other colors almost the same 
shade as the one which was out of 
stock.” 

The merchant told me that this 
employee had a negative attitude in 
dealing with customers, and this is 
what scared them away. No customer 
likes to hear the word, “No.” It has 
a depressing effect. Never use it un- 
less you must. And be sure your em- 
ployees are told not to use it 

Another dealer, selling farm sup- 
plies and feeds, seemed very happy 
with a group of older men who were 
salespersons in his new farm supply 
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feed mill 
were em- 


division adjacent the 
Younger, stronger men 
ployed in the mill 

“I made a wonderful move when I 
got rid of my younger salespersons 
in the new store and replaced them 
with older men,” the dealer said 
“They are strong enough to handle 
the smaller size bundles and pack- 
ages while the younger fellows in the 
mill can handle the heavy bags of 
feed. Just look at the pep those old 
fellows show. Three of them are close 
to 60. They know what work is. They 
know what it takes to please custom- 
ers. And they are mighty happy to 
have a job in a nice, clean store like 
this.” 

Thus you have different viewpoints 
on the important job of selling, Mr 
Feed Dealer. Employees may not be 
so well equipped to sell as in years 
gone by. But don't blame it all on 
them. Give them the sort of sales 
training which will enable them to 
show what they can do. Then, if they 
don't perform efficiently, replace 
them with salespersons who will 
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I Dehydrated Kelp 


per, calcium, phosphorus, manganese, sodium, magnesium, and 22 


2 Fish Glandular Hydrolysate 
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if ge A gee feeds. 


1 REASURES 


You'll discover that the famous MANAMAR 
will make a whale of a difference in your feeds 


enriched with MANAMAR contain these sources 


COLUMBIA SOFT PHOSPHATE 


U. S. Dept. of Agriculture tests” indicate this 
phosphate is 69% as available as bone 
meal ... yet it costs considerably less than 
one-half as much (per unit of phosphorus.) 


*journ. of AOAC. Fob. 1945. 
* . * 


Write for information and prices 


COLUMBIA PHOSPHATE CO. 


1007 WASHINGTON AVE. ST. LOUIS 1. MO 
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“sea power” factors 
The reason! Only feeds 


of minerals and fish animal protein 


. Vy by weight mineral or ash, contains iodine, potassium, sulphur, iron, cop 


other trace minerals 


70 to 80 per cent of its protein is in the form of free amino acids 


It is a highly potent source of the APF complex. 


3 Condensed Fish Solubles . . 


. Lassen Process, Pacific origin. Recognized as a standard in tests for 


APF. Was first introduced by MANAMAR in 1939. 


4 Ribo Fish Flour... 
plex factors. 

& Fish Liver Concentrate ... 
complex factors. 


@ Blended Fish Meals... 


dried fish solubles product, high in essential amino acids and Vitamin B com 
a rich source of APF and also an important source of the Vitamin B 


long recognized as one of the most valuable sources of anima! protein 


PHILIP R. PARK, INC. 


manufacturers of 


BERTH 42, 


OUTER HARBOR @© SAN PEDRO, 
608 SOUTH DEARBORN STREET @ CHICAGO 5, 


“Sea Power” mpplements 


CALIFORNIA 
fLLINOIS 
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Collect and Invite to Buy Again 


that of retaining the good will of the 
customer so that he will come in and 


buy 


By Edward Case 


NE of the big problems faced 
by merchants in trying to col 


lect a delinquent account is 


again, this time on either a cash | feed dealer needs 


basis or on a better credit basis 
Some delinquent accounts later be 
come good paying customers 
it is hard luck that keeps some farm- 
| ers from paying their bills. The alert 


the hard-iuck farmer from the tradi- 
tional deadbeat, and this is sometimes 
hard to do 

One merchant I know sends a good 
collection letter to overdue accounts 
who have made no attempt to pay or 
communicate with the firm to whom 
the money is owed. This letter con 
tains a request for payment, an in 
vitation to buy again when the pres 
ent account is settled, and also a hint 
the account will be turned over 
the legal department for 
tion unless the debtor comes in 
talks it and makes a payment 


Often 
that 
to collec 


t t o 
© oe ut and 


over 
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You may think that it is difficult 
to get these various appeals into one 


SON COMPANY 


but the merchant 
Here is the letter 

Dear Friend 

We have an account 
your name amounting to $ 


letter 


on our 


dating back to 


at a loss to understand why it 
not been paid 
At 


point 





(os 
ANGELES. 


this time of year we ma 


2s a matter of good busi 


has done it 


books 


and we are 
has 


ke it 


ness 








A C OU! Book that takes 


a —tew Look at NUT 





\ HELPING HAND 


than an 


book It 


animal 


7. 
This i an unusual is more 


of 


practical attempt to aid feed manufacturers 


interesting history nutrition. It is a 


anticipate coming developments — and profit 


from them. 
Nutrition” presents a new view 


“Frontiers in 


toward so-called scientity building 


of the 


practices—yet all of them have been proved 


Some ideas are contrary current 


sound by long, successful experience in helping 


A SUMMARY of 


Developments to Date 


a LUE # 
a SURVEY of 
Future Trends in Feed 


ir 


Manufacturing 


to Feed Manufacturers Who Think for Themselves 


feed manufacturers solve formula problems, 
This 104-page book has its roots in a continu- 
of the 


research reports that constitute existing nutri- 


ing study over many years thousands of 


tional knowledge. It contains no mention of any 


Dawe's produc t 
wel- 


If vou are a feed manufacturer, you are 


come to a copy with our compliments Just write 
on your letterhead, or sign the coupon below and 


attach to your letterhead 


DAWES MANULPAC 


4800 South Richmond St. Dept 


I would like to read your 104-page book 


cry 


TURING COMPANY 


F.S. 252 


Chicago 32, Ihinots 
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to prepare a list of acceptable cred- 
year and we find 
much to our 


ts for the 


coming 
the above information 
surprise 

Won't y« enclos- 
ing a remittance and explaining the 
delay again place your 
name of accredited Failure 
th the above request will 
to place this in the 
f our legal department 
Mr that 


whi that this ietter is 


1 write us at once 


that we may 


yur list 
to compiy w 
force us account 
you 
firm 
and yet it 
ne, provided the 
his part. In fact, the let- 
that the debtor has 
power to pay up, make a 
and handle the matter in 
the usual way and have the privilege 
of again in the future. But 
the letter tells him that 
to collect 
letters the 
often 
about it 


Dealer 
enoug? r any occasion 
has ciliatory t 
debtor does 
ter makes it clear 
his 


settlement 


t in 


buying 
if he doesn't 
action will be taker 
With most 


threat to 


collection 


collect is used too 


then nothing is done 
to turn an account 
a lawyer or collection agency 
thing should be done when 
has been notified and has 
in this way will 
your firm means 


and 
If a firm is going 
wer ta 
that very 
the debtor 
failed to 


debtors 


pay. Only 
realize that 
Mr. Dealer 
A Credit Procedure 
Here s the 


which 


business 


valuable credit proced- 
expert advises small 
men to to safeguard 


ure one 


business use 
their 

l. Establish 
defined 


and customer 


business 
clearly 
merchant 


terms that are 
and fair both Oo 
careful 
no 


have 


ounts by 
ation 


Obtain good acc 


and investig Grant 


these 


selection 


requirements 


credit until 
been met 
3 Com “ mmediate 


effort according to pre 


established 


collection 
cedure pre- 


VIOUS 


‘1. F de 


ents 


ac- 


been 


reeze close inquent 


intil arrangen nave 


settlement 
Maintair 
the purpose 0 


correctir 


delin- 
{¢ g coun- 


contact wit! 


g the si 
nclusion 
or when 
debts 


is 


foun 
conser 
\ pet 
It is 
in- 


terms 


rms 
the 
ur¢ hase r 
andles such 
that 
never 


a iarh ore says 
redit 


d time 


business one 


follow- 
There 


for 


necessary is 
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no quick, easy way to collect money 
Good collections require consistent 
methodical follow-up 

“The secret is not so much in how 
you ask for your money, as it is how 
often you ask for it.” 

Mr. Feed Dealer, this leads up to 
the point that if you are going to 
extend credit to any customers, you 
must also be willing to shoulder the 
work that goes along with the right 

of collecting, if you wish to get 
> actual money 

And exactly 
dealers fall down on the 
tend to get at those llection prob- 
lems sooner or later, tut 
no fixed time for the job 
one month the 
all the delinquent customer 
during that 3D days 
Statement bringing 


this is where many 


job. They in 
they have 
Some times 

next and 


received 


slips into 


was another 


his account uf 
to date 

As soon as an 
overdue, most credit mer 
a firm but letter 
payment should be sent 

And if no response is 
that letter, then are 
in making a telephone or 
the party 
who d this ollect what is 


do not 


account te« 
agree 
polite asking for 
ved from 
justified 
persona! 


rece 
you 
call to owing the money 
Those 
due 
wait for their money 

If the debtor feels that » 
write 
count 


them. Those wh« must 
i will not 
a collection letter until an ac 
is 60 days old, he will often 
put off paying that long. And if he 
thinks that you have a reputation 
for being easy with credit, he may 
not even pay at the end of that time 

It has often said that mer- 
chants who belong to credit bureaus 


been 


have credit losses from 10 to 15 times | 


smaller than merchants who do not 
belong to such groups. I am not try- 
ing to sell you on the idea of joining 
a credit bureau. I merely wish to 
point out that credit bureaus 


an established rating service based 


on compiling of accurate information | 


about credit applicants and their pay- 
ing And be« 
tigation is made losses of 
are smaller than 
who are hit and miss in this research 
work. 

The tempo of credit sales is expect- 
ed to rise shortly. Plans can be laid 
now for proper control of credit 


records ause 
members 


those 


Ukr 
| vurlap 
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LIMESTONE BENTONITE 
LIMESTONE GRIT 


Catctum Carbonate for Feed Mixing 
UC. M. ©. CALCTUM CARBONATE 
from our Weeping Water, Nebraska, de 
poet. Pure white—Not off color— Over 98% 
Caleiam Carbonate—<iroand te your speci 
fications. Submit your samples fer prices 
UNITED MINERAL PRODUCTS ©O 
Omaha, N 





CONMCEN TR aTE 


Highly concentrated fer economy 

One poend fortifices « ten of feed. 

sapplhes property balanced, measured 

* biliaed todine. mange- 

cobalt, nickel, tron, 

Write for details. 

The Herman Nagel Co. 53 W. Jack- 
son Bivd., Chicage 4, M1. 








omes | 


that | 


Too Important 


to Guess 


By George M. Dodson 


Younger Dealer: “This 
ness wouldn't be so bad if you could 
tell what customers were going to 
buy. Take the past few months for 
example. Demand on some items has 
been unusually high, while I am car- 
rying too much inventory on other 
products.” 

Older Dealer: How did 
with your stock records for last sea 
son’ 

Younger Dealer: 
be sure on that point. My stock rec- 
might be off a little. I think 


been some cash sales 


feed busi 


it balance 


Well cannot 


rds 
there must have 
that we forgot to 
haven't worked out a very 
errors 
those 


account for 


and we 
accurate 
and sub 


things to 


enter 


system for spoilage 
stitutions. But all 
gether wouldn't 
than 10% variation 

Older Dealer: 
business could you have 
heavy-demand items if you 
prepared?’ 

Younger Dealer: “Pr: 


more 


How much more | 
done on the 
had been | 


ybably about | 


10 I'm beginning to see what you 
are driving at. Come to think of it, 
the surplus steck I have been both 
ered about is approximately 10% also 


Watch me fix those stock records so | 
be no guessing in the fu- | 


there 
ture 


will 
Then I may look for the profits 
that come from having just enough 
and no more than enough inventory 
I had no idea it was that easy 

Older Dealer: “Tt 
never and probably 


isn't that easy 


was never will 
be, for customers change their orders 
Their 


after 


conditions 
same 


changing 


the 


t meet 


plans are not year 
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While some expand their field 
others buy less and 





year 
of operations 
leas.” 
Younger Dealer: “Here are 
right back where we started. How 
am I supposed to know a customer 


we 





e for personal service: e 
e WALSH GRAIN CO. e 
@ *% Flour Exchange Lincoln 0678 
e MINNEAPOLIS 15, a e 
eee eee e ee °° ee 


LIGHT and HEAVY WEIGHT 


BURLAPS 


FOR QUICK SHIPMENT 
CALL NORCLAY 4635 
BURLAP @ COTTON ¢ PIONEER PRINTS ¢ USED BAGS 


a, PIONEER BAG COMPANY 


& . 
1 








have i 


this inves- | 


merchants | 


double our production 








LABORATORIES 


1Oon} 


Send Coupon for complete i 
details on Omalass ... . ; 
i 
i 


(PROCESSED 
DRIED MOLASSES) 


t's easy to understand why feed mixers everywhere want Omalass. 
The feeding values of molasses are universally recognized 
Omalass, all the advantages and values of pure, whole molasses are 
available in a dry product that is easy to handle, easy to mix. 


A new addition to our plant will make it possible for us to almost 


of Omalass. 


it may be several months before we can give immediate delivery. 


But with a big backlog of orders, 


and in 





Vy LACTOS LABORATORIES, INC 
1901 East Euclid Ave 
Des Moines 13, lows 


Please send me complete information 


on Omalass. 


Name 


INC. 


East Euclid Av 


Mains wa 


City 


Street 


Company 


EE 
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Have you had trouble bagging your 
sticky Eliminate 
trouble, speed up your bagging with 
this Richardson Model G- 58 scale 
specially designed for fast, accurate, 
automat weighing and bagging of 
sticky molasses feeds weighing 20 
Ibs. (or more) per bushel and con 
taining 10% w 30% of molasses 
A simple adjustment adapts the scale 
to various types of molasses feeds 
An even flow of material is main- 
tained by hopper design and the 
siategh § 6Uhe When 
double paddle type ag 


molasses feeds? 


of agitators 
specified 
tators can be supplied 

Richardson Automatic Scales have 
been the standard of the industry for 
almost half a century. Bulletin No 
4149 will give you complete details 
on this automat bagging sale 
Full information on other units com 
prising the Richardson 
packing system are available as fol- 
lows: Bulletin 9947 for Bagholders; 
Bulletin 0649 for G-72 Packer; Bul- 
letin 0549 for Bag Sewing Conveyor 


complete 





69 


RICHARDSON SCALE COMPANY 


Cliften, NM. 4 


+ Buffele « Chicege 

+ Terente «+ Wichite 
+ Mevsten «+ Sen Fronciece 
Philedeinh a 





MATERIALS HANDLING BY WEIGHT 


, those shortcuts you mentioned? And 





in | 

dis- 

like to put their future requirements 
into actual figures because they feel | 
| 


! 
| 


it places them under obligation to 
buy from you. They may bring you 
their orders year after year, but they 
still want to be free to purchase 
where they please. So it's up to you 
to get them talking about their plans 
and then do your own estimating on 
what they will be ordering. This in- 
formation not only helps balance 
your whole inventory, but it aids you 
in being ready for what some of your 
competitors consider an ‘unusual’ or 
‘unexpected’ demand.” 

Younger Dealer: “I don't have time 
for all that figure work. And I can- 
not see how you handle it either, 
along with all your other duties, in 
cluding management of the most suc- | 
cessful feed business in your terri- 
tory.” 

Older Dealer: “First let's look at 
my method, and then I will show you 
the shortcuts. I try to size up the 
customer at least twice a year. Lis- 
tening to his plans—and discounting 
for those who have a tendency to 
brag—-I decide whether he will need 
more or less of the major items I | 
regularly sell him. Turning this into 
approximate percentages, I jot down 
the information immediately or be- 
fore making the next call. Back at 
the office, I get at least a rough idea 
if what his future orders are likely 
to be 

Younger Dealer: 
and effort for me 








“Still too much 
time How about 
I warn you, they will have to be good 
or I won't be able to use them.” 
Older Dealer: “On these calcula- 
tions, I pay most attention to the big 
buyers. The little fellows can change 
their minds without serious effect on 
my feed business, although I watch 
any customer whose orders have been 
growing even if rather small right ' 





to do some rather accurate research, 


| and they report to me regularly. And 


of course I keep an eye on the trade 
papers to be acquainted with outside 
circumstances that might change 
conditions in my territory.” 

Younger Dealer: “That sounds won- 
derful. The only trouble is, it doesn't 
help me with the 10% surplus I am 
going to have at the end of this sea- 
on” 

Older Dealer: “Have you tried an- 
other plan that often works in cases 
like this? We call it salesmanship 
I might have mentioned that I de- 
liberately stocked 10% more than 
my first estimates calied for. And 
then we started out to sell it after I 
told my men it was this extra 10% 
that proved whether they were sales- 
men or order-takers. In fact, I have 


| to hurry home today because those 


fellows and their wives will be wait- 
ing for the dinner I promised them 
when the last of the surplus stock 
left the feed store.” 





FEEDSTUFFS 


Medium 
for 


Consistent 


Selling 











BLUE RIBBON CONDENSED 
BUTTERMILK AND BLUE RIBBON 
CONDENSED WHEY PUTS THOSE 

PROFITABLE POUNDS ON ME IN A 





THERES NO 
DUCK IN’ THE FACT 
THAT BLUE RIBBON 
/COMDENSED GUTTER 
AND BLUE RIBBON 





1 SING A SONG OF PROFITS WHEN | FEED 
BIVE RIBBON CONDENSED BUTTERMILK AND 
BLUE RIBBON CONDENSED WHEY TO My PIGS 
AND POULTRY. IT GIVES THEM MoRE 

BENEFIT FROM THE GRAINS 





WRITE US FOR PRICES 
PLANTS THROUGHOUT THE CENTRAL 


Vane 
renee’ BBogspau 
LAYING ANO 
HATCHING EG6S IS 
MY BUSINESS ANO 
FOR 6000 BUSINESS 
1 ALWAYS EAT BLUE 
RIBBON CONDENSED 
BUTTERMILK AND 
CONOENSED WHEY , 


WEST STATES 











How to Promote Impulse Sales 


By Edgar Gleason 


HENEVER feed dealers and | 
other retailers get together 
at club meetings, conventions 


or luncheon corifabs, part of the con- 
versation is bound to hinge around 
the question of how to promote im- 
pulse sales 

Merchants everywhere have learned 
that impulse sales can rise very high 
in some stores if the right merchan- 
dising methods are used. They know 
that the tempo of impulse sales can 
often spell the difference between a 
good and a bad sales day. Therefore, 
most merchants pay a great deal of 
attention to the matter of creating 
more impulse sales | 

There is one general important rule 
to remember if you want more im- 
pulse sales, and that is, “Impulse sales 
depend on better display 

That is the key to the whole situa- 
tion, Mr. Feed Dealer. An impulse | 
sale results when the prospect sees 
some article of merchandise which 
he had no previous thought of buy- 
ing. He sees this merchandise dis 
played so cleanly, so attractively, so 
conveniently, that it makes him think, 
“I want that article” or “I need that | 
article.” He reaches for his pocket 
book and buys. 

Articles of merchandise that are | 
displayed on high shelves, far above 
the average eye level of the cus- 
tomers, are not going to have much 
impulse value. Articles that are 
dusty, dirty, faded, covered with cob- 
webs and shown in poor light or un- 
attractive surroundings also will have 
very little impulse sales value 

But do not be discouraged if any 
of these adverse conditions exist in 
your feed store. These faults can 
easily be corrected if you adopt the 
right sort of program 

In most instances, the 


N. K. Parrish 


BROKER | rocdstutts . JOBBER 

Mile - Kafir - Wheat - Field Seed 

FT. WORTH, TEXAS LUBBOCK, TEXAS 
FOrtune 4031 2-8182 





merchan- 

















were MPLETE tmace 


READY TOGO! 


ARID-AIRE 


426 NO AVE SO « MINNEAPOLIS 








PIEHL’S 
ALFALFA MILL 


BLISSFIELD, MICHIGAN 
Dealer in 


dise contents still have their original 
value, even though the packaging or 
surroundings are dirty or untidy. All 
you need to do is to change, to im 
prove, the surroundings where such 
merchandise is displayed and clean 
the merchandise packaging and you 
are on the way to making more im 
pulse sales 

Cost? There is very little cost 
except time, the use of a few brooms, 
cleaning cloths and the like. But the 
results——-they are often astonishing 

Merchants who have experimented 
with impulse buying tell me that 
there is another important point to 
remember about impulse buying. This 
is to display related items in a group 
They say that impulse sales will fol- 


low when the customer sees a related 
piece of merchandise adjacent the 
original article which he came in to 
buy 

So, with your displays of poultry 
feeds be certain to place a few reme 
dies near at hand, some water foun 
tains, nests, feed troughs, glass exes 
grit, oyster shell, etc. Give the cus 
tomer an idea of what is needed 


for the well managed poultry flock 
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and his imagination will do the rest 

Here is another rule to follow when 
you went more impulse sales. Deter 
mine where your main traffic stream 
is in the store and place your related 
groups display near or bordering that 
traffic stream. I more peo 
ple will see the merchandise and more 
umpulse sales will 

If you have 
one where the sun 


you do 


resuit 
a views! front store of 
shines through the 








COTTONSEED MEAL 


Local Phone: 38-2544 





PEANUT MEAL 

CAKE + PELLETS + COTTONSEED HULLS 
Domestic and Export 

COME TO HEADQUARTERS 


THE BRODE CORPORATION 
Memphis, Tennessee 
LD.271 


On request, we will mail you our frequent market bulletins 


SOYBEAN O/L MEAL 


Teletype: ME-260 











IF DEMANDS FOR CRIMPED GRAINS and 
CRUMBLES HAVE PUT YOU BACK HERE 


YOU NEED A DAVIS ROLLER MILL! 


Don't be paralyzed by the wildfire market for roller-crimped grains 
and crumbles from pellets. Meet it head on with this amazing new 
Davis unit, built to roll the profits your way! 


DAVIS CRUMBLES SCALPER-GRADER 


Buy your Davis Roller Mill mounted on this 
universal model Davis Crumbles Scalper- 


Grader. 


Heavy construction frame supports 


roller mill and motor on top. 


DAVIS CORN CUTTERS AND GRADERS 
Famous for everlasting 
service, at a profit. Capa- 
cities from 2000 to 10,000 


Ibs. hourly. 
THE DAVIS SHUCK-MASTER 


Dehydrated and Suncured 
Alfalfa Meal 


Chopped Hay--Hay & Straw 


The perfect answer to shucky, 
machine-picked corn, and for 
cleaning all grains. No more waste 
or machine choke-ups. SHUCK- 
MASTER adjusts easily to handle 
all grains. Capacities from 500 to 
2000 bushels for any size sheller or 
elevator. 























INVESTIGATE 


@ Steamed ROLLED OATS 
@ Steamed CRIMPED OATS 
@ PULVERIZED OATS 


Write for information 
DES MOINES OAT 
PRODUCTS CO. 


Phone 6-3155 
Des Moines, lowa 


DAVIS BATCH MIXERS 

Heaviest and finest money can buy. 
Over 3500 in use. Fast, Accurate; ver- 
tical or horizontal models in all sizes. 


WRITE TODAY FOR FREE DETAILS AND 

PRICES ON ANY OF THESE DAVIS MACHINES 

H.C DANES SONS MILI MACHINERY COMPANY 
3 FP, E 
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f the tinctively do not like items which | stock had shelf placement all the | a number 
the are dusty. And they do not feel like time and had never had the benefit sional look. This indicates that many 
f aisle display. Most impulse sales retailers are aking more care in 


from aisle tables. Give all making signs or are spend 


windows at certain periods { the signs have a profes 
day. watch the appearance of 


merchandise at home times 


Dust buying such articles for they fear 
filrr net not ordinarily isitbe « ure too old, that they have been 
in average laviieht or t artificial at this display spot for too long a 
ighti will te ble in bright sun time. So watch those displayed it 


recise a enance to sel to have them mad 


sisle ditplays several times a Crude, unsightly signs 


ems 

find sales improving made variety do not I 
tried aisle dis impulse sales. They 

thie period f bright sunlight feed dealers who have complained play on shelf merchandise told me the gu ty and w 

dust film. it wil about siow-moving merchandise In h noticed sales increases 10-50% merchandise. Rather 


when the sun shines into your store year and 


light 
If customers ents your store dur I have talked with a number of One retailer who 


ne 
and ohmervwe this 
cut down on impulse sales. People in- | numerous instances such slow moving | which is enouch to satisfy almost ans it 

5 | lly mpulise sales ar* 


FOR FAST DELIVERY ANYWHERE Of It need hardly be stressed that tances by the implication 
good lighting is needed t heip im h number of items available 
are limited. One re- 


FINEST QUALITY CONTROLLED PRODUC TS pulse Saies because good lighting ») @ customer 
' on an im- 


nakes the merchandise appear as | tailer reports that a sign 
ittractive as possible, and folks can | pulse item table which stated, “Lim- 
AND-WESTERN. Inc. see it from a greater distance. Fluo- it—Two to a Customer actually 
rescent or cold cathode lighting is promoted buying of not one item 
MAIN OFFICES + TENNEY BLDG. not expensive when the feed dealer | but two. The psychology of this sort 
e . . ‘ rs "I ‘ » oO r “lear "fect 
MADISON 3, WIS. ws the lower operating cost per | of sign is clear upon reflection 
init over a long period and the large Look over your store for oppor- 
AGENTS FOR amount of lighting obtained tunities to increase impulse sales 
Attractive signs which explain the | 1m sure that you'll find one or more 
merchandise offered also help to in- | points which can be used in this re- 
crease impulse sales. I notice that spect 
many feed stores are using more at- ——__—__<——- 
tractive signs in this respect. Quite ELEVATOR BEING BUILT 
DOUGLASS, KANSAS-—-The Doug- 
lass Grain Co. has begun construction 
of a 50,000-bu. grain storage elevator 
The elevator is expected to be com- 
pleted in three months 
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LABORATORY SERVICES 
Vitamin Assays: including as- 


says for Animal Protein Factor 
Activity as well as Vitamin D, 
by the A.O.A.C. Chick Method. 
Mineral Determinations 
Commercial Feed and 
Fertilizer Analyses 


WISCONSIN ALUMNI 
RESEARCH FOUNDATION 


P. 0. Box 2050 Madi 5, Wi 





ai 














PRODUCTS 


Distributed in Washington, 
Oregon, Montana, No. Idaho 
and British Columbia by 


LEO COOK CO. 
120% American Bldg. 
SEATTLE 4, WASH. 

510 Lewts Bidg 
PORTLAND 4, ORE. 
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Go Out and Get More Business 


eee 
By Edward Schroeder 


44 HERE is a great deal of think- 
ing in retail feed circles about 
the problem of calling on farm- 
ers. Most dealers have come to the 
realization that they should renew 
old contacts and make new ones 
among farmers in the area, but there 
is considerable difference about the 
method 

The cold-canvass method of dig- 
ging up customer leads has had a 
great deal of publicity for many 
years as a surefire way to get out and 
get additional business. No doubt 
it is much better to try to get extra 
business this way than to stay in a 
store or mill and hope for traffic 
to flow in in sufficient volume during 
competitive times 

However, there are a few dealers 
here and there who claim that for 
them cold-canvassing is an inefficient 
method, and I'l! give you one dealer's 
opinion along this line 

‘I'm an established dealer and I 
serve more than 400 farmers in my 
area annually ne have 
never cold-canvassed in my business 
life. It doesn’t suit my 
all. On the other hand, I an 
farmers all the time and «I se a 
lot of 


says I 


business at 
Visiting 


extra business in this way 


Gathers Information 

“Rather than going out and calling 
on farmers farm-to-farm, I take my 
list of 400 customers and make calls 
on them first. Usually many of them 
tell me where to contact a new fart 
er, and then I can cal! on him armed 
with a lot of information about hin 
in advance. This makes my 
approach easier, and I certainly an 
not cold-canvassing. Usually I call on 
They are the 
$1.00 


selling 


my best accounts first 
people who may buy $500 t 
worth of extra feed and supplies over 
what they are now buying, and so it 
is Wise to go after this business first 
The automobile salesman who has a 
Packard for sale certainly doesn't go 
to a Ford prospect to sel) it. He goes 
to a Packard prospect. It's the same 
in outside selling. Why not go first 
to those who can buy’ And after 
to other customers on your 
from you 


that, go 


‘ } 


list. If they have bought 
your job will be easier and you'll) sell 
more merchandise 

Calling on customers first will 
bring you news every new 
farmer in your area in time. It's 
much better than trying to cold-con 
vass a territory, not knowing any- 
thing about the new comers. Like 
hunting for a needle in a haystack, 
I think.’ 

What do you think of this dealer's 
method, Mr. Feed Dealer? Do you 
agree with it? It is true that he 
gets to the best prospects first, but 


about 


it also means that he travel a lot 
more 


county to the other 


running from one end of the 
But he 


pays off better and the size of his 


says it 








KAFIR & MILO 


Largest Dealers 
in Southwest 


MID-CONTINENT GRAIN CO. 


Kansas City. Mo 








PReoOoUCcTs 


Distributed in Southern 
Missouri, Arkansas, Okla- 
homa and Texas by 
The Tommy Thompsea Co. 
3412 Hill Top Read 
FORT WORTH, TEXAS 
Telephone Webster 0008 





feed business certainly bears it out 

The only flaw in his system, as | 
see it, is that it takes a long time 
to visit 400 customers. This dealer 
has no set schedule for making out- 
side calls, but he's got to keep at it 
two or three half days a week. Oth 
erwise he'll never make the rounds 

Now is there any merit in the cold 
canvass method for any feed dealer’ 
I think there is. How about the new 
dealer who comes into a territory 
and establishes a new business’? He 
doesn't know any farmers, let alone 
being able to tell good ones from poor 
ones 

So the only way he can discover 
this is to go out and visit. If he wants 
to make sales, he must ask for the 
business. And as he goes from one 


farm to the other, right down the 
road, he is able to cover his terri- 
tory methodically and not skip any 
one. Once over the territory he has 
met a lot of people, gotten some 
business and established many valu- 
able contacts for future business 
There is no better way than the 
cold-canvass method for the new 
dealer, with only one exception 

This one exception is if the new 
dealer can obtain a list of the most 
prosperous farmers im the area, the 
best feeders. Then by calling on them 
first, he can often land some big 


FEEDSTUFPFS, April 22, 19$a0——-S3 
accounts rather quickly. But such 
lists and special knowledge are often 
not available to the new dealer and 
so he must cold-convass 

There is esti me other use for 
the cold-canvass method, and this 
applies to established as well as new 
dealers. If the dealer has 4 special 
feed which he wants to introduce 
to his territory, then the special 
canvass may be the easiest, quick 
est and most effective way to cover 
the territory because of the time 
saved in transportation. If there is 
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CONSUMERS SOYBEAN MILLS, Inc. 
Jobbers and Producers 


SOYBEAN OJL MEAL 


MINNBAPOLIS, MINN. 


Phone: BR 6781 








save time and labor in handling grain 


ALLY DUPE ¥ 


ELECTRIC TRUCK HOIST 


Low In first cost, this holst handles the heaviest loads 
with least power consumption, speeds the dumping 
of grain from trucks or wagons, and lets you make 


more profit. Drive front wheels on hoist cradle; elec 


tric control inclines truck at required angle for de- 


sired length of time. Hoist moves on overhead steel! 


track for any number of dump sinks. Built for safety 
and long life with steel beams, arc welded construc 


tion, tough steel cables 


Investigate this ond other 


KELLY-DUPLEX items in the complete line of equip- 
ment for mills ond elevators. Mall the coupon 
today for complete information 


Goeetiemen 
; 


Pleo wend more 


The Duplex Mill & Mig. Co., Springfield, Obie 
imtermation on the Electric Treck Moist 
wort te lower my hendiing end operet-ce costs, se cles send Gote of 
orher KELLY OUPLEX items checked of the right 
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Speed up loading and unload- | 
ing of trucks, cribs and bins | 
... hurry along farm pickups | 


with the popular 


HANDLE 


COSTS LITTLE TO OWN 
Quickly pays for itself. Send coupon for... 


FREE LITERATURE 


BURROWS EQUIPMENT COMPANY 

1316-0 Sherman Ave, Evansten, 1. 

Bend literature fully deseribing the New Feath 
erweight Portable Blevater 


ELEVATOR 


For ear corn, grain, feed and 
many other materials. A prov- 
en month in and month out 
time, labor and money-saver. 


Weighs less than 100 Ibs. 
Quickly positioned by one man. 
Renders years of helpful serv- 
ice. Comes in 16 and 20 ft. 
lengths. With gas engine or 
motor or without either. 
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HURROUS 


EQUIPMENT COMPANY 
1316-C Sherman Ave. Evanston, Ill. 











GOLF TROPHY READY—A. A. Cavey, Inland Mills, Inc., and E. C. 
McGee, Swift & Co., secretary of the Des Moines Feed & Grain Club, 
are shown above holding the traveling golf trophy to be presented to 
the winner of the championship golf match which will be a feature of 
the 10th Annual Field Day of the feed and grain club at the Des Moines 
Golf and Country Club May 15. Headquarters of the group May 13-14 will 


be the Fort Des Moines Hotel. 








DELMARVA’S BROILER 
PLACEMENTS DECLINE 
SALISBURY, MD.—The 2,598.00 
chicks placed in Delmarva broiler 
houses during the week ended April 
8 was 9% below the previous week 
and a million below the high point 
four weeks ago. The number of chicks 
shipped in was 17% below the pre 
vious week, 8% below the correspond 
ing week a year ago and 43°% below 
the high point six weeks ago. Chicks 
hatched locally dropped 4% under a 
week earlier 
Eggs set during the week 
April 8 was 4% above the previous 


ended 


week and 5 above the correspond- 
ing week a year ago 

Processors and live buyers moved 
and fryers out of 
producers during the week 
ended April 8, which was 11% below 
the previous week and the smallest 
one week since Jan. 1, 
decline in marketings 
last year 

The local feed ratio for the 
week ended April 6 was: broilers av- 
7 broiler mash averaged 
broilers equalled 6.0 Ib 
week's averages 


rs 29¢: feed $93.78: 1 Ib 
feed 


2,229,000 broilers 


houses 


number for 
1950. A similar 

llowed Easter 
t 


roilet 
raged 27.9¢ 


rrevious 


ialled 6.2 Ib 
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VITAMIN BEARING 
OILS 


A complete line of 
COD LIVER OILS—FEEDING OILS — OIL-EMULSIONS 


im vitamins A and A and D potencies 
best sulted fer your requirements. 


T OR FUTURE SHIPMENTS AVAILABLE IN ANY QUANTITIES 


Fer quicker and more lot of teed dit te omen 
euch feeds be fortified with adequate anitages of ritamine A aad 
thes fortified with quality oils ining theee 7 vite- 

be lees dusty, have better texture, extra palatability aad « 
attractive GQnish 


ition th 








Bread vitamin bearing eile (various potencies 
matter of guesswork, bet the reealt of ie 
latest + fe mb 7 i» with 


etle chemicals) 
aed D) are aot « 
the edventage: of 
test contrat 





BROWN OIL & CHEMICAL CORP. 


PORT RICHMOND, &. 1, NEW YORK 


years manufacturers of soybean of] and linseed of] meale that 

been eeed by feed manufacturers with entire satisfaction. These 

enjery ae enviable reputation for rigidly maintained high quality 
held as tmpertant place tm peultry and livestock feeds 
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THE 4-WAY GRAIN FUMIGANT 


Tetrafume kills all forms of 
whether eggs, 
no odor taste ofr 


sacking 


stoin on 


mesects 
lervoe or adults! Leaves 


grain of 
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4-WAY PROTECTION... 
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weevils 
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Dees Not Burn or 
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Tetrafume is safe and easy to use 


other 


cuts danger of heat damage 
(4) Retords damage from high moisture 


FREE 
BOOK 


It is 


sprinkled directly on the grain and re 


leases a heavy gas which slowly 
giving complete pene 
Non-po:sonous 


through the grain 
tration. Safe to handle 
See your Douglas 
direct 


Neo 


1324-109 West 12th St 
BRANCH WAREHO ES: INC 
M NNEAPC 


sclesmon—or 


Crroeated 


Fully explains how to protect 
your grain trom damage by 
insects, heat, moisture, odors, 
rats and mice. Write today 


settles 


write 


Kansas City, Missouri 
‘ 














Roger C. Slaughter Wins Acquittal 
on Government’s Lobbying Charges 


By JOHN CIPPERLY 


Washington Correspondent of 
Feedstuffs 


WASHINGTON Roger C. Slaugh 

. Kansas City attorney 

th violation of the federal Lobby- 
ing Act, was acquitted here Apri! 17 
by federal judge Alexander Holtzoff 

The action is a complete exonera 
: of Mr. Slaughter of charges 
preferred against him by the Depart 

t of Justice for failure to regis- 

ler as a lobbyist under provisions of 
he federal statutes. 

Following the judge's action, Mr 
Slaughter stated that charges against 
im were “false, fraudulent and po- 
itically inspired.” The verdict, he 
id, was “one more chapter in a 
political fight" and that the govern 

nt “knew that it never had a case 
gainst him 

The Kansas City attorney 
been employed by the major 
pxchanges im the capacity of attor 

y, had consistently charged that 
he indictment of him by a federal 
grand jury for alleged violation of 
he lobbying law was an extension of 
feud against him on an extension of 
dministration 

(President 
Slaughter’s 


who had 


Truman opposed Mr 
candidacy for 
o Congress from the President's 
bme district in the 1946 primary 
lection. Mr. Slaughter was defeated 
in the Democratic primary and re- 
blaced in the 80th Congress by a Re- 
publican.) 
The government was unable to sub- 
it the conclusive type of evidence 
hat Judge Holtzoff demanded to sup- 
port its contention and following 
rief summations for both 
Judge Holtzoff ordered the acquittal 
bf Mr. Slaughter 
Judge Holtzoff admonished the gov 
rnment attorneys that they must be 
prepared to submit strong and con 
lusive proof of violations of the Lob- 
ying Act by Mr. Slaughter and de 
lined to hear highly circumstantial 
ords of allegations 

<ansas City lawyer 


sides 


against the 


Government's Case Collapses 

The government's 
iuring the testimony of Raymond J 
3arnes, head of the North American 
;rain Exporters Assn., who had been 
ubpoenaed by the government. Jus 
ice Department attorneys had sum- 
oned Mr. Barnes in an effort to 
prove that Mr. Slaughter had been 
ngaged by that organization on a 
ontingent fee basis which gave hin 
vested interest in the case 
Judge Holtzoff took a dim 
f this aspect of the government's 
ase and said that it must be pr 
bared to submit direct evidence that 
r. Slaughter had actually influenced 
mgressmen in their votes on legis 
ation 

The jurist declined to accept the 
rovernment charges that Mr. Slaug! 
er had appeared on the House floor 

evidence that he was lobbying 
Je said that the government must 
how more than circumstantial evi 
hence to support its claims 

The government attorneys did not 


Case collapsed 


view 
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offer any direct and positive evidence 
to substantiate the case against Mr 
Slaughter. Following the attorneys’ 
statement that they would rest the 
case, Judge Holtzoff ordered Mr 
Slaughter’s acquittal 

Mr. Slaughter has consistently 
asked for a speedy trial or dismissal 
of the charges against him and the 
outcome of the case is construed as 
validation of his counter-charges of 
political persecution in addition to 
complete vindication since the gov- 
ernment did not survive the opening 
round of the case 

The political manifestations of Mr 
Slaughter’s acquittal are wide. Re- 
porfers from important daily news 
papers, on hand to report the trial 
expressed contemptuous attitudes of 
the feeble showing of the govern- 
ment'’s case and asked why so badly 





supported a charge should have been 
brought to trial 

Prior to the opening of the trial, 
government officials had predicted 
that the government would require 
about three days’ time to present its 
case against Mr. Slaughter 

Two facts stand out boldly as a 
result of Mr. Slaughter’s insistence 
in forcing a showdown on this issue 
First, it is complete and clear vindi- 
cation of the defendant; second, it 
provides an issue for the Republican 
party which has been abused in 
charges that it sponsored an attempt 
to block the Commodity Credit Corp 
in its campaign to provide grain stor- 
age facilities for farmers 

A third fact is that the outcome 
of the trial restores Mr. Slaughter 
to a position of prominence in the 
political arena, a point clearly no 
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ticed by such nonpartisan newspe- 
pers as the Washington Star, which 
bannered the Slaughter acquittal over 
all other news of the day 
SEE 
WATER RIGHTS SOLD 

HOMER, MICH..-The H. Van Pat- 
ten Milling Co. agreed recently to 
sell its water rights and 200 acres 
in the Homer mill pond in order to 
prevent recurrence of flooding of 
farm land in Calhoun, Hillsdale and 
Jackson counties. A sale price of $25 
000 was reported. The mill, which is 
to retain its water right for 90 days 
will continue operation in Homer. An 
investigation is being made to deter- 
mine the type of power to be used 
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The Peter Hand Foundation Announces 


mites 
ger ap 7 


. 2 oree 


The Key to Better Feeds 
at Lower Prices 


A new advanced program offering new opportunities 
for profit and service for 
COUNTRY FEED MIXERS 


EED manufacturers throughout the Corn Belt have 

a major natural advantage. They are close to abun- 
dant supplies of high-quality feedstuffs. 

But, as every feed man knows, his biggest problem is 
to keep pace with the science of livestock nutrition— 
and to obtain the essential nutrients and minerals that 
must be included to make efficient, balanced rations 


Combining the results of scientific research with prac- 
tical needs of the feed industry, the Key Foundation 
Feeds Division of the Peter Hand Foundation now 
offers a new, advanced program to feed manufacturers 
It's a program that has been proven and demonstrated 
to produce the best feed money will buy. It enables the 
use of local feedstuffs for 80°, or more of the complete 
ration. And it opens new opportunities for lower costs 
and greater profits 


The 8-point Key Foundation Feeds Program 


1. CRITICAL MATERIALS, including essential vitamins, 
minerals and trace elements of highest ethical standards 


| 2. SPECIAL BLENDING of basic materials to meet the 
| strictest scientific assays 


| 3. GUARANTEED VITAMIN POTENCY is assured through 


special packaging to preserve nutritional values 


4. BASIC FORMULAS for complete rations of highest effi- 
ciency for livestock and poultry 


5. TECHNICAL AID in engineering and manufacturing 
technique under today’s conditions. 


6. CONTINUOUS RESEARCH at the Foundation’s Experi- 


menta! Farms which are located at Montello, Wisconsin. 


7. PURCHASING ASSISTANCE in connection with bulky 
ingredients not available locally 


8. SALES AND ADVERTISING assistance in promoting sales 
of rations based on the Key Foundation Feeds Program. 


Key to Better Feeds at Lower Cost 


Local feedstuffs can be used for 80° or more of many 
complete, scientific, balanced rations by including xry 
NUTRIENTS (including vitamins and APF), key min 
ERAL BLENDS (stabilized minerals and trace elements) 
and KEY COMPOUNDS 


PETER HAND FOUNDATION 


"Division of Peter Hand Brewery Co., Chicago, lil, 


Send in this covpon today for ful! information on how 
you can profit from this great new program for better 
feeds at lower costa. 


Key Foundation Feeds 5 
Peter Hand foundoton 

1000 West North Avenwe 

Chicago 22, Hinots 


Gontiomen 
I want to know the full story on the aev 
FOUNDATION FEEDS PROGRAM. 


Name 


aboeess 
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The Walkout Problem 





F ALL the vexing problems 
() wien the feed dealer faces 
niong with other retailers, is 
the walkout problem. No matter how 
attractive your store may be, or 
how efficient your merchandising 
you'll have some walkouts 
No merchant eliminate all 
walkouts, but he can reduce the 
number careful study of 
the probler taking remedia! 
action 


can 


through «a 
und by 


By Edward Schroeder 





Mr. Feed Dealer, is a 
person who comes into your store 
and leaves without buying, without 
handing some of his money across 
the counter 

The walkout came into your store 
with some purpose in mind. He was 
attracted there by some reason, but 
what he experienced, the merchan 
dise he saw, etc. was not sold to 
him properly, and so he left 

If you could count the number of 


The walkout 





ST. CLOUD MILLING CO. 


Manufacturers of 


PULVERIZED OATS 


. Teletype 


SALES OFFICE: MINNEAPOLIS 
MP 488 


MUAS AT ST. CLOUD, mtnen. 








people who enter your store each 
day, and then check this number 
against the number of sales you 
make per day to identified persons. 
then you would have some idea of 
the number of walkouts. Perhaps the 
walkouts in your store total five 
persons a day, perhaps 10, perhaps 
20 or more. In most cases they repre- 
sent persons who could be talked 
into buying something they need from 
your stocks 


Reasons for Walkouts 

Now why are certain people classi- 
fied as walkouts’? Here are some of 
the reasons 

The walkout often leaves a store 
which he has entered because he was 
not waited on rapidly enough. He 
didn’t want to wait, and so he left 
presumably to try his luck at an- 
other store of the same classification 

The only way this sort of walk- 
out customer can be induced to stay 
longer is to instruct all clerks to 
speak to customers entering the 





LOcust 4-3688 
Teletype PH 109 





BONE PHOS—wMin. 65 BPL 


WIRE, WRITE, TELEPHONE for quotations 


WOODWARD & DICKERSON, INC. 


FISH MEAL —Imported-Domestic 


1400 South Penn Square 
Philadelphia 2, Pa. 








BEFORE 


PACAL HAMMERS LAST 4 TO 5 TIMES LONGER 


TIME: 2988 setua!l grinding hours. 
PRODUCT: Pulverized cats through 4 nd 
#6 soreen (4 64 and § 64 perforations) 
CAPACITY: 80 bags per how or 16,372 tons 
total 

COMPARISON PACAL Hammers lasted 5 
times longer than Make “8” 

Nets Neme of compen, whe mode His tee! on 
Ate oad will be given on equer! 


Made of special alloy steel to specifications required by individual 
grinding problems, PACAL Hammers are available in all sizes for all 


types of hammer mills 


Ordinary hammers burr, crack and wear unevenly. As soon as this 


occurs efficiency is lowered considerably 


PACAL Hammers wear down uniformly and form a concave cutting 
edge. This cup-like striking end makes for more thorough crushing 


and grinding with any mill 


If you want to know more about these startling new hammers 


if you 


would like to increase the productive life of your hammer mill at 


much lower cost 
hammers are made 


write, wire or telephone us today 


No finer 


PAPER-CALMENSON and COMPANY 





store, whenever possible, to tell th 
they'll be served just as soon 
possible 

Often it makes a fine imp sion 
if the clerk up front who is bus) 
with one customer will call back 
to another clerk in the rear, asking) 
him to come up front to take 
of the new arrival. This shows t 
potential walkout that you are ale 
and anxious to serve. It will keep 
him in the store longer. However 
if you do not recognize him d 
make no effort to call another clerk 
to serve him, he'll become disgusted 
with the service more quickly d 
walk out of the store 

The walkout who is looking fo 
friends: Many of the folks who 
into certain stores are those who 
are looking for friends or relativ 
who may be in town shopping. Greet 
such persons cordially, even though 
you do not know them. If they ask 
if Mr. So-and-So has been in the 
store, give a pleasant reply. Show 
that you are willing to be of service 
This type of today’s walkout may be 
tomorrew's customer, if he likes the 
way you do things 

Some walkouts don't get good serv- 
ice or proper merchandise know!l- 
edge. Many customers walk out of 
a store without buying, because they 
were not properly sold, or handled 
Perhaps the owner or clerk did not 
have full product knowledge and did 
a bad job of presenting what know!l- 


edge was at his disposal 


Reducing Walkouts 

way to reduce the num- 
walkouts is to have em- 
ployee training programs which in- 
corporate merchandise knowledge 
training along with the best methods 
customers. Once this 
is followed through 
both clerks 
and dealers will soon see how impor- 
tant it is. They will also be able to 
check present performance as against 


The only 
of suct 


for handling 
sort of program 


for a long period of time 


previous sales 
What 
not find 


about the walkout who does 
merchandise he or she 
Many walk out of 


wants people 


| some stores because they cannot find 


brand of merchandise 
They hoped to find 
they entered. In a 
best to try to 
sell them brand, or if you 
do not handle the type of merchan- 
tell the customer you] 


the type or 
they are 


t that is 


seeking 
why 
case like this, it is 


a similar 


dise at a 
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& GRAINS © FEED 
INGREDIENTS 
H.V. NOOTBAAR & CO. 





Brewers’ Grains 
and MOLASSES 


THE NEW CENTURY CO. 
3939 S. Union Ave. 
Chicago 9, #1. 


PHONE: Yards 7-1003 








a ‘ 
pont yuck" 


RED COMB 





HALES & HUNTER CO 





same type of merchandise You 
should also be able to compare your 
feeds with theirs in quality and price 
and explain this fact to your cm 
tomer. If you can do this, you can 
often convince the customer to buy 
at your store, instead of going to 


regular store traffic if he is treat~ | 


ed properly. It will be easier to please 
and serve him than it will be to get | 


new customers into your store who 
have never been there befare 

To make certain that the number 
of walkouts is reduced to a minimum, 
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tion to every person who enters your 
store, and do it as quickly as possi- 
ble. Then, work on the other steps 
outlined above, to handle the cus- 
tomer better and to make a more ef 
fective sales presentation. Then those 
no-purchase walkouts will become 


cash customers. 


Mr. Dealer, try first to pay atten. | 


ONE CALL BUYS ALL! 


Now ! Seve time, energy and money on 
oll your feed purchases! We ore one of 
the oldest and lerges! orgenizations in the 
feed business—over 38 years of experi- 
ence—prompt, freindly service—mexi- 
mum efficiency Depend on ovr specioliats 
for all your millfeeds, protein meals, cleer 
flours, beet pulp and specialty items. 
Phone or write for merket quotations to- 
dey. One coll buys ell! 


1. $. JOSEPH CO., INC. 
Flour Exchange Bidg. 
Minneapolis, Minnesota 

Lincoln 8431 


visit your competitor before making 
a choice. 

After the walkout leaves your store 
and goes to a competitor's, and if he 
finds prices and quality about the 
same as yours, he will often follow 
the path of least resistance; he wil! 
buy from the competitor instead of 
waiking or driving back to your store 
to place the order 

Know the Competition 

Therefore, if you have accurate 
knowledge on competitive lines and 
prices, you can keep much of such 
walkout business right in your own 
store. 

There is this fact to remember 
about the walkout and why it is im- 
portant to serve him well. He has 
taken enough interest in your store 
to enter. He can become part of your 











4. Albert Woods 








CSC PRESIDENT—J. Albert Woods 
was elected president of Commercial 
Solvents Corp.. New York, at a re- 
cent special meeting of the board of 
directors, according to an announce- 
ment by Maj. Theodore P. Walker, 
chairman of the board. Mr. Woods 
has been active in the agricultural 
chemical fields for many years, with 
experience in both production and 
sales. Before going te CSC, he was 
president of Wilson & Toomer Fer- 
tilizer Co. 


“Coccidiosis, 
its Prevention and Control 
with Sulfaquinoxaline” 





will be glad to try to get it for him 
"We don't handle that article,” is 
a little too curt to tell anyone, with- 
out softening it. Even if you do not 
intend to stock the item, you might 
tell the customer where you think 
he can get it. Send him away feel- 
ing that you are cooperative and don't 
forget to invite him to call again 

Then there is the walkout who 
leaves because he thinks the price is 
too high. 

Mr. Dealer, one way in which you 
can overcome objections of some of 
these walkouts is by knowing what 
prices your competitors ask for the 





CARROT O11 AND OTHER VITAMIN 
PRODUCTS tv & FEED MANUFACTURER 
Feed manufacturers will find increased 
demand f t 





on ——— 


~ 


"Tes handy folder p 
aline in ready-reference fo 
country how they can easily, 
prevent and contro 
chickens and 
check immediate mortalit 
chickens, turkeys, and pheasa’ 
Your customers will be vitally interested in the 
tion supplied in this folder which covers such poi 
¢ better feed efficiency and better market qu 
demonstrated in Sulfaquinoxaline-fed flocks, 
¢ safety of Sulfaquinoxaline—safe also for 
pallets, CLIP COUPON AND 
¢ versatility of Sulfaquinoxaline— it's effective the year 
‘round under a wide variety of climatic conditions. MAIL TODAY 
een eee ee He wee Ew awe 


MERCK & CO., Inc., Manufacturing Chemists 
RAHWAY, N. J., Dept. GS.- 15 


Please send us copies of your new folder Coocid- 
iosis, Its Prevention and Control with Sulfaquinozaline, 


up-to-date facts on Sulfaquinox- 
informs poultry raisers all over the 
ively, and economically — 
and intestinal coccidiosis of 
turkeys, 
te fowl cholera of 


“MOST PRACTICAL” that’s what 
poultrymen call the unique Table of Effec- 
tive Concentrations, showing 22 ways to 
use Sulfaquinoxaline (see illustreticn). 


erTIOmAL ASSOCIATES 1mC 
Pr. 0. Bex B Seuth Whitley, Indiana 


WHY WAIT 


FOR YOUR 
COMPETITORS ? 








00010106! 





COCCIDIOSIS We will gladly send you sup- 
plies of this brand-new folder 
for distribution to your sales 


staff and customers. 


ble informa- 


eplac 


Sulfaquinoxaline 


ADVERTISE NOW! 
MERCK 


FEEDSTUFFS 
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NEW AND | FOR SALE—ONE PORTABLE J. B. HAM 
omplete with molasses unit, and 

| vith ws Wenger ° ( Texas, Dellas. Tessas i th u. J. B. mill, 75 HP. Beds pewer 
eo” | : mounted on 1842 1%-ten Dedge 


Kansas | 
rOR SALE —ONE te) TVPR G@ tr truck and mill and power unit in 
ondition, ready te run. Price 
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une somes fo n ‘ t tar ‘ 
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ANDERSON ten gon FRENCH | Alite Chalmers rimping i Wenger 
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it 


MAKING CRUMBLES THE FEED MIXER, 1-TON CAPACITY, GUAR. | Sadeaen naan Wandebe sap ~ ld - A. ‘ 


anteed fret class throughout. § HP. me 
Mine 


EASY WAY, WITH THE NEW, tor drive aa avons ey Tn ee | RARGAIN—LAROE JACOBSON GRINDER 


hneapolie 2 


DAVIS-BUILT ROLLER MILL saci He atin oa 
FAIRBANKS MORSE DIESEL MOTOR, 66-cyele moter. Never been used. Only 


| model A. 4%. @ HE ! °° RPM $2.400. Address 1884, Feedstuffs, Minne 
550 new model | electr @tarter and batteries: reeendi- | epolte £. Mina GOODOSHALK 
| 


more than 
VISBUILT | Rol i tenes Address 96. Feedstuffe, Minne : — - Sheet Metal Fabricators 
os le Mills ae Mine POR SALE — UNION SPRCIAL HEAVY oo 





apolls 

ee Duty Sewing Machine Style 14600 F and > 

. doing an unusually effi WHEN YOU ARE IN THE MARKET FoR stand, Style 21800 with 11” belt, §660 

cleat job of new r @eed mill machinery, electri extra 14600 head for above $200. Address 
| ' : ” any ether equipment, write as Feedsetuffs, Minneapolis 32. Minn 


© MAKING CRUMBLES Hagan Mili Machinery Co. FO Bex | skp MILLS—BRYANT, JAY BEE, GRILL MACHINERY WANTED 
Cc 674, Jefferson City, Me Papee and others. W ne with wit © 
GRAINS yes sal = A en a> — sed r rebuilt ~ a * “e figure WANTED— USED BOnmsonraL a 
* CRACKING CORN Cutters Packers, 9218 to 9x30 Feed and ——— rate . Strong - oe of Sacten preferre won 
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Four bushel Automatic Scales Manlift FOR SALE—NO. 10 AND NO. 11 COLUM os 
Here's the gist of « jottey sent in by Mr. Attrition Mille, single and double head bian Wheat Feed Governor, $36 each WANTED—GOOD USED MOLASSES MIX 
Rey Mills, of Buck Ks, owner of a | since 14° to tO" Hammermitie Blue two Merchen Scale Feeders, 60 to 600 Ib . apacity five to six ’ 
aew DAVIS-BU thd ‘ROL LER MILL Streak, Oruendier, Jay Nee, Bauer. Hughes minute, $50 each; two WaT Heavy Duty A Fe M eat . 
Atemic Hammermill, the mill of temer- NA Feeders, $100 each. Address 185% M 
o ith the tm t contro! r Pee dia i oe 
THE ROLLER MILL SURI | anon Wrne tor press and Gssome. teow a. - EE WANTED—TWO SUPEK DUO EXPELLERS 
DO THE JOW, WERE Get Hughes Engineering Co. Wayland, Mich UNION SPECIAL REBUILT LIKE NEW M ‘ BR f — 
TING 3066 HUSHELS PER HOUR suspended units New motere. new sue Ad a. Pee ff. M 
BAeY WITH MIXED GRAIN pended assembiy 14,600 HP sewing ay . Mine 
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BUSHELS PRR HOU! ! AM REW and REBUILT MILLS . me s — a oe 
SURE WELL. PLEASED WITH FOR SALE — BRY ANT te USED MILL ! ‘ rea able 5 . w 
THis MILI.” Write fer Price . sher feeder and permanent mag Mey apole t 


“LP rebuilt * elect r and 


INDIANA GRAIN MACHINERY Corp. tarter om steel base with flexible coup- | WANTED TO BUY — RICHARDSON 
THE STAGE IS SET... Sedienensiin, tat ne. $1.00 sel base, at te « an + ge te 
Prater F eriz Ch « pmer 
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A THE SPOTLIGHT IS ON 420 5. Meridian St. Riley 3235 ork ; a : ‘ef fersot 

CRUMBLES. No longer is there an Fa ait i isthaninteadiaeemalll on pene 

—- for your losing crumbles or FOR SALE—AIR BLAST CAR LOADERS; 
ene double stand 8°s30" and one double 


business when the DAVIS eee ane en S 
BUILT ROLLER MILL can be yours BUILD A HANDY Sond Chee Sree Saree, ae paws | | WANTED: A Carter dict cep 


for such « bargain. FLOOR-TO-FLOOR CONVEYOR Pestalte Sageng Seaies, yt | arator No. 2131 or larger for 


Ib one «-bu. Grain Scale 
Prices start at only $295. Available in Yourself! 20° Aspirators; three 16°230" Crimping or cleaning wheat; must have 
, -* Fiaking Rolie, no stands; one 16-T. Fair scalper and aspirator. Give con 
capacities from 5,000 to 30,000 pounds Save money! Turn idle basement or see- banke Hopper scale; two Carter Disc I ‘ P , , 
~ hour. I ire about our complete end fleor space inte convenient storage Separators; three 40 stee! plate Exhaust 











, dition, price and location. Kas 
space. We furnish working drawt and Fans; one No. 30 Resceoe Ajax Oat Huller; ~ 

ine of crumb: os pellet scalpers and neerssary mechanical parts. All you three Sprout-Waidron Oat Hulling Stones sik Companies, Milligan, Neb 
graders, too! need then is about 75 feet of lamber Oat Groat Separators; Vertical Batch Mix 
avaliable from your lecal dealer. Any ers; Mortsontal Mixers; Hammermilis; At 


MAIL COUPON BELOW! yy es IKE 4 ot amb oman 








of mechanical parts, inclading moter, buckets; 30 stands of elevators complete 
only 6134. Write today for details. with 4" buckets; Draver Feeders; electric 7 
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only motors; belting, shafting pulleys; one 


RB U we be oO Ww s 100-1». Richardson Automatic Soft Feed | WANTED—SALESMAN TO SELL PROFIT 
Bagging Seale J. EB. Hagan Mill Machin a te a we trade 
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PLANT 1316.0 Sherman Ave. Franston, 





- $995. 00 F.O. B. EQUIPMENT COMPANY «|| err. ‘ox 674, "Jettornon City. Mo —c 





, SALESMEN SELL PROFITABLE SIDE 
Why Not Buy a Marion Mixer... “> Bg py - 
and emure younell of « Precision job of erred-—« et es tT. Baton 


COMPLETE iting. Mines either dry or wet materials S evela 
vy os well. 


Write for information today WANTED—MAN EXPERIENCED 


DRYING EQUIPMENT ||| wrectsccocrrcomen || SS Ee 
FOR SALE cee 


WANTED EES CHaes 


SUITABLE FOR FISH MEAL Hammermill Specialists ot Se 
ALFALFA and POTATOES— | || 28) Sc" Soc. para 


and guaranteed mills to offer—,artous . ~ 
CONSISTING OF sisee and models, for immediate de ; 

livery Johan J. Weeds & Sens, Dee —— 
Steam Pressure Continucas Cookers Moines, lowa—Kansas City, Mo MEN NEI DED FOR SALES Work WITH 
Retary Dehydraters - Direct Of Fired my 
Serew Conveyors - Meters and Drive 


Hammermill - Baggers and Seale | ar eqeeen Gyan ity m A - ~ E i $ 
manufacturer of 


2 HL. Beller 
Hammers direct from 


E. H. BEER & COMPANY, Inc. Gone of wae hammer "Qeantity die WANTED FEED SALESMEN. AN ES 
310 Chamber of Commerce Bldg counts on hammers and screens. Ask ta y nd dairy f nane 


Raltimere t, Maryland j for prices. 7 ae ve fa 
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FOR SALE: STAINLESS STEEL SIFTERS, Our Price $850.00 pereeecmn : 

Each, New Price $2,091.00 Each. 17—No. 71 “Roball” Sifters, WANTED—MAN ope gh ay 

made by J. H. Day Co., Cincinnati, Ohio. Single deck, screening elevator, farn nt, appliance. hard- 

surface 40° x 84". Fitted with stainless steel sieve frame, stain- we a - —~ 

less steel %" mesh wire cloth, and S/S feed and discharge hop- res f ‘ ‘ 

pers. Each sifter with 2 H.P. Model SK General Electric 225- 

A3211 motor, 1750 RPM, 3/60/220 volts Type K ball-bearing, 

frame 225, totally enclosed, fan cooled. Shipping weight 2250 
Ib. each, including motor. Located in Newark, N. J MILLS WANTED 


Wire or telephone s 


CONSOLIDATED PRODUCTS CO. INC. WANTED TO BUY OR RENT FEED MILL 


18-17 Park Row New York, N.Y. Minneapolia Give full” dete jo  Wrne 


En H Kettner 1604 Go Universality 





Bonner Springs. 
RUSH COMPLETE INFORMATION ON 
AVIS-BUILT ROLLER MILLS for mak 
crumbles, crimping and cracking! 
4 NO salem 





will call on me 
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SITUATIONS WANTED 
ae v et 
WOULD LIKE CONNECTION IN FEED 

mill es foreman 2 years experience 
Middle age Married John Zimmer, Ne 
oshe, Mo 
DEALER. CONSUMER SALES AND 
hatchery experience 25 aeeiet of aeeume 
harge of formeiations and/or plant man 
agement. Prefer Pacific Coast. Tep refer 
ences. AGdress 1871. Peedstuffs Minne 
spells 7. Mina 











AVAILABLE 


Mae with © years’ cxperience in feed 
lling. a supervicer and sales curce 
tive, desires commection with feed mane 
factarer food imeredient comeere oF 
food chemicals. Well 
knewe threagheat the 
Address 1806, Peedstaffs. 

166 W. Jackson, Chicage 4, 








BUSINESS OPPORTUNITIES 
be ee v (oe ee 
POR SALE-—NEARLY NEW LARGE FRED 


ate ) weetern 








manufacturing plant 
. and anett rates 
us space bulk 


. anaes 
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FORK SALE—DUF TO HEALTH OF OWN 
oe We afte . piotely ¢ 


- 4 ved 
1UipE 











ELEVATORS FOR SALE 
- 

er v J 
POR SALE-—-GRAIN ELEVATOR—RETAIL 
ecated 3 niles weet of Chi 
a) I facing highway 
fee er et $10,000 full 
$3.000 will Address 1881 
Peedstuffse, i664 W Jackson Bivd Chi 

ago 4, Tl 
HAVE A NUMBER OF GOOD GOING 


Ip 








PELLETING 
SERVICE 


We have all facilities for 
grinding, mixing and pellet- 
ing of feeds to your formula. 
Shipment by carload or truck 


from northwestern Iowa. 


HEAVY 
MOLASSES CUBES 


Address 9264, Feedstuffs 
Minneapolis 2, Minn. 











MILLS FOR SALE 








SALE, EITHER 
trol. Gour end feed mill ideally located 
i= midst of breller and farming section | 
of South, Man with help aed experience 
will Ged thie & steal. Address 1896, Peed 


. 


stuffs, Minneapolis 2. Mine 


FERED MILL. WITH MODERN EQUIPMENT, 
Hammermill, Mixer, Sheller, Blec. Truck | 
Dump, Pit, Seales, etc Will « 

lease te reepensibice partice 
nerthern Indiana Corn Belt. Writ 
Peedetuffa 166 W. Jackson Bivd 


‘ 


POR SALE — NORTHERN 10WA FREED 
mil ioimg very geod grinding and Mining 
business G 4 volume on foods alee 
Belling m account other work Terme ¢t 
reeponsible party OCensider tiade clear 
for lear Address 1587 Peedetuffs, Min 
neapelis 3. Minn 


FOR SALE .—SEW MILI. BRICK OON 
struction, 26.000 square feet Soor space in 
the heart of the Shenandoah Valley of | 
Virgi=ia. Reckingham County, ome of the | 
richest agricultaral ceunties in the U.S 
Livestock and poultry predominate Ra 





read siding Se tthirty) theusand be 
storage adjoins four agricultural plants 
estimated value §6.000.000 Unusual possi 
bilities. Write or call. Lester D. Meover 
Timbervilie, Va. Phone 64 








BABY CHICKS FOR SALE 
v 








nn 
HATCHING YEAR BOUND, 65,000 CHICKS 

act us wholesale prices 
U8 appreved and pu u passed. Mor 
e Hatcher 842 Jackson @t.. Morrie, Ti 


per week 





Your Satisiaction is Our Business . . . 
Wheicsale farm- 
preven chickse— 
farm-preven fer 
premt. Five best 


f ® 
(Os ee breeds, 3 
proved and pal- 
lorem passed 


Write te Ke 
Biehier fer the facts, «ot Bichiers 
Hatcheries, t?T1 Commercial Ave, Mat- 
teon, Tll.—phene 080. Dealers wanted 











BURNED-OUT FEED MILL 
AIDED BY OTHER FIRMS 


WAXAHACHIE, TEXAS rhe 
Southland Feed Mills plant here was 
destroyed by fire recently, with dam 
age estimated at $263,000. In addition 
to the firm's several hundred dealers 
a number of large broiler plants in 
the area were using Southland’s 
broiler mash, requiring the company 
to furnish substitute feed services as 
rapidly as possible 

M. W. May, mariager of Southland 
called on Ultra-Life Laboratories 
East St. Louis, Il., which coordinated 
with other feed manufacturers to sup 
ply the Southland company with feeds 
made to the same specifications as 
the Ultra-Life feeds Mr May had 
been manufacturing 

Several carloads of feeds were on 
their way here the same day. During 
the rebuilding of the feed mill, the | 
supplies will continue to arrive 80 | 
that Southland can supply its dealers 
and broiler raisers with feed 














a | BATES “Grains of Ohought” 


“Listen, J. T., I'd be smoking S0c cigars too if 
you hed told me ebout BATES service sooner.” 


Remember, BATES is equipped to handle ef! your 

requirements for grains and feedstulls. Complete 

market coverage, competitive prices and dependable 
delivery are standard services to all buyers. 


FOR BETTER BUYS, 
BETTER CALL 
BATES! 





2 enn ZZ 
Grain Company 
KANSAS CITY «4 missount 
KANSAS CITY —1 416 Board of lrade—BAimore 5115-KC 843 


OMAHA —©39 Groin Exchange Bidg —tarmmey 4806-OMm 195 
DALL AS—405 Fiest Notions! Bank Bidg 


Member of CHICAGO, KANSAS CITY ond OMAHA EXCHANGES 











For All Makes of Hammermills . . . 


WEAR SHARP and SELF SHARPENING 
MILL HAMMERS and BLADES 





For Many Years Manufacturers of this Superior Hammer with the 
Cutting Edge. Will Outwear Other Types of Hammers Many Times. 
If you have a problem of keeping your grind UNIFORM, 
wish to increase your CAPACITY and reduce your POW- 


ER CONSUMPTION, install a set of JENSEN WEAR 
SHARP HAMMERS. 


JENSEN WEAR SHARP HAMMERS are today grinding 
soybean meal, soybean hulls, screenings, pulverized oats, 
alfalfa meal and other grains. Send for complete details 


today 
. FOREMOST IN VALUE AND EFFICIENCY @ 


JENSEN MILLS, inc. = 


NEOLA, [OWA 
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Along with this sort of special | 
Bu ‘ canvass, I might also mention that | 
More Business when a feed dealer decides to con- 
duct a comprehensive trade survey of 
omtinved from page & the area, the cold-canvass method is 
no particular hurry to reach special usually the most efficient. The rea- 
customers with the new product, then | son is that it permits the dealer 
this sort of cold-canvass can be very | to get expressions of interest from 
more customers than those on the 
preferred customer list and also ex- 
pressions from farmers who are mere- 
ly prospects. And for the purposes 
of a trade survey, this latter qon- 
sideration is very important. 
Thus it would seem that before 
you start on a specific canvass proj- 
ect in your area, it would be most 


ERE SO erent | pr ufitable for you to consider exactly 
year or two. However, the best pol- 


A COMPLETE LINE OF icy is to make a complete coverage 

m FORMULA FEEDS FOR of the territory at least once a year 

Hilltop Far If this isn't done, some young, 
aaa) ty hae SI VESTOCK and POULTRY hard-working new feed dealer will 
f Mir wear out shoe leather in farm yards 
and knuckies knocking at doors and 





Vitamin reeeuecTs « Ftat wees 

















9 Reasons Why 
FEED MANUFACTURERS 


Are Using Bagpak 50 Ib. 
Multiwall Paper-Bags 


7, Less loss of vitamin content. 


~~] 
~ 





ZF Easier to handle. Bagpak multiwall paper bags permit easier 
— carrying . .. easier pouring into feed bins and troughs . . . 
no “collapsing middle” when half emptied. 


By Cleanliness — multiwall paper bags keep contents 
{ clean ... spread less dust on floors and clothing. 


q ~ Woter resistant Bagpak multiwalls protect 
SS contents, even during hour-long showers. 


Sy And finally, they are made by Bagpak, specialists 
in BOTH multiwall bags and bag packing machines! 


SALGFAK 


ome 


BRANCH OFFICES. Artnnte « Baltimore + Baxter Springs Konsos - Boston « Chicago - Clevetond » Denver «los Angetes » New Orleans + Pilodelnhie - Pitiburgh « St lows: Son Framceco 
IN CANADA . Continental Peper Prodect, Ud, Montreal, Onowe 











make it pay a handsome return in 
more customers and business. 
Coid-canvass or customer-canvass 
—both are productive of results in 
special instances. Both appear to be 
better than an exclusively in-store 


merchandising policy 


DULUTH BOARD OF TRADE 
NAMES FRANK C. TENNEY 


DULUTH—-Frank C. Tenney, vice 
president of the Duluth Board of 
Trade, was elevated to the presidency 
at a special election of the organiza- 
tion held recently on the trading 
floor of the Duluth Board of Trade 
He succeeds former board president 
W. W. Bleecher, who died suddenly 
March 22 

Mr. Tenney, currently serving as 
manager of the Hixon Gannon Co 
has been associated with the grain 
trade in Duluth for more than 35 
years. Before joining the Hixon Gan- 
non Co. in 1936 he served as vice 
president and manager of the Ten- 
ney Co., Duluth 

W. J. McCabe, treasurer of Mc- 
Cabe Bros. Co., Duluth, was elected 
vice president. Grover C. Wilson, vice 
president of Johnson & Olson Grain 
Co., was named director, and Helmer 


| Grenner, Archer-Daniels-Midland Co., 
was elected to the board of appeals 


The newly elected officers will as- 
sume their new duties immediately 

In addition to the new officers 
named, the following are also serv- 
ing as directors: W. R. McCarthy 
Capitol Elevator Co.; H. B. Stoker 
F. H. Peavey & Co.;: W. H. Wilson 
Cargill, Inc.;: C. C. Blair, Norris 
Grain Co.; D. J. Russell, Duluth Uni 
versal Milling Co.; R. C. Schiller 
Archer-Daniels-Midland Co.. and W 
B. Joyce 

a oe 
SELLS MILL BUILDING 

GREENVILLE, TENN.— The build- 
ing of the Banner Mill Co., Inc., has 
been sold by W. H. Reaves to Walter 
Brown for approximately $50,000 
The sale did not include machinery 
and other equipment which is to be 
moved to another location for oper- 
ation of a feed mill by Thomas 
Reaves. Mr. Brown said that the third 
and fourth floors of the mill would be 
used as warehouse and space in the 
first two floors will be remodeled 
and rented to business concerns. The 
plant had a wheat flour milling capac 
ity of 200 sacks daily 

> 

COUNTRY ELEVATORS SOLD 

KINSLEY, KANSAS ~The Craig 
Grain Co., has sold its three country 
elevators in Edwards County to R. F 
Walsh, manager of the Kinsley Co-op 
Exchange here for the past nine 
years. Mr. Walsh resigned recently 
as head of the cooperative holdings 
to acquire the Craig elevators at 
Belpre, Centerview and Trousdale. He 
will operate the business under the 
name of the Belpre Grain Co 
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MINNESOTA LINSEED Oll CO. Sass 


MINNEAPOLIS 21, MINNESOTA 





Seedy, Profitable sone? ! 


fash im on goonies demand for 








New Facts on B» 
Revealed at 
Chemists’ Meeting 


By DR. GEORGE M. BRIGGS 
Poultry Husbandry 1..vision 
University of Minnesota 

PHILADELPHIA—In addition to 
the report concerning growth-stimu- 
lating effects of aureomycin and oth- 
er antibiotics, other information of 
interest to the feed industry was 
presented at the recent meeting of 
the American Chemical Society 

During a symposium on vitamin 
Bu research workers from both 
Merck and Co., Inc., and Lederle 
Laboratories gave confirmatory evi- 
dence that vitamin B, was a complex 
consisting of vitamin Bu, Bea, and 
Bub, all with similar animal activity 
Dr. K. Folkers of Merck announced 
that vitamin B.a may be identical 
with vitamin B.eb. All of these mem- 
bers of the vitamin B. group may 
be present in APF supplements and 
are very difficult to distinguish by 
normal assay methods. 

Pigs require vitamin B, for repro- 
duction as well as for growth, accord- 
ing to Dr. A. G. Hogan of the Uni- 
versity of Missouri, who spoke on 
“Vitamin Bs in Swine Nutrition.” It 
was also announced, for the first 
time, that the young calf requires 
vitamin B. when fed a “synthetic 
milk” diet. Dr. B. C. Johnson of the 
University of Illinois reported that 
young calves stopped growing after 
three or four weeks and lost the abil- 
ity to stand when fed a laboratory 
diet deficient in vitamin B.. Practi- 
cal calf rations are not low in vitamin 
Be he pointed out 

It was estimated that approximate 
ly 600,000 grams of vitamin B, from 
some source will be required by all 
farm animals in 1950 for maximum 
efficiency by W. H. McLean of Merck 
& Co. His subject was “Concepts of 
the Commercial Role of Vitamin B., 

He went on further to point out 
that only about one half of this 
amount of vitamin B, can be sup- 
plied by the present supply of animal 
feeds such as fish meal and meat 
scraps. The rest of the amount will 
either be supplied from vitamin B. 
supplements or will not be supplied 
from any source. 


W. G. SMITH RESIGNS AS 
A-D-M VICE PRESIDENT 


MINNEAPOLIS — The resignation 
of Werner G. Smith, president of the 
Werner G. Smith Co. and executive 
vice president and director of Archer- 
Daniels-Midiand Co., effective May 1, 
has been announced 

Known as a pioneer in the commer- 





cial development of fish oils and oth- 


| er specialized oils for industry, Mr 
| Smith founded his own company in 


1912, and has been active in the pres- 
idency since that date. The home 
office and first processing plant are 
located at Cleveland, Ohio. When 
Werner G. Smith Co. was consolidat- 


| ed with Archer-Daniels-Midiand in 


1929, Mr. Smith became a vice presi- 
dent of A-D-M; and in 1948 was 
made executive vice president 

Archer-Daniels-Midiand Co. will 
continue all of the regular operations 
of Werner G. Smith Co., a division of 
A-D-M 

a 


H. E. DYER JOINS STAFF 
OF STALEY MILLING CO. 


KANSAS CITY-—-H. E. Dyer has 
joined the staff of the Staley Mill 
ing Co. Kansas City, Thomas W 
Staley, vice president and general 
manager of the milline firm, an- 
nounced this week 

Mr. Dyer for the past 11 years has 
been associated with the engineering 
and construction division of the Jones 
& Laughlin Supply Co., Tulsa, an 
affiliate of the steel producing com- 
pany that engaged in oil industry con- 
struction work. 

Mr. Dyer is the son of H. A. Dyer, 
who is vice president and sales man 
ager of the W. J. Small Co., Kansas 
City 

a a 
SEMINAR TO MEET 

MINNEAPOLIS —- Dr. George M 
Briggs, poultry husbandry division at 
the University of Minnesota, will pre- 
side at the April 25 meeting of the 
Northwest Animal Nutrition Seminar 
in the Poultry Building of the Uni- 
versity Farm, St. Paul. Dr. Briggs, 
Dr. J. W. Nelson, Nutrena Mills, Inc., 
and others will report on the recent 
meetings of the Federation of Ameri- 
can Societies for Experimenta! Biolo- 
gy and the American Chemical So- 
ciety 


OIL CHEMISTS’ SOCIETY 
PLANS ATLANTA MEETING 


CHICAGO—A total of 26 technical 
papers will be presented at the 4lst 
annual meeting of the American Oil 
Chemists’ Society in Atlanta May 1-3, 
with E. C. Ainslie of the Buckeye 
Cotton Oil Co. as general chairman 

In addition, there will be annual 
reports by various committee chair- 
men, annual business meeting to an- 
nounce results of the mail balloting 
for election of officers and the proxies 
in respect to the proposed increase in 
dues. V. C. Mehilenbacher of Swift & 
Co., Chicago, president, will preside 
at the business meeting. 





FEEDSTUFPS, April 22, 1950-4! 


“Our Brower Mixer 
has given 6 Years of 
trouble-free service 


. and increased our 
business 50%” 


“Our Brower Mixer has given 
us 6 years of trouble-free serv- 
ice and we are very pleased 
with its performance. Besides 
mixing our own brand of 
feeds, we also have added 120 
custom mixing customers and 
have increased our business 
50%. 
has been a mighty good in- 


Yes, our Brower Mixer 


vestment.” 


Over 8,000 Satisfied Users 


Mixes a perfect blend in approximately 10 minutes—et a 
power cost from 3c to Se per ton. Above-and-below-floor 
models. Five sizes—mixing capacities of 700, 1,200, 2,000, 
3,000 and 4,000 pounds feed. Heavy welded steel construc- 
tion—gives years of service. Many outstanding features— 
easier and faster to operate. 


30-DAY TRIAL. Let us send you full details. Write 
BROWER MFG. CO., 402 N. 3rd St., Quincy, lil. 





Decided Benetits from 
Dickinson Breethers Qo. 


) —_sroKers 
) FEED INGREDIENTS . . . GRAIN... . VEGETABLE OILS 





Bidg., 141 W. Jackson Bivd. HA rrison 717-3793 


) 2420 Beard of Trede 
CHICAGO 4, ILLINOIS 











1 
fer poultry, begs, cattle, 
Write or wire for samples, analysis and 
t* 0 U6 rat On prices Truckioad and ca:load lots 


CHAS. A. GERBER COMPANY 
Army Trail and Gerber Road + BARTLETT, ILLINOIS 
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Terminal Doubles Storage Capacity 














MAUMEE, OHIO--Additions to the 
Anderson Truck Terminal, Maumee 
which will increase grain storage ca 
pacity to 1 million bushels and in 
crease unloading capacity § from 


' 

| bash Railroad, which connects 
trucks and semitrailers to 500,000 bu 

| 

i 

| 


terminal with the Anderson 
on the Maumee River 
principal main rail lines 

A total of 
invited to see 


a day are under construction, accord 
ing to Harold Anderson, head of the 
family partnership operating the ter 
minal 

The new 
Bert of the 
Photograph above 


the 
tinuous pouring of 
nine 150-ft 
dition, which is «s 
3-10. Continuous po 
that the 
bottom as thy 
collar itke forms 
be approximately a 

Many 
to the terminal expressed 
watch the construction, so Mr 
derson art for 
and 


big pour 
concrete for 
silos of the e 
is shown at the heduled for 
railroad tracks in the 
The other half of 
he elevator and the truck facilities 
ave been in operation since 1947 
‘lanes call for completion of the new 
pace in time for the 1950 wheat 
narvest beginning in July. The ds 
mision to double the size of the grain 
Hterminal was the a steadily 
ncreasing volume of grain received 
lirect from farms in Ohio, Michigan 
rs Indiana, Mr. Anderson states st 


project 
iring will 


will rise from 


$1108 


goes 


aay 
farmers who bring 
An 
inged 
during the event 
ind loudspeakers in 


result of 
shelter 
will be erected 
illed to 


various ac 


Keep spectators 


One feature of the new tivities 
pill be a glass-enclosed booth from | in the evenings 
which man can control the un Sunda) 

Dodine of 15,000 bu clude 
Sfrom trucks and trailers and ther tet and a male 
faistribut the grain at the same rate 
into various silos and pockets of the 


operation of 
and on Saturday 
May 6-7, will in 
irber shop quar 


one afternoons 


grain an hour music by a b 

chorus 

a 
COTTON GOODS INDEX 
Bemis Bre 

index, a 

whol 


\ elevators 17.21 
: This mechanical handling of grain 

Sinvolves operation of the ty lifts 

and « underground 

Pbins control of underground and over cloth 
and | 
that 


ele Bemis con 


Bag Co.'s c 





composite 
price 


ised in bag 


cK 


opening losing of esale pal a 
making 
loth, is 17.21 


16.71 a year ago 


com 
The 

reflecting du 

from Ca 


head conveyors and elevating legs in cents a yard of « 


fiat of automatic equipment pared with 


distributes grain into the posite figure 


> vator storage compartments 


proper 


Loading ty paid for early shipment 


out capacity into freight cars will be 
doubled wita two tracks on the Wa 
the 
docks 


as well as with 


20,000 persons have been 
con 
the 
evator ad 
May 
mean 
the 
Into 
owth will 


grain 
a desire to 


entertainment 
Tents 


informed 
Entertainment 
and 


itton goods 

reflecting 
itton 
expressed 





Cash a 


CALF- cTBA, 
Niople Pails 


PAYS FOR ITSELF TWICE OVER 
FOR EVERY CALF FED as compared to 
any other Nipple Pail on the market! 


—---SEND FOR SAMPLE---> 


The Calf. Teria Co., Dege. * 

1613 Edgewater 

Fort Wayne 4, lodians 

om, full details, prices 
Also, how | can get 


Sead me, without com or oMigatic 
and discounts oa Calt- Term Pais 
sample pail 


Name 
Address 


Towa Scare 


cutta of lightweight and heavyweight 
burlaps expressed in cents a pound 
{ cloth is 25.35 compared with 24.60 
a year ago. The current index is 
based on Calcutta ceiling prices plus 
a permitted 5% commission 


SWINE BRUCELLOSIS 
MAY SPREAD TO CATTLE 


URBANA, ILL.-A University of 
lilinois veterinarian has warned that 
brucellosis can spread from swine to 
cattle. Failure to eliminate the dis 
ease from your swine may explain 
ts presence in your cattle 

Dr. G. T. Woods said swine, cattle 
and goats each have a different kind 
f brucellosis. Usually the different 
germs don't spread from one type 
f animal to another. However, the 
wine type has been found in cattle 

metimes the cattle type also in 
fects sheep 
often a problem in 


severe 


Brucellosis is 
cattle and wine It 
reeding f 
and 


ves and pigs. In cattle 


Causes 
ailures, atx 
Dirtns weakness i 
nes TT rn production 


rhe 


worked 
und his 
program depends large 

mber of nfiected anit 
tance of maint 
Woods said 
include 
only hes 


es, and the 
blood lines, Dr 
factors 
to Duy 


and having 


impor 
(ther controi 
ng extreme care 
inimals blood tests 


periodically in both swine and « 


calfhood vaccination 


aid 


In cattle 
sometimes a valuable 


lm 


INTERSTATE GRAIN ADDS 
TO FT. WORTH CAPACITY 
FT. WORTH 


Completior or ar 


jon to the proper 


extensive addi 


the In 


gives the 


terstate Grain Corp 


structure a total 
of 2 million bushels. A 
ilding and a new maintenance 


re included in the expansion 


new 


Worth terminal 
its type in 


with the 


The Ft 
s the newest of 
and is equipped 
odel machinefy capable of raj 
rain handling. Samuel Muir an 
Meyers are 
the company's Ft We 
The firm 
itely 7 million bushels of grair 
ge capacity at var 
Southwest. Headquarters of 
Kansas ty with brane 
in Omaha and Ft. Worth 
B. Reiner is presider 
pany and Warren 


president and Omah 


ames co-managers < 


rth operations 


Interstate owns approx 


10us points if 


are in 


al 
A. D. CREECH DEAD 
GREAT BEND, KANSAS 
eect! 3 r 
(Kanss 


been connec 
! of Flour Mills o 
Kansas City, for 30 
ming here he was 

at Pratt, and be 

the Enterpris« 

. > 
TAKE OVER MILL PROPERTY 
FALCONER, N.Y 


and 


equipment of 
Milling 
pliant on 


owners indk 


Falconer 
mn sale at the 
ated 
piant 


feed 


St. The new 


they intend to reopen the 
continued operation as a 


as possible 


oe 

J. J. DARING DEAD 
CHIPLEY, FLA J. J 

) local grain dealer and mille 

cently in a Dothan, Ala 

He whned grain elevators 

it Dothan until he ret 

years He is survived by 


hospital 
here 
irement several 


his 


and 


ago 
widow 


‘March Milk Output 
Hits Record High 
for That Month 


| WASHINGTON 
|} on US. farms in 

a new record for the the 
of Agricultural Economi 
Production of 9.995) miuilio 


eeded the pre oO 


Milk productior 
March estat 


mont 


lished 


jureau 
reports 
pounds ex 

9.925 million pounds 
1945, by 1 

The total for the mont? 
‘ above March, 1949, and 
6% above the 1939-48 March aver 


9.448 


was abou 


jon pounds, the 


joard me 


age of 

BAE’s Crop 
An im 

accompani 


March 1 


Reporting I 


Output Per Cow 


I eeding 


ng r " hetween 
dairy | ts and concentrate 


repor ted average 


feeds 


were about 











THE FEED MARKETS 


* * * * _ 


Demand — Supply — Trends — Prices 








Quotations on feed ingredients shown in these and adjoining 
columns are wholesale prices, per ton, bagged, for prompt delivery, 
unless otherwise noted. They are the latest quotations available by 





mail from Feedstufls correspondents, but are not necessarily those | 
in effect on date of publication. The prices represent fair average 
trading values and do not necessarily represent extreme low or | 
high levels at which individual sales might have occurred. A de- | 
scriptive summary of supply and demand factors prevalent in the 
feed market appears on page 2. 


ALTALIA MEAL 


’ 
o 
rt. Werth mabe 
’ $4 
( hicage 


seattle he 
: Milwaaker 
sa 


sweat tle 


ont 
Memphis Kuftale 


New Orteans ~ 
Portland — 
Minneapolis 


Kenees City 
. er 


1 fine « 
BARLEY FRED 
Ogden Supt ave 
> arley 841@66 
pe ‘ 


seattle " 
' greur ’ 
* i use 
New Orleans 
supply =? 
Milwagk ee 


P $4 
Chicage 





jua $4 
Haltimere 
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dinnapolis 
tadiaaapes san Pranciace 


Lee Angeles Portland 
Tadianagetis 
Philadeiphia ne . 
$69 
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Dehydration Engineering and Equipment 

OFFER ovr own rrooucrion 

—_—_—_—————_—_—_— > 
DEMYORATED ALFALFA MEAL 

Produced February Threagh May, 1950, 
at imperial Valley, Oalifornia 
Ne Blend—Full Carctene Count 

Brecutive Offices 

PAUL HARRISON COMPANY 

P.O. Bea &, Kingsburg, Calif 
Phene Kingebarg 344, Calif 





620 W. 26th %& Kansas City 8, Mo 








| 
sealtic emand de 


BLOOD FLOUR 
Leuteviftle [mand slew 
ey «& © ’ | t=. 
New UOrteans ~wmand poor 


i atequate sizs@i 


treed steady 
trend eteed> 
BLOOD MEAL 


“ae | 6renectece Demand slow 
. ' of emmesnie 


eupply 
~reenet 
: ammonia 
supply fair site 
Pertiand . 
. sie 
New UOrteane 
. ' 
1 comt=« thhe 
. ’ 
Renews (ity 
‘ 
Anectes 
’ 
HONPT MPA 
". Werth and esce 
’ very 
. rm Ww 
1 omtes dhe | 
$s 


New UOrteans 


Le 


. ' 
Atlanta . and fair 
ple; $66. « 
HONE MEAL (STRAMED) 
( lactanati and and -« 
se 
san Pb raactece 


Pertland 
Chicage 
™. Leute 
Naffale ‘ 


Sew Orteans 


Lanta the 


Reneese (ity 
rt 
Tedanagetia 


Leow Angeles 


Boston 


BREWERS DRIED GRAINS 
rt. Werth t™ and fale 
' . ‘ 
san) | 6Prancieco 
' 
( hicage 


bl Leute 


New Orteane 


Haffale 
' 
Milu aekee 
' 

Louies Ube 
Phiiadciphia 
' 

Hosten 


HaPwene 


Cinctaneati ‘ 
New Vork .¢ 


DRIED YRAST 
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‘Chicago 








wae %. Cod, & cartete 
ae fee. @ certets 
Sen = Frenctece Demend goed eupr!> 


fatr \ t 


fe supply edequate 
* eupply plentiful 


- 
i apply ile 


BUTTER MILA CONDENSED 
Ogden : . ‘ Lo 
Pranctece 


1 omtes tthe 


sen 


’ . ’ . 
Minseapelis MM) 
: ample, t4 
(bicage ‘ 

-4 
Milwaeker 

| 2 A - 
Haffale oma 

> ' 
Leech iamagmotis 
i . ' 


as 

Lee Angcice 

Philadelphia 
’ 


AND FLOUR 


ample 


CALCTTY CHVST . 
Thera one 

' 
New Verk 


' 
Haffate 


ample 


Toledo 


‘ 


ample 


CALCTUM CARBONATE 


Minncapelis | . nh potency 
* KI and . 100-tm lets 

& Ki 613.60 
trend steady 


Mae 


IPs ple 
New Orteans end steady 
. it 


Seattle ‘ : ply ample; 612 


CHAR 
San Francisco 
mole. $69.4 
New Orteans 
' 
Portiand 
‘ 
RKenene (ity 


Lew Angetes 
' 


UPt * 
Test on 


WOOT MPA 


’ 


ABILENE ALFALFA SALES CO. 


ABILENE, KANSAS 























FEED GRAINS 
KAFIR-MILO 


BARLEY - CORN 


From Every Grain “Producing Area in United States 


ONTINENTAL GRAIN COMPANY 


OFFICES: 
Nashville Fort Worth Galveston 
Enid Buffalo 
Minneapolis Peoria 


New York St. Louis 
Chicago Omaha 


Kansas City 


Portland 


Columbus 


Vancouver, B. C 
Winnipeg 
San Francisco Los Angeles 


OATS 


WHEAT 


TERMINAL ELEVATORS: 


xv St 


Chicago 
Buffalo 


Kansas City 
Louis 


Portland 
Toledo Galveston 
Columbus Enid 

Fort Worth Minneapolis 


Omaha 








4——-PEEDSTUPPS, April 22, 1950 
lee Angetes: Demend strong trend op 
werd, supply lNemited bul apparcetiy ade 
quate, Ege! 
Demend geod, trend Orem cp 
$64.66 bulk, Besten 
Demend geod 


eftaie 
ply limited. 
see 


eepp'ir 
Demend geod; trend higher 
copply limited 66.50, os-dock 
Cop LIVER OTL wy o-y 
New Vert: «66 Db See; 008 
see A MeMue 
. ‘ 


arce 66 
Portland 


7, 7 ; 
3.000 A tie te 400 D, 2.000 A tee, 


5.008 A tte 


see Db 
oe Db 


CONDENSED FISH SOLUBLES 


steady eupp'y 
$i7¢ drums 


lremand 
carteta 


CORN OREM MEAL 
Leateviiie: temand fair; trend steady 
supply ample; $43 
™“ Leuk Demand 
good. $62 balk 
New Orteame [remand good 
fair, 882056 balk 


OOTTONSERD O11, MEAL 
poner Supply wermal, 414 STI3@78 
Demand slew; trend higher 
“= $7260 delivered 
hardly 


leeally at mili« 
supply suff 

clent 414% prompt. f.48 

42 Ft. Worth, S41@68 


Tesase off mill 
interior mill« 
contra! aad nerth Texas 
mille 


$42@63 weet Tesae 
Seattle 


434% protean 
leta, common 


meatio §74 
phis 


quate, $166 


falr supply § very 
trend steady 


supply 


v ~~ 
Demand fair 


any cartet business 


Demand seteady; supply ample 
domestic O78 delivered car 
ratl points, 404 protein deo 
en dock, cartote 
Demand quiet 
supply ampte prime 


trend un 
‘1% pre 
Demand fair: supply am 
78 60 
od fair 
rand =6fair 
40% $59. fob 
fan Joaquin 
Demand fair 
$40 80 
Demand 


supply good, 79 
trend higher 
Les Angeles 
Valley 
trend 


supply ample 
3% $63, fat 
1 steady 
supply geod 
on fair supply ample 
$73.76 
New Orteans 


supply lighter 


trend firm 
cake §78 50 


fair 
and 


Demand 
‘1% meal 


trend steady: eur 
rthern rout 


Demand fair 
Moderate 59°. Hesten, ne 
prompt, April 

Demand fair 

market steady Memphis 

$44 sacked Memphta Texas 

figure about §2 ten cheaper 

Atlanta Demand good trend 
upply fairly tight $09, South 

570. Georgia 
Nerfol 


supplies are 
meal for 
offer 


high 
Carolipa 
Demand light limited 
36% $45.50. fab 

Demand fair 


supply 
mille 
supply 


41% $71 
Wichita 

‘1% $71 
t 


adequate 


fair trend ur 
ample, 41% 874 


te Demand 
hanged to strong, supply 
lee Ane Demand very good; trend 
ipward. supply mple: 41% $461 
mn Them good supply ample 


CORN GLUTEN FERED AND MEAL 
(All quotations for all cities are sacked 
basie; bulk baste $6.50 lene) 
Minneapolis; Feed $59.65. meal $90.65 
Atlanta: Feed $66.04. meal $87 04 

Mirmingham: Foed $64.49. mea! 
Hesten: Feed $6 meal 
Chieage: Feed $64.60. meal $76.60 
Oleveland: Feed $60.78 meal $51.78 
Denver: Feed #62 gaa.as 
re Werth: Feed $41.19. m $e209 

| Peed 665.52. meal $7 | 
—— Olty: Feed $64.50. meal $76.60 
Leute, ite cod $ 4 


$56.49 
oh4o8 


New Vork: Feed nes 66, meal 
Nerfotkh; Feed $63.96. meal 
Feed $63.16 
$61.19, mea 
™ Leule $54.50, meal § 
D ACTIVATED ANIMAL STEROL, 
rowpDERED 
normal, trend 
13@16.2¢ 
marke! steady 


Pittaburgh 


Veed 
Feed 6 be 


un 


New Vork 
changed 
K 


Demand 
adequate 
Demand fair 


eupply 
oy 
14u @ite it 
A AND D FREDING OF 
New Vork 400 DF, 6780 - A TR MIME 
0 DD, «1.808 A Prive, 400 D Tthe A 
28% @I0¢; 400 LD, 2.000 A 39%e; 800 DP. 1.600 
A 26%¢: 800 TD, 3.000 A T0u8 ° 
Huffale: | fair; trend easier, euy 


abundant l, 3.000 A le 


eomand 
400 


Milweakee: Demand geod on straight of! 
fa on concentrated, supply fair on straight 
otle ample on ¢ » . ht « 
tee PD, 460 A 81.87 rated 
vitamin eff 400 1D 2250 A 
te, 400 DD, 1800 A B60; 800 DT, 1600 A 
light: supply geed, S00 
400 D. 3.000 A BBs 
400 DD. 1.000 A lhe 


emand 
ry it 
A ote 
DEFPLUORINATED PHOSPHATE 


Wales, Tenn 
Cotumbes, Ga 


slack 


Demand supply ample 
es warehouse, | 


New ¢ $62.60 


DISTILLER®S DRIED GRAINS 


rt. Werth: Demand dull; supply 
“tent; dark corm $71.30, delivered Ft 
Demand good 
solubles §96 
Demand slow trend 
light $64. dark $e? 


trend ~ 
ply ample 
“Peatevitte 

ply ample 


steaty 
selubles 
steady 


Demand fair trend 


— bo 


"atente 


— oe adequate; 
4 good 
supply anno eens 9.10 
New Veork: Demand very goed: trend fire 
supply fair, solubles $89.60, grains $45 60 


trend firm 











Demand geod, supply fair 
Demand fair; supply am 
Demand fair, supply aver- 


s10@ 70 60 
ser 


ple. selubles -_ 


647 60 

bemend fteir 

dark $69.76 

VEIKD BEET FUL 

wey average. 44@48 
remand ; 


age 
eupply improved 


Neht $e? 


Ogden 
Semtibe 


pie packed 
bee as 
Sew Orteans 


ty scarce 


[wmand good 
$62 seo@us 


trend steady 


Reston, within 10 days 


ply geod, 646 
Portiand trend @rm; sup 


Demand slew 
tee 

Demand geod 
wate $62 
Demand steady; trend firm 
$43 packed in paper: $45 in 


ply emple 
Atlante trend steady 
upply ad 
Lee 
supply ample 
turlap 
Reston: Demand fair Ca 
badian $69. imported § 


DRIED BUTTERMILA 
Omaha: Demand geod: supply me gie 
7“. Supply av *, $8.50, 16 bea 
w 


supply ample 
2 


Demand almost oe; supply 
m ent. lecal and nearby preduction $9¢@ 
16 few Ft. Werth 
San Prenctece: Demand fair: 
ple, 8926 owt 
tehita 


[Demand 


supply am 


fair; supply ample 
59 4° owt 
Mh : Market steady; demand fair 
supplies scarce, $5.75 ewt.. ted. plants 
° Demand fair; light 

59 26@9 60 
New Orteanms: 


supply 
Demand good: trend steady 
supply scarce: §9.40@0.76 owt 

Heft Demand fair trend steady 
$16.25 cwt.. eastern points 
Demand good, supply scarce 


supply ample 
Mu ~[eee 
: Demand good, trend steady 
eupply light 
Lee Angeles: 
supply adequate 
Demand 


fair; trend steady 
owt 
geod; supply steady 
s@eue 
DRIED CITRUS PULP 


Demand fair; supply am 


supply med 
ives, fod 


Demand limited 
46; citrus meal 


New Orieans: Demand «ew 
er. supply scarce; $406@ 412.60 

Baffale: Demand and supply scarce, trend 
fire eltrus pulp $54, Boston cltrus mea! 
$49.40. Reston 

Atlanta lemand 
supply tight; §37.50 
$32.50, F ida points 

Lee Angeles: Demand good: trend steady 
supply ample s28@ 30 fab producers 
planta 


trend firm 


higher 
mea 


good trend 
Florida points 


DRIED GKIM MILK 


Seattle: Demand slow; wupply good, $105 
wt et warehouse 
Heston Demand good 
ariots §¢ Ib Lel. 10¢@ Ib 

Franctece Demand 
ple; $89.25 ewt 
Minneapolis 
upplies limited 

New © 


supply ample 


fair; supply am 
demand fair 
fob. plants 

trend firn 


Market steady 
$9@0.25 owt 
Demand good 

supply scarce. §9.50@89.76 owt 

ffale: Demand fair; trend 
ply ample; $10 owt delivered 

New York potnte 
Milwaukee: Demand good 

10¢ Ib 
Chicage 

se 758@9 60 

land: Demand good 
ply limited; $16 
les Angeles 
supply adequate 
Philadetphia 
wate $9.76 


teady 
Buffalo 


sup 
and 


supply scarce 


Demand fair supply ght 


trend firm, sup 


Ivemand good, trend steady 
$8.75 owt 
Demand fair 


supply ade 


DRIED WHEY 
$7.60 
supply 
Le 
fair supply ade 
juate cartota ’ wt sacked, delivered 
Pt. Worth or Texas pointe; $7.16 Le) 
rt Worth 
Demand steady 


100-1» bag 
ample 


Ogden: fupply normal 
Seattle Demand slow 
owt ek warehouse 


Werth: Demand 


supply 


Demand trend firm 
supply tor bulk 
Kensas mand fair 

? for elther etraight 
wt. higher 

Demand improved 
$7. 20740 owt 

Demand moderate 


trend steady 
grade or forti 


trend 
supply 


and steady supply fair 


t 
Pertiand good trend steady 
upply ample, § ‘ 

Minneapolls Market « 
‘ y ample. § ' ow 

New Orleans nand light 

¥ adeq *: ste » owt 

Huffalo aht trend 
eupe aif eastern points 


PrIsh MEAL 
Ogden ’ $2.85 
as } 130 
seattle en supply 
nadian he ng | mit protein 
pr $2.10 unit 


Demand 
“ly femand fair 


trend steady 


age unit 

fair a“ 
ear 

ox ware 


a 1 sliow 
Reattle we 
Ae 
san a fair 
ple sardine nea $2.25 whit of 
anadian her ; it of protein 
Portland ' trend firm; sup 
¥ ample uver 
Loutey ile Demand trend 
supply ample sie 
Atlanta Demand 
better 4 


supply an 
prote 


Demar 


stead 


trend stead) 
of protein 


fair 
$2 5@ wnit 
Demand good; tread ur 

aden S1TO@i7s 
eady; demand fa 
unit of prote 

%S herring meal 
f 


good; supply 
light; 44 
~aat ve ¢t 
per unit 


and 


emand «¢ 4: supply 

ten. fob Pacifie Coa: 
herring meal §2 

wver 

Demand good 

tuna and/or mackerel 


trend steady 


supply ample $2.15 





4 ent of protein. sardine meal $3.20 
2 
estes: Demand Ught. supply good, 82.96 
protein enit 
mAY 


Ggden: Supply normal; $1 
bern, beled timethy §20@t2 
rt. Werth: 
ecartets. prairie. Neo 1 $186 
ss@se Johnson gram, Neo 1 $23@ 0 Neo 
2 $20@22 delivered TCP; cartots, baled No 
1 alfalfa. Oblaheme-Tesas Origin $24 @46 
Ne. 8 alfalfa $33@ 7. delivered TOP 
temethy and clev 
2 630.50 
tecal alfalfa, No 
western alfalfa, No. 1 $60.66 


ght, supply ample 
Canadian $36 @ 40, domestic 


bale, $16 


timothy 
sse@ee 
New Orteams: Demand light, trend steady 
supply uate, timethy 6§39@¢6. baled 
alfaifa gees, prairie $27 @ 28 
s Demand inactive; trend arm 
timethy, Ne. 1 §41@43, No. 2 


supply ~~ 


fair, supply sufficient 


o H 
upward. supply high quality somewhat lim 

beled aifaifa, US No. 1 $26.50@ 

Us Ne 2 leafy $24.50@25.60; Us 
2 green §22.50@23.60 No. 2 $20@ 
21 sample grade, peor feeding quality 
si6@ 00 


ted 


iphia: Demand sverage; onset 
timethy and clever $26@2 
vemand cautious, supply Set 


a 
timothy $36¢@39 


HOMINY FEED 
(Cincinnati; Demand end trend steady 
supply adequate; $66.56 
M. Demand fair; trend firm 
very scarce; yellow $54, white $61 
Demand good; trend steady 
$66.20 


adequate 


Ne. 2 


sup 
ply 
Leute, ihe 
supply fair 
New ¢ : Demand good, trend strong 
er. supply adequate; white $59@69.69, yel 
j0¢ higher. 
Demand fair; trend easier; sup 
$69.50 bulk, $63 sacked, Boston 
Demand fair; supply ample; 
Demand geod, supply scarce, 
Demand geod; trend firm 
light; $69 ton, deliv- 
Indianapolis, including state tage and 
used bags reund corn $65 
le A t Demand slow; 
ple, white $60@62 
Resten: Demand fair 
Omaha: Demand good 


a 
LINSEED OF MEAL 
rt. Werth: Demand very limited 
ply sufficient; 34% extracted $84.65 
lelivered Ft. Worth 
the: [emand slow; supply 
alifornia $80, ex-deck, Seattle 
San Francisco: Demand fair 


supply am 


supply good, $62 
supply limited 


sup 
baale 
tight: 28% 
supply tim 


higher 
“4% «de 


Demand siow trend 
supply limited; $87.50, Montana, 
ere! 
Louis, ile: 
ippl ample 
Minneapolis: [remand 
linseed off meal, but 
held declines te only b0¢ ton 
with 4% quotations steady 
1% $64.60, 24q $68 
New Orleans: Demand good; trend eas 
. supply scarce; 34% oF better §90@ 90 50 
Raffaele: Demand good; trend easier 
supply searce $76 bulk, fob Buffak 
April 
Milwaakee: Demand good; supply sarce 
‘/% $77.60@78; 364 5@ 75.60 
Chieage: lemand fair; supply 
s74, 24% 877 
Kansas (City: Demand siow; 
about unchanged; offerings rather 
4% 868@68.60 bulk, Minneapoli« 
Minneapolia 
Demand 
f.o.d. milla. 
Demand 


Demand good; trend steady 
$83 ton 

was only fair for 
reduced production 
on 36% meai 


Quotations 


light 46% 


market 
limited 
16% 845 

ample 


fair; supply 


supply inade 
Demand good 
ample; 346% $806 
Demand very good 
supply adequate; $66@6¢7 
ladeiphia: Demand sluggish 
eufficdent; $81.50 
lemand 


fair; 
trend up 
supply 
’ trend 
supply 
steady supply «ood 
$78.30 
Omaha s78 


Demand good; supply short 


MALT SPROUTS 
trend easier, sup 


Baffale: Demand fair 
No. 2 $46.50, beth 


ply ample: No. 1 $54.35 
feb. Boston 

New Orleans: Demand good 
supply fair: No. 1 $46@ 46. 

. Leute: Demand and 
$45 sacked 

Les Angeles: Demand improved: 
supply ample; 24% $40 
Demand good; supply 
2 $46.50@46 

Demand good 

1, searce on No. 2; No. 1 

2 $28@38.50 
Chieage: Demand fair; 


w 45.60 

MEAT SORAPS 
Demand good 
os $109, fod 


trend steady 


od 


supply 
trend 
steady 
light N 
1 $55. No 
supply fair on 
$45 50@46 
$45 


supply light 


trend steady 
Cinecinnat! 


Cincinnati 


supply short 





Seattle: Demand steady; supply fair; 
$3 enlt protein. cariets; $2.10 emit protem, 
Let 

rt. Werth: Demand Gull; supply light, 
but eufficient; meat and bene, 4°@ 61 
6, feb Ft Werth 

Preactece: Demand goed, supply 

Siee for 404 

supply geod; $126 


: Demand 
Demand fair trend streng. 
a ea $134@158. 
Demand fair, supply adequate; 
50% protein $103@ 118. 
Leots: Demand geod; supply limited, 
oa $100 bulk 

+ Demand plentiful | 


som 897.50 
Demand steady; trend frm. 
y amor $302.06 unit of protein. 


fair; sepply ample; 
by $114, fed. plant; $64 se quotations, 


— City: Market steady thie week 
with demand fair te good; supplies tight; 
S116@116 sacked. Kansas City, for 664 
meat and bone scraps; $1237 50 sacked. Kan- 
sas City, for 664. 

Louis, tlle trend steady; 


Demand fair; 
trend higher 


fatr. 
fair 
bulk. 


fair; supply 


supply erie 
"en bulk $102.60; sacked yes. 
improving; supply 


trend 
sea 


supply fair 
buffalo 
Mu 


bee 
Demand less active: 
pressing; 


good; $110 for 
New York: 

slightiy tower; supply not 

siOT@ i064 60, 60m $96Q97.50 


MILLET 
St. Leals: Demand slow: supply ample; 
hog. country rum $2.56 cwt.. bulk, in car- 
lots, St. Leute; Barly Fortune $2.56 bulk, 
cartots, St. Louis. 
New Orteans: Dem 
supply ample; $2.56@2. 60 


MILLFEED 
™M t Milifeed values continued te 
climb and prices are $4@6 above the levels 
of last week. Heavy demand coupled with 
limited supplies because of reduced four 
milling operations are for the 
bulge. Quotations April 26: bran $63.50@ 
standard midds — 60. four midds 
red 4 $57.60@6 

: amen is strong for mill 
feed this week and offerings limited. More 
definite light on 1950 government bran re- 
quirements for baiting grasshoppers this 
year was a price strengthening factor. Slow 
fleur mill operations added further strength 
Quotations April 20 bran $60.75@61.25 

shorts $66 60@67 
t Demand good; supply fair; 

$48.25. shorts $65 
Wichita: Demand strong for nearby; 
insufficient, due te low operating 
basis Kansas City, April 18 
both bran and 
compared with 


bran 


supply 
time of mills 
bran $48.60, shorts $66.60; 
shorte advanced §4 ton, 
preceding week 
Ft. Werth: Demand good; supply light, 
hardly equal to current trade needs; car 
lots, prompt, wheat bran $§57@68. gray 
shorts $64, delivered TOP; about §5 up on 
bran and $4 higher on shorts, compared 
with a week previous 
Chieage: Demand fair; supply t uate 
bran $55@566, standard midds seen flour 
midds. $69, red dog §$60@61.60 
Milwaukee: Demand w; supply fair; 
bran, Southwest $66 Northwest $57@ 
57.50; middiings $6 60 60 
St. Leais: Demand very strong; supply 
light; bran $64.76. gray shorts $60.76, spot 
lelivered St. Louls switching limits 
Cincinnati: Demand good; trend higher: 
supply limited; bran $66.50@57, middiings 
$42.40 
Indianapolis: Demand fair; 
te higher; supply ample; soft 
bran $56, standard midds. $61 
$68. gray shorts $63, all sacked 
offered 
Leoulevilie: Demand good; 
light; bran $68.55, 
feeds $61.66 
ffale: Demand good; trend easy; supply 
light; bran $62.25, standard midds $69.26 
flour midds, $69.76. red dog $59.75 
New Yerk: Demand poor; trend advanc 
ing: supply not pressing; Argentine feeds 
also higher with reselling and discounts 
narrower; bran $62, standard midds. $62.50 
Argentine pollards §66, bran $49 im nearby 
pos f.ob. care here duty paid 


trend steady 
winter wheat 

mixed feed 
no red 


trend strong; 
shorts $64.55. 


tlons 





MILLFEED FUTURES 
The following te a comparison 
prices at fanease City for April and 26 
Bran April 13 April 2@ 
April 5204 5.50 $51.05@ 51.45 
May 2.756 1 47.00@ 47.25 
June sO.756@ 42.5% 
July m.00@ 39 
Auguet 7.50@ 39 
September s7.50@ 39 
Shorts» 
Apri $56 50@ 
May 60.3 50.5 $2. 60@ 
June 5 4s9.75@ 
1 o0@ 
4.76@ 
4.26@ 


of settling 


67.60 
53.50 
51.50 
“4.2 
45.00 
44 00 

60 


July 


August 





COTTONSEED OIL 


oll meal 


Mlesing prices of cottonseed 
change tn dollars per ton 
April 14 April 
Ma @°6s 00 
rut @°*43.90 
t .26@ 63.40 
ox 250@ $2.70 
100@ $2.00 
50.40@ 61.50 
tons) 2.00 


April 16 
43.50@ 63.7 63 
@°43.25 
@*s3.00 

2.10@ 52.50 

Me 

Sales 
*Sale 


(414 protein) 


MEAL FUTURES 


on the Memphis Merchants Bx 


April 20 
\@ 63.76 
@*e3.%5 
@°63.25 

S2.10@ 62.35 62.50@ 52.75 

51.00@ 51.60 51.00@ 52.25 

$60.85@ 61.50 56.55@ 62.00 

i 0 1.500 


April 19 
*62.7 
63.20@ 63.50 
#@°*s3.25 


SOYBEAN OTL MEAL FUTURES 


of soybean ol! meal 


Closing prices 
(sacked basie) 


ange, in dollars per ton 
Aprtileé Aprt! 15 April 
°64.50 64.20@ 


@°46.7 
@°s1 60 
7» *50.60 


s1.50@ 62 
50. 70@ 61 
$0.50@ 61 
se@ 61 
5.000 


Jan 10@ 

Mar 50 

Sales (tons 
*Sale 


17 


(basis 


a 


si 


50 


50 S0.00@ 560 


Decatur, Ill) on the Memphis Merchants 


April 18 April 18 Aprti 20 
@ *64 2° a4 @ 64490 66.50@ 66.00 
@°65.50 65.95@ 646.10 67.05@ 67.20 
$1.30@ 61.50 @°62.25 62.75@ 63.25 
60.25@ 60.75 51.35@ 61.70 @°62.10 
66.00@ 60.76 50.75@ 61.25 51.00@ 52.00 
7 60.89@ 51.25 51.25@ 52.00 
3.000 4.900 19,200 
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estes: Demand geod, supply steady 
spring bran 861. middiings $61.5%. 

Philadciphia: Demand slow. supply am 
ple bran $42 standard mitjde. 663. red 
dog 84) 

New Orieams: [emand sow 
te stronger supply 7 ited 
59.24. shorts 865 @64.5 

lemand fair treed Grm; our 

@alne of around $4 ton made by 
juriag week with quotations se 

$608 for 
arey a 


trend steady 


bran $54.73@ 


ply scarce 
milifeeds 
ime te $64.46 for wheat bras 
ard midds and 66 for 
Apr is 

Nerfotik Demand air supply 
bran 862.50@ 64 mid Ser@ee 

Supply nherm t ut 

Idan dealers red 
blended. white $47 


‘ 


Giimegs $67 


upward supply 
pm, tran limited 
bran $61@65 

“ 


terms 
care 


supply ample 
she 
MINERAL FEED 
Milwaukee: i» 
$70; 60-1b. blocks 
Seattle: Deman supply ample 
high calcium mixty high phos 
pPherus mixtures $65@ 

. Werth: Demand fair 
mineral supplenrent 29% 
phosphorus $ 
each, 214 
salt $2.26@2.46 

san 


mand and supply good 


supply ample 
a 


nand steady supply 
all. purpose 
: Demand 
lee Angeles 
all purpose with 
Demand heavy supply ineuff 
blocks, « jent for bags; all 
purpose with to t bl« 580, 1 
Ib. bage $7 of t 
Keneas (City All-purpose with 
$72.50 sacked. Kansas City; $0-Ib blocks 
packed in ind fval cartons §8¢ 
Demand good; trend frn Pp 
$40 @ 
is Demand fair 
ample mineral sed $48 
for Ir 


good 
c 


Demar 


todine 


ply ample 
Indiana, 


changed: supply 
10-ton lots $47 & tor ts $48 
dianapolis 
MOLASSES 
New Orleans: Demand good 
supply ample 7%? gal spot and through 
t _ ‘irieans 


trend Orr 


rend steady 


Loe Angeles 
Cinetanati: ler 

supply adequate 

Indianapolis 


inchanged 


supply ample 

Loatsy tlle 
supply norma! 
care 


Demand fait 


6% gal 
NIACIN 
stg! 


Trend 


New York 
heavy: 88 kilo 


OAT PRODUCTS 
New Orteans t 


Demand 


regroundsa 
Worth 
sufficient ar 
bulk. delivered Ft 
red ents s0@tile 
abou leaned up 
Demar i ff 
‘ee pr 


and 

supply ample white 
ground $60 eaned $6 
Lealevilie: Demand 


pulverized ie 

ie: Demand 

hanged supply se 
steel -cut 


steady. supply ample . ate $99. 9° 
steel cut $106.90, rolled $101 9 
ladeiphia: Demand quiet: supply « 

er pulverized white §5¢ 50 Canadian 
reground $38.50 domest! nomina 

Bestesn: Demand good; supply 
white pulverized $54. 76@57.75 
oat feed $36. 


ample 
reground 


san Freactece 
52.90 bale 


Minneapolis: The scarcity of mitifeed bas lemand and supply good 
upped demand fer pulvertsed cata Although 
buyers are interested mainiy in quick ship 
ment material, the gencentration of 
mend hae resulted 
tions pevitry 
standard pulverized §41 
Demand fair; supply ample 
fer pulwertsed very searce fer regreund 
oat teed pelverteed white eats $49 re 
ground eat feed $25. 64 pretein $1 higher 
Chicago: Demened Weht, supply ample 


Iemend slow treet weak 


eupPply ample $a.te 
mederate. supply 
1¢-t bale 62.66 
Iemend slow. supply plentiful 
TOOLS, Let 8903.05 
POTASSIUM IODIDE, U.4.P. 
New York: Demand steady: trend «ns 
z * “i aen 
reground eat feed $24.50. fue ground feed on bs ox ae te ‘lee ne, - ~ 
ne oatmeal §$796@ 50. nominal; feeding rolled sium todide chalk mixture, 16¢-1h lets $1 — 
ate $92 25-1». lots $1.86 
OYSTER SHELL 4. Louis: Demand geod: y adequate 
trend steady 100% pure potassium ones t CaP 100 
@elivered Buffale > lets $1.97 Ih t Sher Gram: 58. tote 
trend steady 51.98 & @ber dram: te. lets re  t& 
bottles *S petasstem ecalctum 
stearate mixture, 196-1>. lets * » & 
lorerpek Grum, 10¢-i® tete §1 Aver 
fod shipping petata 


RIBOFLAVIN 
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12%¢ per cram eof contained 
fod. Terre Haute, fer £000 and 
Potency dried fermentation selubies 
4 New Verk: Demand steady; trend us 
joth § changed; supply ample: 124¢ em. equiva 
Demand steady supply suffi lent, freight allowed 


$27 local $24 beth ex. ware 
RICK BY-FrRODUCTS 
Demand geod trend 
bran $4). Louisiana 
Demand goed, supply getting 
trend upward, bran $39 @4) 


t 
sufficient im ported, 


cartete § 


Baffale 
supply moderate 
New € 
supply edequate 
san Francisco 


Demand fair 
$20 54 
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sre@ 10.60 
Demand fair 
ple lece!? $11. eastern 671.646 
Portland Lemand good trend steady 
western $26. granite grits 
ite $21, eastern shell four $20 
Demand fair trend steady 
rmal; $19 tes 
Demand steady supply am 
eastern $22.03 in paper. $14.63 in burtap 
Demand fair. supply ample, paper 


supply am 


sapply ample 

eryetal gr 
supply geod 
riboflaevia 
16,000 


Atlanta 
supply tight 
Houston 
scarce again 


PRANUT O11; MEAL higher 
Milwaukee 


Lbemand good supply scarce 
’ 


Demand goed. trend steady 
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greend rice weet. tebe couth 
Tenses mills 
Demand fa trend unchanged 
“ery saree. bre so t 
peipte 
New Orteans. 
or supply light 
qvotations eo hulls 
nn Ww Demand good rant 
erate. rice an S396 406. hulle 3806. f0.8 
south Teeae rice mllten lmemediate of preempt 
shipment 


hulle 


Demand geo 
632 60 @ 25 


supply 


SsOnRGhHt Ms 
PO. Werth: Demand dull: supply curfi 
cent, carteta,. bulk. Ne ff yellow mile 68.95 
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New Orteems: Doman dt full 
supply sufficrent $2.58@2. 55 
t iemeed and supply fair 
Piemmt omy 


trend steed) 
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steady sn 
SORER NINOS 
Minmeagertis omand ‘ 
with « Ui : lee tigh' 
use screenings anced 6 
age Qvetetions se @is 
mediums 615406 ; 
am refuse $14 bulk, Delutt 
serveenings § ewacke u 
Irieans lemand 
tigh' $30 @ 30 be 
er t att eupply ample 
anedian ref 


nuee strong 
anadian ref 


nings 624 
use screenings $16 
SOTREAN OTF 


and fs 
sik baele, 614 F080. 68 


MEAL 
reed steady. sup 
4% §00.50 





ses @ee 
Demand fair; supply 
delivered Ft. Worth 
lLwemand siow trend 
46% protein §67 


scarce 


steady 
basis 


Demand geod trend 
fairty tight; 469. 87° Bout 
Georgia Alabama ‘6% solvent 
Demand fair supply limited 


$78 Lel. Leb. mille 


PRAT MOSS 
Chicage Demand light supply ample 
ultry mene §2.60@2.70, herticulturel $3.15 
York Demand impr trend 
Canadian $13@1.296 


TANAKA CARS 


; bales 
Demand fair; trend steady 
Burepean, 169 to 17¢@ Ib. bale 


supply good 
herticul 


Demand steady 


* arehouse either 
Demand good: trend steady 
Canadian $25 ; ar 








Sedected Quality ve ia Carbohydrates 


MOLASSES 


TANK 


NATIONAL MOLASSES Co. 


EXECUTIVE OFFICES: ORELAND, PA. - OGONTZ 8337 
——— Shipments From Guill and Atlantic Seaboard —— 


TRUCKS « DRUMS 





' or 








SHELLBUILDER 


PURE CRUSHED REEF OYSTER SHELL 


Here's the oyster shell that's gaining in popu- 
larity with poultrymen and dealers alike 
profitable for the farmer in raising his poultry 
and profitable for you in raising your profits. 


You can count on repeat profits, too, because 
SHELLBUILDER is the first oyster shell on 
the market in four popular grades and four 
popular size bags. 


Consistently dependable high quality makes 
SHELLBUILDER in demand by poultrymen 
who want the best for their flocks. Stock your 
store for the coming season with extra clean, 
triple-screened, heat-treated SHELLBUILD.- 
ER. Or order a trial stock today. 


Now — 
Four Perfect Grades: 


ALWAYS PROFITABLE 
NEVER EXPENSIVE 





- HENS ~- PULLETS 
CHICKS - H. PLoS 





Multiwall begs of: 
25, 50.fend 80 Ibs. and 
100 Ib. burlep bags 








Cotten Exchange Bidg. 





For samples, prices or other information, write or wire: 


SHELLBUILDER CO. 


Hovsten 2, Texas 
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quick. 41% 063.66. 444 863. May, Decatur PROTEIN MEAL FUTURES 


ih. taste 


Mu bemend od appl 
io « $srennadlpenfinesglines IRREGULAR; PRICES DIP 
Sew Orteans emand fa onAy 
MEMPHIS—An irregular market 
protein mea! futures on the Mem- 
phis Merchants Exchang* nded the 
Ogden: Supr her ‘ ’ 
Cimcinnati: [Demand : ‘ her mn Apt 
mupoly edequa ‘2 t atu pe 


Omaha 


eet on . 
Phitadetpitiia 
. ' 


Lee Angelos 
ste 

futures 814 
Hadiamapedis 


“ ichite 
' 
Atlanta 


Keneas (ity 





Louis: ithe 
Pertland 
' 


See Praneter 


Memphis 


Minncapelis 


' 
SUNFLOWER SEPD 


St. Louls 


TANKAGE 
San Francieco r la 


rt. Werth I 


RESULTS COUNT <a 


New Orteans 





Louisville 
a 
MILL WAREHOUSE BURNS 


For surefire results with your || 20°85... 
formula feeds—rely on Fruen’s Sngeate | 
grain products. sist. Main! Demand Suswn acigis Gntuyed Go. 


Chicage 





Omaha 


Check your requirements against the list below. 


WHEAT GERM 


Any mixed car assortment at straight car prices. | Chiienge: Mt 


> 


TOWEREK BRAND ROLLED OATS ORESCENT PULVERIZED OATS BIRTH ANNOUNCED 
(Steam Rolled) MIXERS PULVERIZED OATS KANSAS CITY The hirth 
WHOLE OAT GROATS EAGLE BRAND STEAM CRIMPED » ge . sayy ‘ “7 
STERL CUT OAT GROATS OATS | son April 14 has 
GROUND OAT GROATS OAT FEED (whee evailable) Mr und Mrs 
GLENWOOD FEEDING OAT MEAL STEAM ROLLED WHOLE BARLEY . ‘if My 
STANDARD BRAND PULVERIZED GROUND BARLEY - , 
WHITE OATS HULLED BARLEY FLAKES 
DAIRY BRAND COARSE GROUND (Max. 8%% Gber) 
oaTs GLENWOOD BARLEY (halled) 
STAR BRAND PULVERIZED STAR HULLED BARLEY OnITsS 
MIXED FEED OATS STEEL CUT DURUM WHEAT 





FRUEN MILLING COMPANY 


MINNEAPOLIS 5, MINN. 











For Your CANE FEED MOLASSES Requirements 
PRICE «© SERVIKE + QUALITY 


STANDARD MOLASSES COMPANY ay Te ay | 
phy rile TELEPHONE ‘< | = pan ~ 3 i Bir! pita 


Cable Addreas Trievvre ho. &- 1787 —* oe . 
ows. 
a WH. 32-4239 <2 een or ae ee at 


Mandmelce rhe) PORAPH 
IMPORTERS DISTRIBUTORS 




















EXTRACTION PLANT OPENS—Livestock and poultry feeders and 
soybean farmers of the northern Illinois area recently witnessed the 
opening of the Ralston Purina Co.'s newest “Chow” manufacturing and 
soybean extraction plant at Bloomington, IL Several hundred persons 
attended. Donald Danforth, president of the company, pointed out that 
the new solvent extraction plant could process the entire soybean produc 
tion of McLean County, in slightly more than 200 working days, based 
contains upon the average yield per acre for McLean County. The capacity of the 
B,:)- ViteGre con 7 . new soybean plant means much to the farmers, Mr. Danforth said, 

development aa because it brings the market to their very doorsteps and it provides 
details sput efficient service for livestock feeders. With the ever increasing demand 
. moe for soybean meal used in the manufacture of livestock and poultry feeds, 
additional processing and production facilities were needed, it was 
pointed out 
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OGRAM ANNOUNCED FOR 
KANSAS GRAIN MEETING 


HUTCHINSON, KANSAS—A pro- 
of genera) interest has been 
repared for the annual convention 
f the Kansas Grain, Feed & Seed 
Jealers Assn. in Topeka May 5-6 
‘iation officials report. Four ses 
s will be held on the two days 
addition to two luncheons and two 
anguets 
At the first session, W. W. Frank 
in, Fort Hays Experiment Statioz 
L. Compton, secretary-treasurer 
ansas Crop Improvement Assn., and 
juane A. Wendele 
jirector, wage-hour division, Kansas 
‘ty office of the US partment « 
bor, will speak 
lomer I. Huntington 
ger, Poultry & Egg 
ill speak, and Dr 
istant director, Armour 
tock bureau, Chi 
ecent advances 
f fee ds con : 
Auction of livestock 
The following I 
ussed May 6 lations Pr 
ram for the rain Trad Dwight 
Tolle president 
‘Grain Dealers and the Wage-Hour 
AW Mr. Wendel Work of the 
lational Country Elevator Commit 
ee,” S. Dean I 
vans & Laybour rai ‘o., Salina 
‘Efficiency in larketi George 
fontgomery, he f the department 
Kansas 


South 


assistant regional! 


association vic 


Simpson 


of econorn 

State College ud “The 19% 
west Wheat A. W. | 
Top reporter 


rickson 


. E. NARRAMORE, FEED 
INSTITUTE HEAD, WEDS 
DES MOINES—Marvin E. Narra 
nore : t Feed 
nstitute, In 
ied Apri 
ona! ad 


‘he 


ROBERT B 
DETROIT 
wesident of t 

“‘hemicals 


*hemist 








nd is firm! lid at $56. Offe gs 
f bran are somewhat scarce and 


irm at $61@63 against last week's 


rices of $56.50@58 
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Made in St. Louis! 


are now being manufactured in Staley’s big, 
S TA L E 7 & E E D Ss new, completely-modernized plant at 33rd and 
Brady Avenue in East St. Louis, Ilinois—only 14 minutes by truck from the National Stock- 
yards. Better, quicker service... larger stocks .. . St. Louis-based rail and truck rates are now 


available to all Staley dealers in the St. Louis area and the great Southeast! 


is now jobnny- 
STALEY MERCHANDISING (li p0"?, 
St. Louis! Even more intensive radio and newspaper advertising . . . special promotions de- 
signed for and concentrated in the great St. Louis area... are now under way! See your Staley 
representative ... visit the Staley mill in East St. Louis . . . or write the Staley Milling Company 
in Kansas City or St. Louis for information about the Staley franchise in your community. 


STALEY MILLING COMPANY 


KANSAS CITY 16, MO. 
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One of 4 series of advertisements ap- 
pearing in the Globe-Democrat 
and other papers im the St. Louis area. 





